KA3SAKCTAH PECIHIYBJIIMKACHI I bIJIBIM
AKOIOHE KOT'APLI BIJIIM MUHHUCTPIIIT]

XAJIBIKAPAJIBIK MHKEHEPJIIK-
TEXHOJOI'USAJBIK YVHUBEPCHTET

«1 "EJIICIJIA» / « COTTTACOBAHO» / «<xAGREED»:

JXKIL " aupextops! «Financial Economics Laby /
mupekte,” TOO «Financial Economics Lab» /
Director of r... ncial Economics Lab

CnsmoB M M./Cnasamos M.M./

fh-
Z Slyamov M. 1.

MOAVJIB/AIK BIJIIM BEPY
BAT JIAPTAMACDI
6B04106 - IT MapkeTHH»

Jlenreu — DaKkaJlappHar

MHUHHUCTEPCTBO HAYKH U BLICHIETI'O
OBPA3OBAHUSI PECITYBJIUKH KASAXCTAH

MINISTRY OF SCIENCE AND HIGHER
EDUCATION OF THE REPUBLIC OF
KAZAKHSTAN

MEJK/TYHAPO/IHBIM MHKEHEPHO-
TEXHOJIOT'MYECKHUHU YHUBEPCHUTET

METU

MEXAYHAPOANHBIM MHXENEPHO-
TEXHOAOrHYECKHMH YHHDEPCHUTET

INTERNATIONAL ENGINEERING AND
TECHNOLOGICAL UNIVERSITY

«BEKITEMIH» / «YTBEPKIAIO» / kxAPPROVED»:
XaJIbIKapaJIbIK HHKEHEPIIK-TEXHOTOTHAIBIK
YHUBEPCHUTETIHIH PEKTOPbY/

‘ K1y HapOJHOTO HHKEHEPHO-
eCKOro YHHBEpPCHTETA/
of the International Engineering and Technology

MODULAR EDUCATIONAL
PROGRAM
6B04106 - IT Marketing

MOJIVJIbHASI OBPA3OBATEJIbHASI
IPOTPAMMA
6B04106 - I'T MapkeTun»

Yposens — dakajiaBppuar Level — bachelor's degree

Anmarel /Anmarsl/Almaty




The modular educational program was

Ka;;a,\-(;{gﬁbl[l;gcn 66”"-M ?ep) Gz’imapn’amacu Monaynbhas  oOpaszoparenphas npg}r(pamgf developed in accordance with the Law of the
e iH}.', leHOI;aZCbl’ blﬂblz.\;) HKIHE X\O'R;\‘r); pg3pa6omua B COOTBETCTBHH 3aKOHOM «O0 Republic of Kazakhstan "On Education”, with the
CTPIHIR 2022 Kbinrel 20 wingeneri N2 - oGpaszoBanuny, C POCYAAPETBEHIBIMI i 2te  mandatory  standards  of higher and

6 .7 L r = .
Oy'gylip;;;b::{c;:l S:;::grg&; iii\(g:pbl' HKOHE JKOFapbl o0weo0s3aTeIbHBIMK  CTAHAAPTAMM  BBICIIETO M postgraduate education, approved by the Order of
: PYAIH MEMIICKCTTIK  NOCACBY3OBCKOTO ~ 06pa3’oBaHus, —yTBEpXACHHbIE the Minister of Science and Higher Education of
KAIMbIFA  MIHACTTI  CTAHAApTTapbiMeH  "GiliM  npHKas3 MHHHCTPa HayKH M BbiCIEro o6pazoBaHms the Republic of Kazakhstan dated July 20, 2022
Typansl” KP 3anpina colikec a3ipnenai. Pecniy6imku Kaszaxcran or 20 mions 2022 roga Ne2. No. 2 . g

K¥PACTYPBIIIAJIAP/PA3PABOTYHUKH/ DEVELOPERS:

I. «OxoHomuKa KoHe GH3HECH KadeapachIHbIH MEHIePYIIici, JKOHOMHKA FBUIBIMIAPhIHBIH / K.T.Tunbedaesa /
KaHmaarsl / 3aBexyromuii kapenpoit « IKOHOMHKA H OH3HECY, KAHIHIAT YKOHOMHYCCKHX pd— K.T.Iunspebaesa /
Hayk, / Head of the Department of Economics and Business, PhD in Economics (konw/noonucw/signature)  Zh.T. Dildebayeva
2. «OKOHOMHKA HKoHe Ou3Hec» KadepachIHbIH npodeccopsl, 5JKOHOMHKA FBUILIMIAPLIHBIH M.A. TneyxanoBa /
KaH 11 1aThl/KaH AKX 1aT S)KOHOMHYECKHX HayK, podeccop Kaenpsl « JKOHOMHUKA U OGu3HEC)/ m&’/ M.A. Tneyxanosa /
PhD in Economics, Professor of the Department of Economics and Business (wﬂbz/nOOWsimatwe) M.A. Tleuzhanova
3. Huawei Technologies Kazakhstan PR-menekepi / PR-menemxep Huawei Technologies / . A.H.CaxoBa /
Kazakhstan / PR Manager of Huawei Technologies Kazakhstan (konvi/noonuce/signature)  A.H.Caxosa /

A.N. Sakhova
4. DKOHOMHKA FhLIBIM/JAPBIHBIH MArUCTPi, OKBITYIIHI / MarucTp 5KOHOMHYECKHX HayK, M%/ LK. Hyp6ekosa /
nekrop/ Master of economic science, lecturer (KonbMAOnuce/si ature) 111.K. HypGekosa /

Sh.K.Nurbekova

——

-

A.C. CynnieroBa /
bl/noguce/signature)  A.C. Cynzuerosa /
A.S. Sundetova

5. «6B04106 - IT Mapkerunr» BBB 4 kypc cryznenti / Crynent 4 Kypca OIT «6B04106 - IT
Mapxketunr» / 4rd year student of the educational program «6B04106 - IT Marketing




KEJICUIID / «COT'JIACOBAHO» / «<AGREED»:

1. Bipinmi mpopexTop — akaaeMHUsUIBIK JKYMBIC KoHE XaIbIKapayiblK OaliianpicTap )KOHiHIerl
npopextop/IlepBblit MpopeKTOp — NPOPEKTOP 10 aKaJeMUYecKoii paboTe H MEXyHAPOIHBIM
cBs3sam/ First Vice—Rector - Vice-Rector for Academic Affairs and International Relations

2. AxaJleMHsUIBIK Macelieliep JKOHiHIerl JenapTaMeHT JUpeKTophbl/ JIupeKTop JienapTaMeHTa 1o
akazemuyeckum Bornpocam/ Director of the Department of Academic Affairs

3. Tipkeymi keHce mupekTopsl/Jlupektop Oduc perucrparopa/ Director Registrar's Office

«6B04106 - IT Mapketunr» Moayabaik Outim
Oepy Oarpapnamacel OKy-aaicTeMENIK KEHECNEH
Kapanasl, 2025 xeutrsl «16» cayipaeri NeS xarrama

«6B04106 - IT MapkeruHr» Moayabaik OLIIM
Oepy Oarpapnamachl YHHBepcHTETTIH FbUibIMH
KeneciniH wewiMiMed OekituireH, 2025 XKbUIFbl

«30» cayipinaeri Ne9 xarrama.

Kyzvipemminik-mo0yab0ik  KypoiabiC — He2I3IHOe
azipaenzen OLiim bepy 6azoapramacer binim bepy
bazoapramacuinsliy nacnopmeiH, mynexmixy
cunammamacsii,  OUNKmInIK — Cunammamaiapusiy,
oKyea mycemis manankepze KOUBIIAMbIH
mananmapowsi, OKyObl aAKmay JHCoHe Ouniom aiy
yudin KOUBIAAMbIH mananmapowi, Hezi3ei
Ky3uvipemmepol, OKY MOOYIbOEPIHIH KY3blpemmepMeH
e3apa  bainanviceln,  KHcainel  b6inim  bepy
bazoapramacel  OouviHwa OKBIMY  HIMUNCENePIH
KQiIbInmacmul pulaamsi Oinim bepy

bazoapramanapbing CouKecCmeHnoipy Mampuyacoin
Kammuowl. oKy scocnapel, mindemmi, KOO ocane

INEKMUGMI NIHOEP KAMAaio2mapsl.

MoayabHas oOpa3oBatesibHas IporpamMma
«6B04106 - IT Mapkerunr» paccMOTpeHa
y4eOHO-METOIHYECKHM COBETOM, NMPOTOKOI Ne5
oT «16» anpensa 2025r.

MonayneHas oOpa3oBaresibHas nporpamma
«6B04106 - IT Mapkerunr» yrTBepKIACHA
pemieHueM YyeHoro Copera YHHBEPCHTETA,
npoTokoa Ne9 ot «30» anpens 2025 r.

Paszpabomannan na ocnoee komnemeumuocmmo-

JI.B. Axnan6eros/
JI.B. Axnauberon/
D.B. Akpanbetov
A.K. Xenucosa/
A K. Xenucosa/
A.Zh. Zhenissova

(xopbi/noonuce/signature)

% O /i

(Konvl/noonug/si re)

' A.A. Anpnusip/

- A.A. Anmuasip/
(xonwi/noonuce/signature) A.A. Aldiyar
The modular educational «6B04106 - IT

Marketing» was reviewed by the Educational and
Methodological Council, Protocol Ne5 of April 16,
2025.

The modular educational program «6B04106 -
IT Marketing» was approved by the decision of the
Academic Council of the University, Protocol Ne9
of April 30, 2025.

The educational program developed on the

MOOYIbHO20 ~ nocmpoeHus  0b6pazoeameybHan b
npozpamma, 6xmovaem nacnopm obpazoeamenbHou .aslzs d of ;; emipelence tocuiar e tiegh
npozpammel, onucanue,  K6AIUDUKAYUOHNHbBIE aceaes., i pdassp (,)r:. o) e edz;f'auonal
rogram, escri ! .
XApaKkmepucmuKu 6bINYCKHUKG, mpebosanus K prog o ption qua fjicat1011
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1. BIJIIM BEPY BAFJAPJIAMACBIHBIH, ITACIIOPTHI / TACIIOPT OBPA3OBATEJIBHOM ITPOT'PAMMEBI /
PASSPORT OF THE EDUCATIONAL PROGRAM

Binim Oepy 6armapiaMacbIHBIH KOABI AKJHE aTaysbl /
Kon n HanmeHoBaHMe 00pa30BaTeIbHOI MPOrPaMMBI
/ Code and name of the educational program

«6B04106 - IT Mapkerunr» / «6B04106 - IT Mapkerunr» / «6B04106 - IT Marketing»

Bepinerin napexe / [IpucBanBaemas creneHn/
Assigned degree

«6B04106 - IT Mapkerunr» Oimim Oepy Oarmapiamachkl OoWbIHIIIA OW3HEC >XoHE Oackapy
OakanaBpsl / GakanaBp Ou3Heca W yNpaBieHHs MO 0OpasoBaTenbHON mporpamme «6B04106 - IT
Mapxkerunr» / Bachelor of Business and Management in the educational program «6B04106 - IT
Marketing»

Oky mep3imi /Cpoxk o6yuenns/ Duration of training

4 xwi1, 3 kb0, 2 ki1 / 4 Toma, 3rona, 2 roga / 4 years, 3 years, 2 years

OxpITy TiNi / SI3b1K 00yuennsi/ Language of
instruction

Kasax, opsic / Kazaxckwuii, pycckuii / Kazakh, russian

Binim G6epy 0arnapiamMachbIHBIH MaKCATTapbl MeH
MingeTTepi /

Ieaun u 3a1a4un 06pa3oBaTe/IbHOI MporpaMmpl/
Goals and objectives of the educational program

MakcaTbl: [luQpaplk oprama MapKeTHHITIK CTpaTerwsulapAbl o3ipliey JKOHE iCKEe achIpy
TEXHOJIOTHSJIAPBIH, 9PTYPIl KbI3MET cajalapblHAa eHIMIEp MEH KbI3METTEpIi LIrepiiery yIIiH
3amaHayu |T-TexHoJorusuIap MeH Kypajaaapabl MEHIepreH MapKeTHHI CaJIaChIH/IAa KOFaphbl OUTIKTI
KaJpJap/abl Jaspiiay.

neib: [ToaroToBka BBICOKOKBATH(UIIMPOBAHHBIX KAJAPOB B OOJACTH MAPKETHUHTA, BIAJICOIINX
TEXHOJIOTHSMH Pa3paboTKH W peajn3aldd MapKeTHHIOBBIX CTpaTeruii B mu(poBoOil cpele,
coBpeMeHHbIMH [T-TEXHONOTHAMU M WHCTPYMEHTAMH JJIsi TIPOJBIKCHHS MPOIYKTOB M YCIYT B
pasuYHbIX cepax e TeTbHOCTH.

Goal: Training of highly qualified personnel in the field of marketing, who possess technologies
for developing and implementing marketing strategies in the digital environment, modern IT
technologies and tools for promoting products and services in various fields of activity.

MiHeTTepi:

- TaHAAYyJbl KBI3MET cajachlHAa TaOBICTHI KYMBIC iCTeH ajaThlH, 3aMaHayH KpeaTuBTI OWIaybl MEH
KaHa MapKETHHITIK TEXHOJOTUsIapsl Oap OunikTi bakanaBpiapasl naspnay;

- CTYACHTTEP/iH Oackapy aImapaThlHbIH OPTYPJi KbI3METTEPIH/E, KACIMKEPIIK KYpbUIbIMAAP/A,
KocinTik OiniM Oepy >KyHeciHiH MeKeMelepiHJe, FhUIBIMH-3epTTey YHWbIMIApbIHAA OPBIHIAYIIBI
Hemece 0acIbl PeTiH/e )KYMBIC iCTeyre MYMKIH/IK OepeTiH jKeKe KaCUETTEPIiH JaMBITY;

- TYMaHUTApJIBIK MOJICHUETKE, aJlaMHBIH aJlaMFa, KOFaMFa, KOpIIaFaH OpTara, Oiiiay MoJIeHHETiHe
JKOHE ©3 JKYMBICBIH FBUIBIMH HETI3/le YHbIMAACThIpa OuTyre, jkaHa OUIIM aiyra, CTYICHTTEPiH
xeke OiniM Oepy OarmapiaMachlH TaHIAYBIH PETTEUTIH STHKAJIBIK XKoHE KYKBIKTBIK HOpMaJlapra e
ooiy;

- EHOeK jkoHE OKY iC-OpeKEeTIHIH yAepiciH o3 OeTiHIe Oakbuiay MaKcaThiHAa OLTIM alylibLIap/IbIH

6




©31H-031 JKETUIAIPY KOHE ©31H-631 JaMBITy KaOUIeTTepiH, oJapAblH OapiblK OeliceHIi eMipi
OapeIcbIHIa KaHa OLTiMIl €3 OETiHIIe IMIBIFAPMAIIBIIBIK HIepy KAKETTLTIKTepl MEeH JaFIbLIapbIH
JaMBITYy.

3adaum.

- TOATOTOBKAa KBaTH(PHUIIMPOBAHHBIX OaKalaBPOB, CIIOCOOHBIX ycmemHo paboTaTth B M30paHHOMN
c@epe JCATCIBHOCTH, 06naz[afonmx COBPEMCHHBIM KPCATHUBHBIM MBINUICHUEM W HOBBIMU
MapKCTUHI'OBBIMU TCXHOJIOTUSAMU;

- PasBUTUC Yy CTYACHTOB JIMYHOCTHBIX KAa4YC€CTB, IIO3BOJIAIOMIUX pa60TaTL B Kad€CTBEC
WCTIONHUTENIEH WM pPYKOBOAWTENEH B pPa3sNWYHBIX ClIyX0ax ammapara yhpaBiIeHHUS,
MPEeANPUHUMATENHCKIX CTPYKTYpaX, YUPEKACHUSIX CUCTEMbI MPO(EeCCHOHAIBHOr0 00pa3oBaHus,
HAay4YHO-UCCIICAOBATCIbCKHUX OpTraHnU3aluiaX;

- 00magaTh TYMaHUTAPHOU KYJIBTYypOH, dTHYECKUMHU H MPABOBEIMH HOPMaMH, PETYIHPYIOIIUMHU
OTHOIIIEHUSI YeJIOBeKa K YeNIOBEeKYy, OOIIECTBY, OKpPYKAIOIIEH cpene, KylIbTypbl MBIIUICHUS U
yYMEHUS Ha Hay4yHOH OCHOBE OpraHM30BaTh CBOW TpyA, NMpuoOpeTaTh HOBBIC 3HAHUS, BBIOOD
CTYJeHTaM{ WHAWBHyaIbHON POTPaMMBbl 00Pa30BaHUS;

- BEIpaboTaTh y OOydYaIOMUXCA CIOCOOHOCTh K CaMOCOBEPIIEHCTBOBAHWIO M CaMOpPa3BUTHIO,
HOTpC6HOCTI/I U HaBBIKOB CaMOCTOATCJIBHOIO TBOPYECKOI'O OBJIAACHWA HOBBIMU 3HAHUSIMHU B
TEUEHHE BCEM HMX aKTHUBHOU KHUBHECACATCIBHOCTH, C ICJIBIO CaMOCTOATCIIBHO KOHTPOJIHNPOBATH
MIPOILIECC TPYOBON M YIeOHOM! JEATETHHOCTH.

Objectives:

- training of qualified bachelors who are able to work successfully in their chosen field of activity,
possessing modern creative thinking and new marketing technologies;

- the development of students' personal qualities that allow them to work as performers or
managers in various services of the management apparatus, business structures, institutions of the
professional education system, research organizations;

- possess a humanitarian culture, ethical and legal norms governing human relations to humans,
society, the environment, a culture of thinking and the ability to organize their work on a scientific
basis, acquire new knowledge, and students choose an individual education program;

- to develop students' ability to self-improvement and self-development, the needs and skills of
independent creative acquisition of new knowledge throughout their active life, in order to
independently control the process of work and educational activities.

Kadgenpa/ Kagenpa/ Department

«DKOHOMHMKA XoHEe OusHecy / «DKkoHOMUKa U OusHec» / «Economics and Business»

AKKkpeauTTeyaiH 00aybl (AKKpeauTTey Mep3imaepi)/
Hanuuyune akkpenuTanuu (CPOKH aKKpeTUTAI[UM)/
Availability of accreditation (terms of accreditation)

YKok / HeT / no

YaTThIK OiikTUIIK IIeHOepi /
HammonaabHas paMka KBaJupukanuu/




National qualification framework

CanaapIk OijikTiTiK IIEHOEPi /
OTtpaciieBasi paMka KBajaupukamumn/
Industry qualification framework

Eyponansik OinikTinik men0epi / EBponeiickas
pamka ksanupukauun/ European Qualification
Framework (QF-EHEA)

KacinTik crangapr (0ekiTiiiren kyH) /
IIpodeccnonaabHblii cTaHAAPT (1aTa yTBEPKIEHU) /
Professional standard (date of approval)

WuHOBaIMSIBIK  OHIMAEP/KBI3METTEp MapkeTuHri-24.12.2019 / MapKeTHHI HWHHOBAI[HOHHOMN
npoaykiuu/ycnyr - 24.12.2019 / InHOBauusuislk eHiMaep/Kpi3MeTTep MapkeTuHri-24.12.2019

Kana MmaMaHABIKTAp aTJachl /
ATJac HOBBIX npodeccuii /
Atlas of new professions

R&D-manager https://www.enbek.kz/atlas/profession/420



https://www.enbek.kz/atlas/profession/420

2. BLJIIM BEPY BAFJIAPJIAMACBIHBIH CUTIATTAMACHI /OIIUCAHUE OBPA30OBATEJIBHON
ITPOT'PAMMBI/ DESCRIPTION OF THE EDUCATIONAL PROGRAM

«6B04106 - IT Mapkerunr» Oimim  Oepy
barmapmamacel  Ooiprama "XUTY" XKIIC icke
achIpaThIH OakaaBpHATTHIH OlmimM oepy
barnmapinamacel (bb) Kasakcran PecryOmvkacs
FrumeiM xoHE sxoFapbl OimiM MuHHCTpiHIH 2022
»kpUIrbl 20 mimpeaeri Ne 2 6exitkenr KP MOKMBC
HET131H/1e 31pJICH .

«6B04106 - IT Mapkerunr» Oimim  Oepy
Oarmapnamacel "6B041 bmsnec xome Oackapy"
(6imim Oepy OarmapiaManapbiHblH TOOBI - B047
MapkeTHHT XoHE KapHama, OiniM Oepy canachl -
6B04 buznec, Oackapy XoHE KYKBIK) OaFrbITHI
ootipiama bbb  OiTipymriciHe KaKeTTi  Herisri
KY3BIPETTEp/li KaJbINTACThIPYIbIH JKaHA TOCLIIH
YCBHIHA/IBL.

«6B04106 - IT Oimim  Gepy
Garnmapiamachl TaIgaMaJbIK,
YHBIMIACTBIPYIITBUTBIK-TEXHOIOTHSUTBIK,
eHJIIpiCcTIK-0acKapy, 3epTTey KbI3METiHE
Jaspiayfra, COHAal-aK >KOFaphl OLTIMHIH YJITTBIK
Ky#eciH BoioH mporieciHe Kocy YIIiH Xaraaiuap
MEH MYMKIHAIKTep jkKacayra OaFbITTalFaH, Oyl
OHBI EypPONAIBIK XKOHE XaJbIKApAIBIK OlLTiM Oepy
KEHICTIrIMeH yiiecTipyre MyMKIiHJIIK Oepe/ti.
binim Oepy Oarmapiamachl YITTHIK OimiM Oepy
OarmapnamarnapblH XaJbIKapaliblK TaHYyIbl, O171iM
amymeilap Men  MUTY  mpodeccopibik-
OKBITYIIBLIBIK KYpaMbIHBIH aKaJIeMHUSUIBIK
YTKBIPJIBIFBI YIIIH JKaFdadl jkacayabl, COHIai-aK
Oimim Oepy camacblH apTTBIPYAbl KaMTaMachl3
eTyre MyYMKIiHJIIK Oepeti.
«6B04106 - IT MapkeruHr»

MapkeTusr»

Oimim  Gepy

O6pasoBatensHas nmporpamma (OIl) 6akanaBpuara,
peammyemas TOO «MUTY» mo o6pasoBarenbHOI
mporpamme  «6B04106 - IT  MapkeTusar
pa3paboTaHa Ha OCHOBE roco PK,
YTBEP)KICHHOr0O MMHHUCTpa HAayKH M BBICLIETO
oOpazoBanns Pecrrybnmku Kazaxcran ot 20 urons
2022 roma Ne 2.

OOpazoBatenbHas mporpamma «6B04106 - 1T
MapkeTuHr» nOpenjaraeT HOBBIM MOAXOH K
(hopMHUPOBaHUIO KJTIOYEBBIX KOMIIETEHIINH,
HeoOxonuMbIX BheimyckHHKY OII mo HampaBieHHIo
noarotoBku «6B041 bBuszHec u ympaBneHue»
(I'pynmma  oOpasoBatenbHBIX mporpamm - B047
Mapketunr u pekiiama, O0nacte 00pa3oBaHuUs -
6B04 BusHec, ynpaBiieHHE U TIPaBo).
ObpasoBatensHasg mporpamma «6B04106 - IT

MapkeTuHr» HampaBieHa Ha TOJATOTOBKY K
AHAJIMTHYECKOH, OpraHHU3alMOHHO-
TEXHOJIOTMYECKOH, MPOM3BOACTBEHHO-
yIIPaBIECHYECKOH, HCCIIEI0BATENbCKOM
JESITENbHOCTY, a TAKKe Ha CO3JlaHUE YCJIOBUH U
BO3MOXHOCTEH Juist NPUCOCIMHEHUS

HaLIPIOHaJ'II:HOfI CHUCTEMBI BBICHICTO O6pa3OBaHI/IH K

Bononckomy nporieccy, 4TO MIO3BOJIUT
rapMOHHM3UpPOBaTh €€ C  €BPONCHCKHM H
MEXTyHApOHBIM o0pa3oBaTenbHBIM
MIPOCTPAHCTBOM.

OO6pazoBaTenbHas mporpamma MTO3BOJISIET
o0ecreynThb MEXTyHapOTHOE MIpU3HAHKE
HAaI[MOHAJBHBIX  OOpa30BaTENBLHBIX  POTPaMM,
co3JlaHHe yCIOBUH  JUIA aKaJeMHUUCCKOM

MOOHIIBHOCTH OOy4Jarmuxcs U 1npodeccopcko-
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The educational program (EP) of the bachelor's
degree, implemented by MITU LLP under the
educational program "6B04106 - IT Marketing",
was developed on the basis of the State Budget of
the Republic of Kazakhstan, approved by the
Minister of Science and Higher Education of the
Republic of Kazakhstan dated July 20, 2022 No. 2.
The educational program "6B04106 - IT
Marketing" offers a new approach to the formation
of key competencies necessary for a graduate of
the EP in the field of training "6B041 Business and
Management" (Group of educational programs -
B047 Marketing and advertising, Field of
education - 6B04 Business, management and law).
The educational program "6B04106 - IT
Marketing" is aimed at preparing for analytical,
organizational and technological, production and
management, research activities, as well as
creating conditions and opportunities for joining
the national higher education system to the
Bologna process, which will allow it to harmonize
with the European and international educational
space.

The educational program makes it possible to
ensure international recognition of national
educational programs, create conditions for
academic mobility of students and faculty of
MITU, as well as improve the quality of education.
The educational program "6B04106 - IT
Marketing" is developed based on the
competencies of the bachelor's degree preparation
model, which meets the needs of the labor market


https://univision.kz/edu-program/area/6B04-biznes-upravlenie-i-pravo.html

Oarmapiamachkl EHOGK HapBIFBIHBIH KaKETTLIIKTEpPl
MEH KYMBIC Oepymrinepain TajanTapbiH
KaMTaMachl3  €TeTiH  OakamaBpuaT  jgaspiay
MOJIENiHIH KY3BIPETTUIIN Heri3iHae o3ipJcHIeH.
Byn Momenb TyNeKTEepIiH HETI3Ti KY3BIPETTEpiH,
OJTApABIH TAWBIHIBIK IECHTCHiH KOHE HAKTHl KOCIOH

(GyHKIHSIIAPTBI OpBIHJIAYyFa JTANBIHBIFBIH
CUIATTaNaBL.

bimim Oepy OarmapiaMachIHBIH TYTAaCTHIFBIHA
«6B04106 - IT Mapkerunr» Oimim  Oepy

Oarnmapiamachkl OolibIHIIA OW3HEC JXoHE Oackapy
OaxamaBpsl e OOIYBI THIC KY3bIPETTEPAiH OapIBIK
TONTAPBIH KaJIBIIITACTHIPYFa OKBITBUIATBIH
MOJTYJIBJCPIIH KYpambl, TEPEHIIT1 JKOHE
OaFrBITTBUIBIFBI KO YKETKI3UIEI].

OxpITy OapbiceiHma Oinim amymsmiap "Kaszakcran
Xaneik Oanki" AK, "Kaspi Bank" AK, "BAHK
Hentp KPEAUT" AK, "Eypasusansik 6ank" AK,
"Akray TeHiz moptel "ADA" AK, Frueim
KOMUTETIHIH OKOHOMHMKA HWHCTHTYTHI, T BLIBIM
JKOHE KOFapbl MUHHUCTPIIK CHAKTHI YHBIMAApA 9pi
Kapail JKYMBICKa OpHallaca OTBIPBIN, KociOn
NpakTUKaJaH OTy MYMKiHJiriHe ue "ArtamexeH"

KP ¥urreik Kocinkepnep Ilamaracer, MyHnai
CaKTaH/BIPY KOMITAHHSACHI, KazakcTaHabIk
Typuctik  kaysiMaactelk, "Damutek" XKIIC,

"AJIBITPO®" XXIIC, "SEA star TOURISM LTD"
JKIIC, "Purm Oiien”  XKIIC, VYuerkz -
Kazakcranmarbl OyXraiaTepiik JKoHE CaNBIKTHIK
ecen xoHe backasap.

npermnojaBareynbckoro cocraa MUTY, a Ttakxe
MTOBBIIIIEHHE KauecTBa 00pa30BaHUI.
OOpazoBatenbHas mporpamma  «6B04106 - T
MapxkeTuHr» paspaborana Ha OCHOBE
KOMITETeHTHOCTE! MO/IENH MTOATOTOBKH
OakanaBpHara, KOTOpast obecrieunBaeT
MOTPeOHOCTH  pBIHKA Tpyda M TpeboBaHUs
paboromateneii. JlaHHas MoAeNb MPEACTABISICT
co0Oif  ommMcaHWEe  KIIOYEBBIX  KOMITETEHIIUN
BBIITYCKHUKOB, YPOBHS MX IOJTOTOBIEHHOCTH U
FOTOBHOCTH K  BBIMIOJHEHUIO  KOHKPETHBIX
npoeccnoHaIbHBIX (DYHKITHI.

LenoctHocTs  00pa3oBaTeNbHON  MPOrpaMMBbl
JIOCTUTAETCS COCTaBOM, TITyOHHOM u
HaIPaBIEHHOCTHIO TPETO/IaBaeMbIX MOIyJieH Ha
(dopMupoBaHHe BCceX TPYNI  KOMITETEHIIHH,
KOTOPBIMH JIOJDKEH 00Jagath OakanaBp OusHeca u
YOpaBIeHUS 10 O00pa3oBaTeNbHOW IporpaMme
«6B04106 - IT MapkeTturry.

B xome oOyuenwms, oOydarommecss HMEIOT
BO3MOXXHOCTh  MPOXOJAUTh  MPOQECcCHOHATLHBIE
MPAKTHKU C JabHEHIINM TPYIOYCTPONCTBOM Ha
Takux opranmzanusx kak: AO «HaponHsiii OaHk
Kazaxcrana», AO «Kaspi Bank», AO «bAHK
HEHTP KPEIUT», AO «EBpasuiickuii OaHK»,
AO «C33 «Mopmnopt Axray», HWHcrutyr
9KOHOMHKHM KOMHMTETa HayKH MHUHHCTEPCTBO HayKH
u Beiciiero oOpasoBanus PK, Harnuonanbhuas
nanara npeanpuHuMarenein  PK "Artameken",
HedTtsnass crpaxoBas kommanusi, Kazaxcranckas
typucrtckas accomuanus, TOO «Damuteky», TOO
«AJIITPO®», TOO "SEA STAR TOURISM
LTD", TOO "PUTM Owun", VYuerkz -
OyXTanTepCKU W HAJIOTOBBIA yueT B KazaxcTtane u
IpyTHe.
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and the requirements of employers. This model is a
description of the key competencies of graduates,
their level of preparedness and readiness to
perform specific professional functions.

The integrity of the educational program is
achieved by the composition, depth and focus of
the modules taught on the formation of all groups
of competencies that a Bachelor of Business and
Management in the educational program "6B04106
- IT Marketing" should possess.

During the training, students have the opportunity
to undergo professional internships with further
employment in such organizations as: JSC "Halyk
Bank of Kazakhstan", JSC "Kaspi Bank", JSC
"BANK CENTER CREDIT", JSC "Eurasian
Bank", JSC "SEZ "Seaport Aktau", Institute of
Economics of the Committee of Science Ministry
of Science and Higher Education education of the
Republic of Kazakhstan, the National Chamber of
Entrepreneurs of the Republic of Kazakhstan
"Atameken", Oil Insurance Company, Kazakhstan
Tourism Association, LLP "Damutek”, LLP
"ALPROF", LLP "SEA STAR TOURISM LTD",
LLP "RHYTHM Oil", Accounting.kz - accounting
and tax accounting in Kazakhstan and others.



3. BLIIM BEPY BAFJAPJAMACHI

TYJIEI'IHIH, BIIIKTIVIIK CHIIATTAMACHI /

XAPAKTEPUCTHUKA BBIITYCKHUKA OBPA3OBATEJIBHOM ITPOT'PAMMBI / QUALIFICATION CHARACTERISTICS OF THE
GRADUATE OF THE EDUCATIONAL PROGRAM

3.1.

Bijim Gepy 0armapJiaMmachl TyJIeriHiH KaciOu KbI3MeTiHiH 00bekTiiIepi / O0beKThI NPogecCHOHAIBHOI eI TeJbHOCTH

BBINyCKHUKA o0pa3oBaTeibHOii mporpammbl/ Objects of professional activity of the graduate of the educational program:

«6B04106 - IT Mapketunr» OimiM Oepy
OarmapiaMacsl OoMBIHIIA SKOHOMHKA
OakaJlaBpBIHBIH KOCIOM KBI3METIHIH OOBEKTiIepi
MEMIICKETTIK MeKeMelep, KOFaMIbIK YHbIMap,
KBI3MET KOPCETy HApPBIKTaphl MEH KACITOPBIHIAPHI,
OHJIIPICTIK  KOHE NEINANIBIK  KOCITOPBIHIAD,
IIaFbIH JKOHE opTa Ou3Hec KoCiMOpBIHAAPHI -
XalbIKapasiblK cayAa Tajarainapel, OimiMm  Oepy
MeKeMesiepi OOJBIT Ta0bIIa b,

bakanaBpablH KociOM KBI3METIHIH IOHI
cCallaHbIH HEMece JKEKE KOCIMOPHIHHBIH HAaKTHI
KarmaiaapblHOa ~ MapKeTHHITIK  NpOIecTep.l
TaMBITYABIH ~ JKQJIIBI, JKEKEe  JKOHE  HAKTHI
MapKETUHTTIK KYPbUTBIMIAPBIHBIH OpeKeTTepi MEH
KepiHy (hopMasapbiH 3epTTey, COHAAN-aK OHTaMHIIBI
WIBIFBIHOAPMEH  JKAaKChl  HOTIDKENepre Kol
KETKi3yZll KaMTamachi3 €Ty YIIiH MapKeTHHITIK
3epTTeyep O0IbIT TaObIIa b

ObbexTamu
JesTeNlbHOCTH ~ OakanmaBpa
o0Opa3oBaTenbHON Tporpamme
MapKCTI/IHF» ABJISIFOTCSL roCyaapCTBCHHBIC
YUpeKICHUs,  OOIIECTBEHHBIE  OpraHM3alIHH,
PBIHKH ¥ TIPEATIPUSATHS YCIYT, TIPOU3BOJACTBCHHBIC
U IOCPEOHUYECKUE MPEANPUATUA, NPENNPUATUS
MaJloro M CpeIHero Ou3Heca - MEXIyHapOIHbIE
TOPTOBBIE TTAJIATHI, 00pa30BaTEIbHBIE YUPEIKICHHS.

[peamerom npodeccruoHaTEHON
JeATeNIbHOCTH ~ OakaiaBpa SIBJSIETCS  M3yuYCHHE
JEWCTBUH M (OPM IPOSIBICHUS OOLIHMX, YACTHBIX U
KOHKPETHBIX MapKETUHIOBBIX CTPYKTYP Pa3BHTHS
MAapKCTUHI'OBLIX ImpoueccoB B KOHKPETHBIX
YCIIOBHSAX OTPACIU WM OTACIBHOTO MPEANPHATHS,
a TaKKe MAapKeTUHIOBBIC WCCICAOBAHUS IS
o0ecrieyeHust JOCTHXCHU A HanJ1y4iinux
PE3YIBTATOB P ONITUMAJIBHBIX 3aTpaTax.

poheCCUOHATBHOMN
9KOHOMHKH IO
«6B04106 - IT

The objects of professional activity of the
Bachelor of Economics under the educational
program "6B04106 - IT Marketing" are
government  agencies, public  organizations,
markets and service enterprises, manufacturing and
intermediary enterprises, small and medium-sized
businesses - international chambers of commerce,
educational institutions.

The subject of the bachelor's professional
activity is the study of actions and forms of
manifestation of general, private and specific
marketing structures for the development of
marketing processes in specific conditions of an
industry or an individual enterprise, as well as
marketing research to ensure the achievement of
the best results at optimal costs.
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KBAVIMOUKALIMOHHASA




3.2. Binim 0epy 0araapiamacskl TyJIeriHin Kacion Kbi3MeT TypJaepi / Buabl npodeccnoHabHOM eI TeIbHOCTH
BBINYCKHUKA 00pa3oBaTeabHoii nmporpammbl/ Types of professional activity of a graduate of an educational program:

- Kocibm xoHe «6B04106 - IT MapkeTunr»
BB tynexTepi yuiiH ©3iH-631 Tangay >koHe ©3iH-031
TopOueney JIaF IbUTapBIH MEHTepy eHOCK
HApBIFBIHBIH TaJalTapblH €CKEPe OTHIPHII, KOCiOH
KbI3METTIH MbIHAJIail TYPJICPiH OPbIHAAN anajbl:

- aKnapaTTbIK-aHAJIMTHKAJIBIK;

- YUBIMIBIK-TEXHOJIOTHSUTBIK;

- enzipicrik-0ackapy;

- JKO0aJBIK;

- FBUIBIMH-3€PTTEY.

TynexTiH KociOn KbI3METiHIH QYHKIUIAPHL:

- YITTBIK 5KOHOMHKA cajlajlapblH JIAMBITY
JKOHIHJIET1 MEMIIEKETTIK OarmapraManap/sl
a3ipieyre KaThicy;

- OapibIK OemiMInenepaiH KBbI3METIH
YUBIMIACTBIPY/IBI JKETIAIpY OOWBIHIIA ic-ITapanap
OTKi3y, OHBIH IIIiHAE: Kocmapiay, Ooikay,
HIBIFBIHIAP/BI  JKOHE MaTePUANIBIK-TEX HUKAJIBIK
JKaOIBIKTAYIbl, IOTUCTHKAHBI, OTKI3YIi Oackapy;

- OHJIpICTIK OarmapiaManappl,
XKoOanap/pl, KOCIMOPBIHIBI 1aMBITy CTPATETHICHIH
iCKe achIpy/bl KAMTaMackI3 eTy;

- [IapyambUIbIK KYPri3ylI cyObeKTUIep iy
CBIPTKBI 5KOHOMHUKAIIBIK KBI3METIH JKY3€re achlpy;

- OKYMBIC  KYIIIH  ycTayFa  apHaliFaH
HIBIFBIHAP/IBI KOCTApIIay, eHOCKTI YHBIMIACTBIPY
JKOHE HOpMasiay ~ OOWBIHIIA  TaJjamaiblK
ecenreyjiep  KYprizy, OKaJakblHbl  €cerTey
o/icTeMeciH JKETULIIpy *oHe eHOEKKe akKbl Teley
KOpBIH Oey;

- JKocmapiayra 0acCIIBUIBIK xacay,
KOOAJBIK, >Ko0allay aJJIbIHAAFbl KYXKaTTaMaHbIH
XaJIbIKApaJIbIK CTaHIapTTapra COMKeCTIr Oeirinie

- BIaJeHHE HaBBIKAMU CaMoOaHaluW3a u
camMoo0pa3zoBaHusi s MPOQECCHOHATBHOTO U
Bremmyckauku OIl «6B04106 - IT Mapketunr»
MOTYT BBITIOTHATH CIIEeIyIOIINe BHJIBI
npoeCCHOHANBHON  ACATENBHOCTH C  Y4ETOM
TpeOOBaHMIA PhIHKA TPYyIa:

- nHGOPMALMOHHO-aHAIUTHYECKAS;

- OpraHU3allMOHHO-TEXHOJIOTMYECKas;

- NPOU3BOJCTBEHHO-YIIpaBIE€HYECKas;

- TIPOEKTHafd;

- Hay4HO-HCCJIEOBATEIbCKAs.

QyHKYUAMU podheCCUOHANTBHOM

JIeATEIIBHOCTH BBIITYCKHUKA SIBIISIFOTCSL:

- yyacTtue B pa3paboTKe TocylapCTBEHHBIX
IIPOrpamMM I10 Pa3sBUTHIO OTpaciie HAMOHAJIBHON
9KOHOMUKH;

- IpoBeaeHHe MEPOTIPUATHH o
COBEpIICHCTBOBAHUIO OpPTaHMU3AlUN JI€ATEIbHOCTH
BCEX Mo/ipa3ieNIeHNH, B TOM YHCIe:

IJIAaHUPOBAHUIO, IMPOTrHO3UPOBAHUIO, YIIPABJICHUIO

3aTpaTaMu u MaTepUaIbHO-TEXHUUECKUM
CHa0)KeHHEM, JIOTUCTUKOM, COBITOM;

- obecmeueHne peanu3aimn
MPOU3BOICTBEHHBIX porpamm, MIPOEKTOB,
CTpaTEruy pa3BUTUSA NPEIIIPUATHS;

- OCYINECTBJICHHE BHEITHEIKOHOMHUYECKOM

JESITEIBHOCTH XO3SIMCTBYIOUINX CyOBEKTOB;

- IUIAHUPOBAaHWE 3aTpaT Ha COJEpKAHHE
paboueil cuibl, BeIeHHEe aHAIUTHYECKUX PacdyeTOB
0 OpraHu3allid ¥ HOPMHPOBAaHHUIO TpPYyJa,
COBEPILECHCTBOBAHUE  METOIUKM  HMCUHUCICHUS
3apabOTHOW TUIATBI, W pacmpeneicHue QoHaa
OIJIaThI TPYA;

- proficiency in self-analysis and self-
education skills for professional and Graduates of
the EP "6B04106 - IT Marketing" can perform the
following types of professional activities, taking
into account the requirements of the labor market:

- information and analytical,

- organizational and technological;

- production and management;

- project information;

- scientific research.

The functions of the graduate's professional

activity are:

- participation in the development of state
programs for the development of sectors of the
national economy;

- carrying out measures to improve the
organization of activities of all departments,
including: planning, forecasting, cost management
and logistics, logistics, sales;

- ensuring the implementation of production
programs, projects, and enterprise development
strategies;

- implementation of foreign
activity of economic entities;

- planning the cost of maintaining the
workforce, conducting analytical calculations on
the organization and rationing of labor, improving
the methodology of calculating wages, and the
distribution of the wage fund;

- planning management, carrying out work
on the examination of project and pre-project
documentation in terms of its compliance with
international standards;

economic
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OHBIH capanTamachl JKOHIHICTI IKYMBICTAPIbBI
JKy3ere achipy;
- 3KOHOMHKAJIBIK HeTi3IeMe KOHE

MaTepUANIBIK JKOHE MAaTEpUaJIBIK €MeC OHIIpic
CaJTachIHIaFbl HHHOBAIMSUIAP B €HT13Y;

- MapKeTWHT  CaJachIHJaFbl OKYy JKOHE
FBUIBIMU 9/ICOMETTEPII 3ePTTEY KOHE TaIay;
- JKeKe ecy.

- PYKOBOZCTBO IUTAHUPOBAHUEM,
OCyIIECTBIIEHHE paboOT MO AKCMEPTH3E MPOSKTHOM,
NPEANPOEKTHON JOKyMEHTAallMM B 4YacTH ee
COOTBETCTBHS MEKAYHAPOJHBIM CTaHIApTaM;

- 3KOHOMHYECKOE 000CHOBaHHE "
BHEJIpeHNE WHHOBAIMi B cepe MaTepraabHOTO U
HEMAaTepUaNTbHOTO IPOU3BOACTBA;

- WCCIeAOBAaHWE W AaHaNU3 Y4YeOHOH U
HAy4YHOU JINTEPATyphl B 00JIACTH MapKETHHT 4,

- JTUYHOCTHOTO pOCTAa.

- economic justification and implementation
of innovations in the field of tangible and
intangible production;

- research and analysis of educational and
scientific literature in the field of marketing;

- personal growth.

4. BLIIIM BEPY BAFJIAPJIAMACBIHA TYCETIH TAJIAIKEPTE KOMBIJIATBIH TAJIATITAP/ TPEBOBAHUS
K IHOCTYITAIOIIEMY ABUTYPUEHTY HA OBPA3OBATEJIBHYIO ITPOTPAMMY/ REQUIREMENTS FOR
AN INCOMING APPLICANT FOR AN EDUCATIONAL PROGRAM

KOO-ra Tycy WITTBIK OipbIHFall TecTiney
HOTIOKEJIepl  OoWbIHIIA OeplireH  cepTH(UKAT
OanmapbiHa colikeCc KOHKYpPCTHIK Herizge Opra,
apHayJibl OopTa OUTIMJI TOJIBIK KeJieMJe asKTaraH
TaJanKep/IiH OTiHIITepi OOMBIHINIA €H TOMEHT1 Oara
— keminge 50 GanMeH Ky3ere achbIpbliabl.

bimim Oepy OarmapmamacklHa — TyCyTre
KOWBUIATBIH apHaiibl TaJjanrap
MEKTeNTep i/ InTeiIep NiH/TUMHA3HSITIAP IBIH,
COHJaN-aK KOJIJIC[DKICPAIH, KoJgaHOabl
OakamaBpmar OarmapiaManapelHBIH JKOHE T.0.
TYJIEKTEepiHE KOJIJAHBLIAIBL.

[Moctyienne B By3 OCYIIECTBIISAETCS IIO
3aABJICHUAM a6I/ITypI/IeHTa, SaBepIHI/IBHIeI‘O B
MOJTHOM 00BEMe CpejiHee, CpeaHe-CIeNuaTbHOS
oOpa3oBaHME€ Ha  KOHKYPCHOH  OCHOBE B
COOTBETCTBUU c OayIaMu ceprudukara,
BBIIAHHOT'O 1o pe3ynbTaTaMm €IIMHOTO
HAIIMOHAJBLHOTO TECTUPOBAHUS MPU MHUHUMAIILHON
oneHke — He MeHee 50 Gaios.

CrienmaabHbIE TpeOoBaHUs K
MOCTYTUICHUIO HA O0pa3oBaTEeNbHYIO MPOrpaMmy
IIPUMCHSAIOTCSA K BBIITYCKHHUKaM
[IKOJI/INLEH/TUMHA3MH, a TakXkKe KOJIIEIKEH,

nporpaMM TMpPHKIAJAHOrO OakanaBpuata W Jp.
IlepezaueT OCBOEHHBIX KYpPCOB OCYILIECTBIISETCS

Ha OCHOBEC CpaBHCHUA 06p330BaTeHBHBIX
nporpamMM, cCoacpKalux ICpeYHd OCBOCHHBIX
JAUCIUIIINH, ux O6’BCMOB, HpI/IO6p CTCHHBIX

3HaHWH, a TAaKXKe Pe3yTbTaTOB O0yUECHHS.

Admission to the university is carried out
according to the applications of an applicant who
has completed secondary, secondary special
education in full on a competitive basis in
accordance with the points of the certificate issued
according to the results of the unified national
testing with a minimum score of at least 50 points.

Special requirements for admission to the
educational program apply to graduates of
schools/lyceums/gymnasiums, as well as colleges,
applied bachelor's degree programs, etc. The
transfer of completed courses is carried out on the
basis of a comparison of educational programs
containing a list of mastered disciplines, their
volumes, acquired knowledge, as well as learning
outcomes.
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5. OKYbI AAKTAYTA JKOHE JTUILJIOM AJIYFA KOUBLITATHIH TAJIAIITAP / TPEBOBAHUSA 1151 3ABEPIIIEHUS
OBYYEHUS U NOJYYEHUE JUITIJIOMA/ REQUIREMENTS FOR COMPLETING STUDIES AND OBTAINING A DIPLOMA

binim Oepy Oarpmapmamacel TOHAEPAi
OKBITYIIH MOJIYJIBJIIK Kyieci HeT131HIe
93ipJIEHTeH JKOHE JKANIIbI OUTiM Oepy XKoHE Kociom
KY3BIPETTUTIKTEPII KaJIBIIITACTHIPATHIH 10
MonmynpaeH Typansl. 240 kpemuTTik OimiM Oepy
OarmapiamMacbl TEOPHSUIBIK OKBITYABI, KOCIMTIK
MPaKTUKaHBl JKOHE KOPBITHIHIBI aTTECTATTaY/bl
KaMTHIBL.

«6B04106-IT Mapkerunr» Oinim  Oepy
OaFmapiamMachIHbIH MUCCHUSCHI MapKEeTHUHT
cayachlH/Ia JKOFaphl OLTIKTI MaMaHAApAbl Haspiay
OonbIlT TaOBUTANBI, ON €I JKAHFBIPTyFa KOHE
Kazakcranabg WHIYCTPHUSIIBIK-HHHOBAIHSITBIK
JTAMYBIH iCKe achIpyFa THIM/Ii KaThICa aJajbl.

Ochl OaFnmapiamMaHbl COTTI asKTaFaHHAH
Keitin OitiM anyisl (OKy HOTHXKeTepi) Ooa bl

1. HapbsIKTBIK IKOHOMHUKA ’KargaibpIHaa
KYKBIKTBIK HOpMaJlap MEH KapKbUIBIK CayaTThIIBIK
HETi3/IepiH ecKepe OTHIPHIN, MAPKETHHITIK KOHE

KOCIIKePITiK KBI3METTI JKocTapiay MeH
YUBIMIACTHIPYIBIH 0asalbIK JIaFIbLIApbIH
kKosmanaznsl (OHL);

2. OleMiuikK, VIITTBIK 3KOHOMHKAHBIH,
MHHOBAIMSIIBIK OU3HECTIH, OHIIpIC IIeH
MapKETHHTTIH Jamy ypaicrepi MEH
MEPCIIEKTUBAIAPbl TYPaJbl FhUIBIMH-TEXHUKAJIBIK

aKMapaTThl KUHAY/BI, TalAAy/Abl, OHICYl XKYy3ere
aceipy (OH2);

3. HapbIkThl 3epTTey, OHIMI KBUDKBITY,
OpeHIMHI,  KOCIMOPbIHHBIH ~ MapKETHUHITIK

OO6pazoBaTelbHAS mporpamMma
CIIPOEKTUPOBAaHA Ha OCHOBE MOJYJIBHOH CHCTEMBI
W3YyYCHUs AWCHUIUIMH U coaepkur 10 momynei,

(hopMHUPYIOIITIX o0mreo0pa3oBaTeIbHBIC u
npodeccuoHaNbHbIC KOMITETEHIINH.
OobpasoBarenpHast mporpamma B 240 KpeauToB
BKITFOYAET TEOPETHIECKOE oOydeHmue,
npoecCHOHANBbHBIE  TPAaKTUKA ¥  WUTOTOBYIO
aTTeCTaLHIO.

Muccueit 00pa3oBaTENBHON TPOTPAMMEBI
«6B04106-IT MapkeTnHr» SBISETCA IOATOTOBKA
BBICOKOKBAJIM(UIIMPOBAHHBIX ~ CICIHAIACTOB B
obmacti MapKeTHHra, crnocoOHO 3(h(heKTHBHO
ydacTBOBaTh B MOJCPHM3AIMUM  CTPAaHBl U
peanuzanun WH]YCTPHAILHO-WHHOBAIMOHHOTO
pasButus Kazaxcrana.

[Tocrie ycmemHoro 3aBeplIeHHsS JTaHHOM
mporpaMmbl  oOydaromuiicst OynmeT (pe3ylbTaThl
o0yueHus):

1. TlpumeHsTH 0a3oBbIC HaBBIKH
TUITAHWPOBAHUSI M OPTraHM3AIlMd MApPKETUHIOBOW M
NPEANPUHUMATEIBCKON JIEATEEHOCTH € YYETOM

NpaBOBBIX ~HOPM M OCHOB  (DMHAHCOBOH
T'pPaMOTHOCTU B YCJIIOBUAX prHO‘iHOﬁ 3KOHOMHUKHN
(PO1);

2. OcymecTBiaTh cOop, aHaau3, 00padOTKy
HaYYHO-TEXHUUECKOW MH(POpPMALUU O TEHACHIMIX
u MEepCHEeKTUBAX pa3BuTHA MHUPOBOH,
HaHHOHaJ’IBHOﬁ OKOHOMMUKH, WHHOBAITMOHHOTO
O6u3Heca, mpou3BoAcTBa U Mapketunra. (PO2);

3. OO6namatp MeTomamu UCCIIeIOBaHUS
pPBIHKA, TIPOIBIKEHHSI NPOAYKLUWH, OpeHINHTa,

The educational program is designed on the
basis of a modular system for studying disciplines
and contains 10 modules that form general
education and professional competencies. The 240-
credit educational program includes theoretical
training, professional  practices and final
certification.

The mission of the educational program
«6B04106-1T Marketing» is to train highly
qualified specialists in the field of marketing, who
are able to effectively participate in the
modernization of the country and the
implementation of industrial and innovative
development of Kazakhstan.

After successful completion of
program, the student will (learning outcomes):

1. Applies basic skills in planning and
organizing marketing and entrepreneurial activities,

this

taking into account legal norms and the
fundamentals of financial literacy in a market
economy (LO1);

2. Collects, analyzes, and processes

scientific and technical information on trends
and prospects for the development of the
global, national economy, innovative business,
production, and marketing (LO2);

3. He has the methods of market research,
product promotion, branding, organization of
the marketing service of the enterprise, the
skills of conducting marketing research and
developing an advertising company, taking
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KBI3METIH YHBIMIACTBIPY omicrepi,
OKpITOPAaTHBTIK Kap>Kbl, CaKTaHIBIPY JKOHE
OyXrainTepiik  ecem  HETi3ZepiH  eckepe
OTBIPBINl, MAPKETUHITIK 3EpTTEyNep XYPrizy
KOHE  JKapHamMa  KOMIAHMSACHIH  d3ipiey
Jnaraplnanaasl (OH3);

4.  MeHeKMEHTTIH 3amMaHayu

KYpaJlIapblH, OpPTYPJi KbI3MET caiajapbIHjIa
xobamapasl  Oackapy MEH  MapKeTHHITI,
aKIapaTThlK  TEXHOJOTHSUIAPABI,  U(PIBIK
TEXHOJIOTHSUIAP/ABl €CKepe OTBIPHIN, OW3HEC-
IpOLECTepiH ~ KOMMYHHUKAlUs  TETIKTepiH
naiiganany (OH4);

5. CpIHy, IIBIFAPMAIIBLIBIK oitnay
OMICTEPIH XKOHE KAaCaHJIbl MHTEIJICKT MOJICIiH
naiijanaHa  OTBIPBIN,  MAapKETHHT  JKOHE
MHHOBAIMSUIBIK OW3HEC CaJaChIHAAFbl FBIIBIMU
aKMaparThl, O3bIK OTaHIBIK JKOHE IIETENIiK
Toxipubeni Tangaiasl (OH5);

6. EHOeKx HapbIFbIH, OU3HECTI KOHE OHAIPICTI
YABIMIACTBIPYBl  FBUIBIMA  3€pTTEy  YIUIIH
MapKeTHHITIK ocmapjiap MeEH oJiCHaMaJbIK
6armapmamanap a3ipiey (OH6);

7. MarematukanbslK OmICTEp/l, >KacaHIIbI
WHTEJUIEKT MOJIETIBICPIH, aKIapaTThIK-
KOMMYHHKAIMSUTBIK  TEXHOJOTUSTIAPbl JKOHE
CBIHM IIBIFAPMAIIBUIBIK ~OWJAy  OJICTEepiH
KoJIgaHa OTBIPBITI, KOCITOPBIHHBIH
MapKETUHITIK Tanaay onicrepi MEH
TEXHOJIOTHSUIAPBIH KOaHbIHbI3 (OH7);

8. KommaHusHbIH MapKETUHTTIK

OpraHu3aIuu MapKEeTHHTOBON CITyKOBI
MIPEPHUITHSA, HaBBIKaMHU MPOBEACHUS
MapKEeTUHIOBBIX HCCIEJOBAaHMH W  pa3pabOTKU
peKIaMHOH  KOMIIAaHMM C  y4eTOM  OCHOB
KOPIIOPAaTUBHBIX ~ (PMHAHCOB, CTPaXxOBaHUS U
Oyxranrepckoro ydera. (PO3);

4, HWcmonns30BaTh COBpEMCHHBIC
WHCTPYMEHTHI MEHEePKMEHTAa, yHpaBJeHHe
MPOEKTaAMHW M MapKETHHTa B Pa3lUYHBIX cdepax
JeSTEeTbHOCTH, MHQOPMAIIMOHHBIX TEXHOJIOTHUSX, B
MeXaHH3Max KOMMYHHUKIIHH OM3HEC MPOILECCOB C
yueToM nuppoBeIx TexHomorui. (PO4);

5. AnanmusupoBaTh Hay4HYI HH(pOpMAIHIO,
MePeI0BON OTEUECTBEHHBIN U 3apyOeKHBIN OTBIT B
obnacTu MapKeTWHTa ¥ WHHOBAIMOHHOTO OWM3Heca
C WCIONB30BaHMEM  METOIOB  KPUTHYECKOTO,
TBOPYECKOTO MBILICHUS u MOJIeNTU
MCKyCCTBEHHOT0 nHTenekTa. (POS);

6. Pa3pabaTbiBaTh MapKETHHIOBBIC IUIAHBI W
METO/IOJIOTUYECKUE MPOrPaMMBbl  JIJISl  HAYYHBIX
WCCIIEIOBAaHNN pBIHKA Tpyna, OW3Heca W JUIA
opraam3anuu npousBozactea (PO6);

7. Wcnonp3oBaTh TpPUEMBI M TEXHOJIOTUH
MapKeTHHTOBOTO  aHalW3a  OPEaNpusiTdUs ¢
WCIIONBb30BAaHMEM  MaTeMaTH4YeCKHX  METOJIOB,
MoJienei HCKYCCTBEHHOTO WHTEJIIEKTa,
WHPOPMAITMOHHO-KOMMYHUKAIIHOHHBIX
TEXHOJIOTHIA u METOJIOB KPUTHYIECKOTO
TBOpUecKkoro memuieHus. (PO7);

8. IlpuMeHSATb COBpEMEHHbIE METOIbl U
noaxonsl K ()OPMHPOBAHUIO  MAapKETHHTOBOH
CTpaTeruu KOMIIaHUH, UQpoBbIE u

WHTEPAKTUBHBIE MAapKETUHIOBBIE HWHCTPYMEHTHI,
omnepanuy ¢ HUGPOBOH BaIOTON IJIS pPa3BUTHSA

into account the basics of corporate finance,
insurance and accounting (LO3);

4. Use modern management tools, project
management and marketing in various fields of
activity, information technology, in the
mechanisms of communication of business
processes taking into account digital
technologies (LO4);

5. Analyze scientific information, advanced
domestic and foreign experience in the field of
marketing and innovative business using methods

of critical, creative thinking and artificial
intelligence model (LO5);

6. Develop  marketing plans  and
methodological programs for  scientific

research of the labor market, business and for
the organization of production (LO6);

7. To use the techniques and technologies
of marketing analysis of the enterprise using
mathematical methods, artificial intelligence
models, information and communication
technologies and methods of critical creative
thinking (LO7);

8. Apply modern methods and approaches
to the formation of a company's marketing
strategy, digital and interactive marketing
tools, digital currency transactions to develop
long-term partnerships, develop a customer-
oriented approach (LOS);

9. Demonstrates basic knowledge in the
field of social, humanitarian and natural
sciences, contributing to the formation of a
highly educated person with a broad outlook
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CTPaTerusiChlH KaJIBINTACTBIPYABIH 3aMaHayu
omictepi MEH ToCcUIIEpiH, UUGPIBIK KOHE
MHTEPAKTHBTI ~ MApKETUHITIK  KypaJaapbl,
y3aK Mep3iMJli OpINTECTIK KaThIHACTAp/IbI
JaMBITy, KIUEHTKE OaFjapiaHfaH TOCLII
o3ipiey  yuriH  OUQPABIK  BalllOTaMEH
onepauusuiapapl Kongany (OH8);

9. OneyMeTrTiK-TyMaHUTaPJbIK JKOHE
JKapaThUIBICTAHY FHUIBIMIAPhI CAIACHIHIA KEH Oifi-
epici MEH MIBIFAPMAIIBUIBIK OWJIAybl 0ap >KOFaphl
OlmiMal TYJIFaHBl KAJBIITACTBIPYFa BIKMAl €TETiH
6azansik Oimimai kepcetry (OH9);

10. KyKBIKTBIK 3aHHaMaHBI ecKepe
OTBIPBII, K3CI0M KBI3METTI JKYy3€re achlpy YIiH
aKIMapaTThIK-KOMMYHHUKAIUSIIBIK
TEXHOJIOTHSUIAPABIH, ~ KOMETIMEH  IHUQPIBIK
BaJIFOTaJIap/Ibl J)KOHE 0acka /a omepanusuiapibl
naiijanany >KeHIHJErlT MIHAETTepAl MIenIe/l
(OH10);

11. EHOeK HOpMalapblH, ©HEpPKICINTIK
Kayinci3/IiKTi, 9KOJIOTUSHBI, HET13r1
MemiekeTTik ~ Ky)KarTap[sl, HOPMATHUBTIK,
3aHHAMaJBIK  akTijmepal  koHe Kazakcran

PecniyOonmukaceiapiH  Chi0aitnac KeMKOPIIBIKKA
KapChl epeXeNepiH CaKTail OTBIPHIN, ©3
yCTaHbIMBIH J1o5ienaey (OH11).

JOATOCPOYHBIX MapTHEPCKUX OTHOIIICHHUH,
BBIPAaOOTKH KIMEHTOOPUEHTUPOBAHHOTO MOIXO0/A.
(POB);

9. JemoHcTpupoBaTh 0a30Bble 3HaHUS B
obnactu COLMANILHO-TYyMaHUTaPHBIX u
€CTECTBEHHBIX HayK, CHOCOOCTBYIOIINX
(hopMHPOBaHUIO BRICOKOOOPA30BAaHHOH JTMIHOCTH C
IIIPOKUM KPYTO30POM M TBOPUYECKHUM MBIIUICHUASIM
(PO9);

10.Pemraty  3ajauMm MO  HCHOJIB30BAHHIO
IUQPPOBBIX BATIOT U APYTHX ONEPALUH C TOMOIIBIO
WHPOPMAITUOHHO-KOMMYHUKAITHOHHBIX
TEXHOJIOTHA IE OCYIECTBIICHUS
Mpo(heCCHOHANBHON  JEATENBHOCTH C  yYETOM
MpaBoOBOTO 3aKoHOAaTenbcTBa. (PO10);

11. AprymeHTHpPOBATh CBOIO  IO3WIHIO  C
COOJIFOIGHNEM TPYJIOBBIX HOPM, MPOMBIIUICHHON
0e30MacHOCTH, DKOJIOTHH, OCHOBOTIOJATAOIINX
rocyaapCTBE€HHBIX JOKYMCHTOB, HOPMATHBHBIX,
3aKOHOJATCIbHBIX AKTOB M AHTUKOPPYIIIHOHHBIX
mpaBunl  Pecmybnuku  Kazaxcran,  BKiIrodas
WHKJIO3UBHEIE TONXOJbl B cdepe MapKeTHHTa.
(PO11).

and creative thinking (LO9);

10. Solves the tasks of using digital
currencies and other transactions using
information and communication technologies
to carry out professional activities, taking into
account legal legislation (LO10);

11. To argue their position in compliance
with labor standards, industrial safety, ecology,
fundamental state documents, regulatory,
legislative acts and anti-corruption rules of the
Republic of Kazakhstan (LO11).
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6. MINOR KOCBIMIIA BIJIIM AJTY CASICATbBI / TOJIUTUKA TOJYUYEHUSA JONMMOJHUTEJIBHOI'O OBPA3OBAHUSA/
MINOR/THE POLICY OF OBTAINING ADDITIONAL EDUCATION MINOR

XUTVY-mga minor xoceiMina OiiM amy pacimaepi
XUTY pekTopbiHbiH «28» 12 2022:%k. Ned4/1
OyiipeireiMer GekiTinren «Minor (MuHop) KochIMIIIa
OimiMm Oepy Oarmapiamachl Typaslbl EpeKeMiliKi
HOPMAaTHUBTIK KYKaTKa COMKeC 5Ky3ere achlpbLIabl.

Minor-6akanaBpuaTTelH ~ jkaHa OiTiM  Gepy
MOJIETIHIH MaHBI3IABl KypaMmaac Oeiiri, OyJI cTyleHT
yiniH OeHiHaI eMec MaWbIHIBIK OaFbITHIHBIH ©3apa
OalimaHpICTBl  MOHAEPiHIH ~ Oyorel.  Bitipymrire
OenTiieHTeH ViAriferi AWIUIOMFAa KOCBIMIIA Oepine
oThIpbIrT, MiNOr KOChIMIIIA MaMaH IbIFbI OEpieTi.

Minor  Gapnmblk  CTyIGHTTEpre  3JICKTHBTI
KypcTapiaH TaHAay YIOiH YCHIHBUIAABL. —OpOip
cTyaeHTke Oip MINOr TaHmay MyMKiHIIri Oepimesi
XKOHe, ojieTTe, OakalaBpUATTHIH YIIIHII KypPCHIHAH
Oacran (DJIEKTUBTI TOHAEPAIH OpHBIHA TaHIAIa/IbI)
OKBITBUIAIBI JKoHE OiniM Oepy OarmapliaMachIHBIH
Herisri Oesirine kipemi (MINOr moHAepi ymIiH
KpenutTep Herisri OarnapmamanbiH 240 kpenutine

Kipesi).
Minor  kecteZe ~— YCHIHBUIFAH  JIQWbIHJIBIK
OarpITTappl  OOWBIHIIA  OaFmapiamMa — TQHZIEpI

OoiibHIIa 35 KpeqUTTI Urepy Ke3inje Oepinesi:

[Ipouenypsl  momy4deHHs]  JAONMOIHUTEIHHOTO
obpazoBanus minor B MUTY peanuzyercsi cornacHo
BHYTpEHHEMY HOPMaTHUBHOMY JIOKYMEHTY
«IlonmoxxeHne O MOIOHUTEIHLHOW 00pa3oBaTEILHOMN
nporpamMe  Minor (Mwunop)», yTBepXkAEHHOE
npukazoM Pekropa MUTY Ned44/1 ot «28» 12
2022r.

Minor Ba)XKHasl COCTABJISIOIIAS  HOBOWM
oOpa3oBareibHOM Monenu OakanaBpuara, 3TO OJIOK
Y3 B3aWMOCBSI3aHHBIX TUCIHIUIMH HEMPOPUIEHOTO
TUTS CTyJeHTa HaTIPaBJICHUS MTOATOTOBKH.
BhIMyCKHUKY  TpUCBaWBaeTCsl  JTOTOJHHUTENbHAS
CHEUATLHOCT, Minor ¢ BbIauedl MPHIOKEHUS K
TUILIOMY YCTaHOBIIEHHOTO 00pasIa.

Minor  npemiaraloTcs Uil BeiOopa U3
JJIEKTUBHBIX KYpCOB BCeM cTyleHTaMm. Kaxmpomy
CTYIEHTY IPEIOCTaBISETCS BO3MOXKHOCTH BHIOPATh
OJIMH MINOr M W3ydYaeTcs, Kak MPaBWIIO, C TPETHEro
Kypca  OakamaBpuata  (BbIOMpaeTcsi  BMECTO
ANIEKTHBHBIX TUCIUILUINH) W BXOJUT B OCHOBHYIO
4acTh 00pa30BaTENbHON IMPOTPaMMBI (KPEIUTHI 3a
JUCIMIUIMHBL  Mminor BXoAaT B 240 KpeauToB
OCHOBHOM MIPOTPaMMBI).

Minor BbIIaeTcs MpU OCBOCHUU 35 KPEOUTOB IO
JTUCIUIUIMHAM ~ TIPOTpaMMBI [0 HAIIPABIICHUSAM
OJITOTOBOK, NIPE/ICTABJIICHHBIX B TAOJIUIIE:

The procedures for obtaining additional minor
education at IETU are implemented in accordance with
the internal regulatory document «Regulations on the
additional Minor educational program» approved by the
order of the Rector of IETU No. 44/1 dated «28» 12.
2022.

Minor is an important component of the new
educational model of the bachelor's degree, it is a block
of interrelated disciplines of a non—core field of study
for a student. The graduate is assigned an additional
Minor specialty with the issuance of an appendix to the
diploma of the established sample.

Minor is offered for all students to choose from
elective courses. Each student is given the opportunity to
choose one minor and is studied, as a rule, from the third
year of the bachelor's degree (chosen instead of elective
disciplines) and is included in the main part of the
educational program (credits for minor disciplines are
included in 240 credits of the main program).

Minor is issued upon mastering 35 credits in the
disciplines of the program in the areas of preparation
presented in the table:
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Minor koceimina 6iiM any casicatsr /
[MonmuTrKa MOTY4YeHUS JOTOTHUTEIEHOTO

EHOex ChIiipIM-

YKerexmri kagenpa /

obpazosanns Minor / The policy of obtaining CeMecTp |OBUIBIFBL, KpEAUT Kyorpviomas
additional education Minor [MTonnep / ducuumnunst / Disciplines /Cemectp /|/TpynoemM-KocCTh, ade yI; /pgu I:rvisin
Araysr / J]aMBIHOBIK OAFBITE / Term |kpenutsi / Labor I(ljp p g
) . : epartment
HanmenoBanwme / (HampasieHue moaroToBKH intensity, credits
Name / Direction of training
PKacannb! uaremnekt / MickyccTBennblil muaTemuiekt / Artificial 5 5
intelligence
MS Excel sxone Power Bl xkyiienepinneri tangaynap/AHanuTuKa B 5 5
MS Excel u Power Bl/Analytics in MS Excel and Power BI
EcenTey xyiienepi MeH xeninepin yitbimaacteipy/ Opranuzamus
BBIYMCIIUTENBHBIX CUCTEM 1 ceTelt /Organization of computing
systems and networks 5 5
6B061 AxmaparThik- Landing page a3ipney/Pa3pa6orka Landing page/Landing page BarapiamMansIx
0 a
«Iudpabik KOMMYHHKAIHAIBIN .~ IDevelopment KaMTaMachI3 €Ty
TexHojorusap/ 6B061 i
TGXHOJ‘IOFI/I?IJ'Iap»/ HHOBAaUAJIBIK UHTCPHET TCXHOHOFI/IHHapH/ I/IHHOBaHI/IOHHbIe I/IH)I(eHepI/IHCBI/
HNudopmarimonHo- . .
«{uposbie mHTepHET TexHoaoruu/Innovative Internet technologies [IporpamMmHas
TEXHOJIOTHI»/ KOMMYFHIAUIOHHbIC OrnepalisuIbIK Kyiesaep ®KoHe KOMITBIOTEPIIiK 5 5 HHKEHepus/
RO TexHoxornu/6B061 .
Digital Information and beninep/OnepanoHHbIe CHCTEMBI M KOMITBIOTEPHBIC Barmapaama’ibik
technologies" communication cetn/Operating systems and computer networks KaMTaMachI3 eTy
technologies Mapketunrreri nudpisk Tpanchopmanust/Lludposas 6 5 WH)XCHEPUSICHI
Tpancopmanus B Mapkerunre/Digital transformation in Marketing
Zero Code & Low Code (PWA) 7 5
OJIeYMETTIK JKeJIIepieri akmapaTThIK
Kayincizaik/MadopMalinonHas 6€30MacHOCTh B COIUAIbHBIX
cersax/Information security in social networks 7 5

|AKIapatTThIK KyienepaiH ceHimainiri/ HanesxxHocTs

mHdopmanmonusix cucrem/ Reliability of information systems
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7. BLIIIM BEPY BAFJAPJIAMACBIHBIH HEI'I3I'I KY3BIPETTEPI / KTIOYEBBIE KOMIIETEHIIUU OBPA3OBATEJBHOM
ITPOI'PAMMBbI / KEY COMPETENCIES OF THE EDUCATIONAL PROGRAM

KyssiperTinik
TYpJiepi/
Tunst
Komnerenuuu /
Types of
competence

Herisri
Ky3sbiperTep /
KiaroueBbie
Komnerenmun/
Key
Competencies

Kannsl 0iim Oepy Ky3biperTepi /
Oo0meodpazoBaTesbHbIe KOMIETEeHUHH /
General education competencies

Ba3aubIk Ky3biperTep / bazoBble koMIeTeHUMH

/Basic competencies

Kaciou ky3bipertep / Ilpodeccnonanbubie
komnerenuuu / Professional competencies

HK1/KK1/KC1
TaHBIMABIK
Ky3biperTep /
Ilo3HaBaTeIbHBI
e KOMIeTeHInH /
Cognitive
competencies

MeMIeKeTTiK, OpbIC XKOHE IIeT TUIAEPiH
MEHrepy. - MEeMIIeKETTIK, OpBIC KOHE
meT TUIAepiHae cayaTThl  ceiliey
Kabineri. - MeMJIEKETTIK, OpBIC XKOHE
meT TiEpiHAe AFBIMIAFb]
KyKaTTaMaHBl cayaTThl Kypa Oiry. - -
CeIHmapIIBI JIasor KYDPY,
KOIIMO/ICHHUETTI, KOI STHHKAJIBIK JXOHE
KeNKOH(ecCHsabl ~ KOFaMaa  KapbIM-
KaTbIHAC xKacay, TeIarOTHKAJIBIK
BIHTBIMAKTAaCThIKKa  KaOierti  Oosy
JIaFIbLIIapbl MEH JaF IbLIapBhI.

Buagets rocyaapcTBEHHBIM, PYCCKUM M
HMHOCTPAHHBIM s3bIKaMu. - CriocoOHOCTh
IpaMOTHO U3BACHSITHCS Ha
rOCYAapCTBEHHOM, pycckoM u
HHOCTPAaHHOM  SI3bIKaX. -  YMeEHue
IrpaMOTHO COCTaBUTH TEKYILYIO
JOKYMEHTAllMI0 Ha TOCYAapCTBEHHOM,
PYCCKOM M MHOCTPAHHOM S3bIKaX. -
YMeHHssT W HaBBIKM  IIOCTPOEHHS

OK1

TIAEPiHIH
MEH
JIeHrenae

Kazak,  opsIic
rpaMMaTHKaChIH,
MOP(OJIOTHSICHIH
KapbIM-KaTbIHAC xacay YLIiH
MaMaHJaHIBIPBUTFaH TePMHHICPI oiy;
aKnaparThl aBTOMATTaHJBIPBUIFAaH OHJICYAIH
HEeTi3ri KaruJaTTapblH, aKnmapaTrThl eHJeY,
cakray, Oepy >KOHE JKHHAKTAy OMIicTepi MCEH
KypaJliapblH,  MIiHIETTepAi  AJTopUTMICY
HETI31IepiH, aKIapaTThIK Kayinci3mikTi
KaMTaMachl3 eTYHdIH HeTi3ri Karepiepi MeH
SIicTepiH OlTy; aKkmaparThl i37Iey kKOHE CaKTay
YIIiH aKmapaTTeIK PecypcTapAbl maiinanany, ic
KarasJapbIH )KYPri3yliH aBTOMATTaHAbIPbUIFaH
KyHenepiH KonjmaHa Oimy, kociOm OumimMi
KEHEWTY YILIH aKnaparThl KOpFayIblH 9iicTepi
MEH KYpalJapblH, 3JEKTPOHIBIK OKBITYIbIH
OpTYpJIi HBICAHJAPBIH KOJIAaHa Oiy; fepeKTep
6azaceIMeH, Heri3ri OQUCTIK KOChIMIIAIapMeH
JKYMBIC JKYPTi3y, aKIlapaTThl i3/Iey KHE OHJIEY
YILLIiH aKIapaTThIK KOMMYHUKAIUSUIBIK
TCXHOJIOFI/I}IJIapZLLII 9 KOJIJIaHy, Kocion

JKOHE  IIeT
(hoHeTHKACHI
oi1y, Kociou

BK1

AnamyiapMeH Tikeseil KapbIM-KaTbIHAC
)Kacay, aybl3lla HBICAHJA JKOHE Xar
alMacy  HbICaHbIHZIA  KeJiccesnep
KYpri3y Ke3iHIe MEMIIEKETTIK, OpbIC
JKOHE INeT TITAepiHAe  CHIHIApIIBI
OaiiyaHpIcTap OpHATa OLTY; JUAJIOTTHIH
OPTYpMi TYpIEpiH JKYPrizy KaOineri:
JMajor-akmnapaTr ajaMacy, IHaor-HiKip
anMacy, JIUalloT-oHTIMellecy; Kociou
MaHBI3B Oap mpoOiemanap MIeHOepi
OOMBIHIIIA ePKiH KapbIM-KaThIHAC JKacail

. o K1
oiny; Kapanaiisim aKmapaTThIK
xabapiaManapapl TYCiHY KYHAETIKTI
JKOHE KOCiOM eMipjaeri TakbIphINTap,
HEeTi3riT  uaes  JKoHe  aKmapaTThIK
xabapiaManapaarsl HAKTBI MOIIMETTeEp,
3epTTENeTiH  TaKbIPBII GoiibIHIIA
SHTiMerep; aHa TimiHIe
CoOMIeUTIHACPIIH OpBIHIAYBIHIAFBI
MOHOJIOTHSUTBIK ~ JKOHE  JIMAJIOTTBIK

CUIIATTAFbl COWICYII JKOHE IIBIHAWKI
MOTIHAEPAI THIHAAY JKOHE TYCIiHY,




KOHCTPYKTUBHOI'O JTajiora, OOLICHHS B
MOJUKYIbTYPHOM,  MOJUITUYHOM U
MHOTOKOH(ECCHOHATFHOM  00IIecTBe,
OBITh CIIOCOOHBIM K TMEIarOrHYecKOMY
COTPYIHHYECTBY.

Speak the state, Russian and foreign
languages. - The ability to speak the
state, Russian and foreign languages
competently. -  The ability to
competently compile current
documentation in the state, Russian and
foreign languages. - - Skills and abilities
to build a constructive dialogue,
communication in a multicultural,
multiethnic  and  multi-confessional
society, to be capable of pedagogical
cooperation.

XaJIBIKAPAITBIK KapbIM-KaThIHACTBIH
KaJIBIITACKAH MaMaHIaHABIPBUTFAaH
TEPMUHOJIOTHACH], MHTEPAKTHBTI OiliM >KOHE
aKmapaTTBIK e3apa IC-KUMBUI IIeHOepiHze
KOMMYHHUKAIUA  KypalgapblH  IpaKTHKaaa
naiganaHy JarabplIapbl;

3HaHue TpaMMAaTHKH, (honeTHKH u
MOp(HOJIOTMH  Ka3axCKoro,  pycckoro M
HHOCTPAHHOTO SI3BIKOB, 3HAHHUE
CIICOIHUAJIU3UPOBAHHBIX TCPMHUHOB JJIs
obmenuss Ha MpOEeCCHOHAIBHOM — YPOBHE;
3HaHUC OCHOBHBIX MIPUHIUIIOB
ABTOMATH3HPOBAaHHOU 00paboTku
nH(opManuK, METOJIOB U CPEICTB 00pabOTKH,
XpaHeHWs,  Hepefayd M HaKOIUICHHs

UHGOPMALK, OCHOB aJrOPUTMHU3ALMK 33jad,
OCHOBHBIX YIPO3 M METOAOB OOeCIeueHUs
HHPOPMATNOHHON 0e30MacHOCTH;
UCTIONB30BaHHE HH(OPMALIMOHHBIX DPECYpPCOB
JUISL TIOUCKA U XpaHEHHsI HHPOPMALUH, YMEHHE
0JIL30BAThCS ABTOMaTU3UPOBaHHBIMU
CHUCTeMaMH  JIeJIOIPOU3BOJACTBA,  YMEHHE
NPUMEHSTh METOAbl ¥ CPEICTBa 3alIUThI
nHpopmanum, pazInIHbIX GOPM TEKTPOHHOTO
o0yueHus Ui pacuupeHus
npo(ecCHOHANbHBIX 3HAHWH; HABBIKH BECTH
pabory ¢ 0a3aMu JaHHBIX, OCHOBHBIMH
OQUCHBIMH ~ NPWIOKEHUAMH,  IPHUMECHEHUS
UH(POPMALMOHHO KOMMYHHKAIIHOHHBIX
TEXHOJOTMA Ui TOHMCKa U 00paboTKM
nH(opManuK, HCIONB30BaHHE Ha IPAKTHUKE

CpC€aCTB KOMMYHUKAIIUN B paMKax
CIIOYKHBLICHCS CIICIMATM3UPOBAHHOM
TEPMHUHOJIOT U npodeccuoHaTEHOTO

MEXIyHapOJHOTO OOIICHUS, WHTEPaKTHBHBIX
3HAHWUU U HHPOPMALIMOHHBIX B3aMMO/ICHCTBH;

Knowledge of grammar, phonetics and
morphology of Kazakh, Russian and foreign
languages, knowledge of specialized terms for

MOTIHHIH MAa3MYHBIH MYMKIHJITIHIIIE
JIoN JKoHe Oapabap OKy KOHE TYCIHY,
MaHBI3IbI aKnaparThl TaHzay,
MomiMerTepai  Oepy: celiey  JkoHE
JIEKCUKAHbI KEHEUTY.

YMeHnue YCTaHABJIUBATh
KOHCTPYKTHBHBIC CBSI3H Ha
TOCYAapCTBEHHOM, pycckom u
HNHOCTPAaHHOM SA3bIKaX npu
HETOCPEICTBEHHOM 00ILEeHNN c

JIOIbMH, BEJCHUM [EPEroBOpOB B
ycTtHOM opme U (opMe NepernucKu;
CIIOCOOHOCTh BECTH Da3jIM4HbIC BHJbI
JMAJIOTa: AUanor-oOMeH HHpopManuen,
Iuanor oOMeH MHEHHSMH, JIUajor-
Oecena; YMEHHUe OCYLIECTBIIATH
cBoOOmHOE  OOmeHWE 1O  KPYyTry
npo(heCcCHOHAIBHO 3HAYMMBIX IIPOOIIEM;

MOHUMaHHE MIPOCTHIX
HHQOPMAIMOHHBIX  COOONICHHWH  Ha
TEMBI u3 MOBCETHEBHOM u

npo¢eCCUOHANTBHOM JKU3HU, OCHOBHOM
WAed ¥ KOHKPETHBIX JeTaledl u3
HH(POPMAITHOHHBIX COOOLIEHN,
Oecempl 1O W3y4aeMOW TEMaTHKE;
YMEHHE CIIyIIaTh W MOHUMATh PeYb U
AyTCHTUYIHEIC TEKCTHI
MOHOJIOTHYECKOTO ¥ JHATOTHYECKOTO
XapakTepa B HCIIOJHEHUW HOCHUTENEH
SI3bIKA, YUTATh U MAaKCHMaJIbHO TOYHO U
aJICKBaTHO  TOHHMAaTh  COJCpIKaHHE
TEKCTa, 0oTOMpaTh 3HAUYUMYIO
uHdopmaiuio, mneperaBaTh CBEICHUS:
peuH U pacliupeHue JIEKCUKOHA.

The ability to establish constructive
contacts in the state, Russian and
foreign languages when communicating
directly with people, negotiating orally
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communication at a professional level;
knowledge of the basic principles of automated
information processing, methods and means of
processing,  storing,  transmitting  and
accumulating information, the basics of
algorithmization of tasks, the main threats and
methods of ensuring information security; the
use of information resources to search and
store information, the ability to use automated
office management systems, the ability to
apply methods and means of information
protection, various forms of e-learning to
expand professional knowledge; skills to work
with databases, basic office applications, the
use of information and communication
technologies for information retrieval and
processing, the practical use of communication

and in the form of correspondence; the
ability to conduct various types of

dialogue: dialogue-exchange of
information,  dialogue-exchange  of
opinions, dialogue-conversation; the

ability to freely communicate on a
range of professionally significant
issues; understanding simple
information messages on topics from
everyday and professional life, the main
idea and specific details from
information messages, conversations on
the topic under study; the ability to
listen and understand speech and
authentic texts of a monological and
dialogical nature performed by native
speakers, read and understand the

OK2

tools within the established specialized content of the text as accurately and

terminology of professional international adequately as  possible,  select

communication, interactive knowledge and meaningful information,  transmit

information interactions; information: speech and vocabulary
expansion.

AKmaparTel yII TiUIOe Tanmmaid Oury JKoHe 3amaHayn oiTimM oepy

KociOM canajia )oHe KYHICIIKTI eMipe Oenrimi TEXHOJIOTHSIAPBIH naiinanany

0ip sxarmaitmapael TYIOBIPATEIH (QaKToOpiap MEH
KarJnaiaapael  aHbIKTaid Olly; MakCHUMallbl
HOTH)KEre KOJ IKETKI3ylli €CKepe OTBIPBIIL,
FBUIBIM MEH KOFaMHBIH JaMy 3aHJbUIBIKTapbl
HETI31H/e [IenIiM KaObLU1aai Oiy.

YMeHne aHaTn3upoBaTh HHHOPMAIIHIO HA TPEX
SA3bIKaX W OMNpEAENATh (aKTOphl U YCIOBHA,
BBI3BIBAIONINE TE WM HHBIE CUTyallud B
npodeccoHaIBHON cdepe M TOBCEIHEBHON
JKM3HH; YMEHHE TIPHHUMATh pEIIeHHs Ha
OCHOBE 3aKOHOMEPHOCTEH pa3BUTHUS HAYKU U
o0mecTBa c y4eToM JIOCTH>KEHUS
MakcuManbHOTo 3 dekra.

BK2

Heri3iHae »kaHa OuriMai o3 OeTiHIe
urepy JaFaplUIapblH MEHTEpY, OKU 01y,

kaHa OlmiM  aimy, osapAbl  Kaciou
KbI3METTE TaiijlanaHy; o3 OiuTiMiH
KETUIIIPY

Bnanenue HaBbIKAMHU
CaMOCTOSTEIBHOTO npHoOpeTeHHs
HOBBIX 3HAHUI Ha OCHOBE
HCIIOJIB30BaHUS COBPEMEHHBIX

00pa30BaTENBHBIX TEXHOJIOTHUH, YMEHUE
YYUTBCSI, TIPUOOPETaTh HOBBIC 3HAHUS,
HCIOJIB30BaTh UX B MPOGECCHOHATBHOMN
JIEATEILHOCTH; COBEPILICHCTBOBAHME
coOCTBEHHOM

K2
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The ability to analyze information in three
languages and determine the factors and
conditions that cause certain situations in the
professional sphere and everyday life; the
ability to make decisions based on the patterns
of development of science and society, taking
into account the achievement of maximum
effect.

Mastery of the skills of independent
acquisition of new knowledge based on

the use of modern educational
technologies, the ability to learn,
acquire new knowledge, use it in

professional activities; improvement of
one's own

HK2/KK2/KC2
HIbirapmambLi
bIK KY3bIpeTTep/
TeBopueckue
KOMIeTeHuu/
Creative
competencies

dunocopusHbIH ToHI, (YHKIUSIAPHI,
Heriari Oemimzepi MeH OarbITTapbl
Typajbl TYCiHIKKe ue ooy;
¢bwrocobustHBIH ~ KOFaM  MEH  ajaM
oMipiH/IeTi OpHBI MEH peii, Kociou
KBI3METTEC TAaHBIMHBIH (GHIOCOPUIIBIK-
omiCHAMANBIK ~ NPUHLMITEPI  Typabl
OimiMi Kogany.

Hmers mpeacTaBIeHHE O MpeaMeTe,
GyHKIUAX, OCHOBHBIX pasfenax Hu
HampaBieHusXx (uaocodun; Mecto u
poin punocodun B KU3HU 0OIIECTBA U

YCJIOBCKaA, MPpUMCHATH 3HAHUA
(buIT0cOhCKO-METOMOTOTHISCKUX
TIPUHIUIIOB IIO3HAaHUA B

podeCcCHOHAIBLHOM eI TeILHOCTH.

Have an idea of the subject, functions,
main sections and directions of
philosophy; the place and role of
philosophy in the life of society and
man, apply knowledge of philosophical
and methodological principles of
cognition in professional activity.

OK3

MapkeTHHT OeJIiriHAe >KalMbUIaHFAH THIITIK
ecenTepi ISy YUIH TEOPUSUIBIK OuTiMi
KOJIIaHy; KYprisiiren 3epITeyNepIiH
HOTHIKEJIEPIH eCelTey, TalAay KOHE OHIeY.

[TpuMeHATh  TEOpETWYECKHE 3HAHUSA Ui
pemieHust O0OOOLIEHHBIX THUIOBBIX 3a1ad B
4acTH MapKeTHHT3; paccunTHIBATH,
aHAIM3MPOBaTh M 00pabaThIBaTh PE3yJbTATHI
MPOBEJICHHBIX HCCIIEAOBAHMUI.

Apply theoretical knowledge to solve
generalized typical marketing tasks; calculate,
analyze and process the results of the
conducted research.

BK3

Backa MomeHHeTTep MEH IiHICPIiH
OKUIIepIMEeH HOTIIKEI e3apa ic-KUMBLI
JKacay; oJIeMHIH 0acKa XaJbIKTapbIHBIH
JOCTYpJepiHe, MOJCHUCTIHE TO3iMIi
6omy; YITTBIK MOJICHUETTIH
KYHZABUIBIFBIH TYCiHY, TApUXH Mypa MCH
MOJICHH AJCTYpJIepre KYPMETIICH JKOHE
YKBINTBUIBIKIIEH ~ Kapay;  KOFaMIBIK
TiKipre, JocTypIepre, omer-
FYpBINTAapFa, KOFaMIBIK HOpMaapra
HeTi3/IeNTeH QJIEYMETTIK-3THUKAJIBIK
KYHIBIIBIKTApABl OlTy JKoHE oJapra
©3iHIH KoCiOM KbI3METiH e OaFaapiany.

IIponyKTUBHO B3aMMOJEHCTBOBATH C
NPEACTaBUTENAMHI JIPYTHX KYyIbTYp H
penuruif;  OBITH  TOJEPAHTHBIM K
TpaJULMAM, KyIbType OPYyTrUX HapoI0B
MUDA; 0CO3HaBaTh LIEHHOCTb
HaIOHAJIbHOU KYJNbTYpBHI,
YBAXHUTEIBHO U OEPEKHO OTHOCHUTBCS K
HUCTOPUYECKOMY HACJIEAHIO u
KYJIBTYPHBIM TpaIUIHIM; 3HATh
COLIMAJIbHO-ITUUECKUE LIEHHOCTH,
OCHOBAaHHbIE Ha 0O0IIIeCTBEHHOM
MHEHHH, TpaIUINAX, 00BIYasIX,
0O0IIIeCTBEHHBIX HOpMax u
OpHEHTHUPOBAThCI Ha HHUX B CBOEH
podeCCHOHANBHOMN JESITEIEHOCTH.

ITK3
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To  interact  productively  with
representatives of other cultures and
religions; to be tolerant of the traditions
and culture of other peoples of the
world; to realize the value of national
culture, respectfully and carefully treat
historical  heritage and  cultural
traditions; to know socio-ethical values
based on public opinion, traditions,
customs, social norms and to focus on
them in their professional activities.

HK2/KK2/KC2
AKNapaTTbIK
JKOHE
KOMMYHHKAIHSLT
BbIK
TeXHOJIOTHSIJIap
/MHpopManMOHH
o-
KOMMYHHMKAIIMOH
HbIE€ TEXHOJ0rnu/
Information and
Communication
Technologies

3aMaHayd TEXHHKAMEH JKYMBIC iCTey
narapUIapbiHa ue 0oy kabimeri. Kocion

KbI3MET caslachlH/a aKmapaTThiK
TEXHOJIOTUSIIAPIBI, OarapiaaMabIK
KaMTaMachl3 eTyni naianany
MYMKIHJIT1. AKMnapaTThIK
TEXHOJIOTHSUIAPIIBI  JKOHE  OyKapasbIK
aKmnapar Kypasaapbl TapaTaThiH
QNIEYMETTIK aKmaparka CBIHH
KO3KapacTel ~ MEHrepy.  AKMaparThiK
e3apa 1C-KUMBUIIBIH, aKIaparThl
ATy JIbIH, CaKTay/IblH, OHJICY/IiH,
TYCIHIOIpYAIH HETI3Ti Tocimaepi MeH
KYpaJlIapblH ~ MEHrepy, aKnapaTThIK-

KOMMYHUKAIUAIBIK TECXHOJOTHUAJIAPpMEH
KYMBIC iCTey JarabluiapbiHa ue Oody;
aKnaparThl KaObuiJay yoHe 9J[iCTeMEeNiK
JKAJIMbLIAY, MAKCAT KOO JKOHE OFaH KTy
JKOJIIApBIH TaHJay KalijeTine ue 00my.

CnocobHocTh  00najgaTh  HaBBIKAMHU
oOparieHusi ¢ COBPEMEHHOW TEXHUKOM.
CnocoOHOCTD UCTIOJIb30BATh
nH}popMannoHHbIE TEXHOJIOTHH,
nporpaMmHoe obecrieueHne B cdepe
npodeccHoHAIBLHOM JIeATeILHOCTH.
Buagers MHPOPMAIMOHHBIMU

OK4

Kaszipri 3amanfbl aKmapaT Kypajlgapbl MEH
aKMapaTTHIK TEXHOJIOTHSUIAPBI MEHTEDY.

Brnaners COBPEMEHHBIMH CpeAcTBaMU
nHdopmanuu u uH(pOpMaLMOHHBIMU
TEXHOJIOTHSIMH.

Possess modern media and information

technologies.

BK4

KaxeTTi aknapatTsl i31ey, Tanuay KoHe
ipiKTey, OHBI TYPIICHIIPY, CAKTay >KOHE
Oepy omicTepiH MEHTepy.

biniM MeH axkmaparThl HHTEPaKTHBTI
naianany MYMKiHIITI.

Bragers MeronaMu moucka, aHaIHM3a U
oTOOpa HEoOX0AUMON WHPOpPMAIIUH, ee
npeoOpa3oBaHUEM, COXpaHEHHEM U

nepenayeil.
CrocoOHOCTE K = HHTEPAKTHBHOMY
HCIIOJIb30BaAHHUIO 3HAHHUI u
wHpOpMALIUH.
Master the methods of searching,

analyzing and selecting the necessary
information, its transformation,
preservation and transmission.

The ability to use knowledge and
information interactively.

K4
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TEXHOJIOTUSIMU u KPUTHYCCKIM
OTHOIIEHHEM K COIMATbHOM
uHpOpMaIUH, pacmpocTpaHseMoit

CpeIcTBaMH MaccoBOM  HMHQopMarIuu.

BiageTb OCHOBHEIMH cHocobamMu |
CpencTBaMu HH(OPMAIMOHHOTO
B3aMMOJEHCTBHYS, HOJTy4eHHUS,
XpaHCHUS, repepaboTKH,
UHTEpIpeTaluy HHOOPMAIUY, HMETbh
HaBBIKM paboOThl ¢ HWH()OPMAIHOHHO-
KOMMYHUKAIITMOHHBIMU  TCXHOJIOTUAMMU,

HUMETh CIOCOOHOCTH K BOCHPHATHIO H
METOIUYECKOMY 000011IeHNI0
uHOOPMAIINK, [OCTAaHOBKE IEMH |
BBIOOpY MyTeH ee JOCTHKEHUS.

The ability to have skills in handling
modern technology. The ability to use
information technology, software in the
field of professional activity. Possess
information technologies and a critical
attitude towards social information
disseminated by the mass media. Possess
the basic methods and means of
information interaction, receiving,
storing, processing, interpreting
information, have skills in working with
information and communication
technologies; have the ability to perceive
and methodically summarize
information, set goals and choose ways
to achieve them.

HK4/KK4/KC4
Kaanbl kacion
KY3bIperTep /
Oo0me-
npogeccuoHaNbH
bl¢ KOMIIETCHINH
/ General

Kasak, opwic jkoHEe mmIeT TUTIepiHAeri
FBUIBIMH-TEXHUKAIIBIK ~ 9cOMeTTepMEH
KYMBIC ICTEY; FBUIBIMH-3KOHOMHUKAIBIK

aKmaparThl i3geyni  Kyprisy; OHBIH
Ma3MyHBIH KeiiHHeH Oepe OTBIpBIII,
KaJIBIITHI KapKbIHMEH OepineTin
aKmaparThl TYCIHY; MOJCHUETaPAaIbIK

OK5S

Kylienik  koHe  canbICTBIpMaNbl  Tajjiay
azicTepiH MEHTepy; CBIHH oiiay el
KaJIBINTacThIpy; JKoOajay >koHe  OoJpkay

JIaF/IbIIapbIH MEHTepy; oMip 00ibl OLTIKTLTIKTI
apTTBIpy KaOileTi; KoMaHJaga >KYMBIC icTed
Oimy; JKeke KacHueTTepAl  KaJbIITacThIpy:
KOMMYHHUKAOCIbIITIK, nepOecTik,

BKS5

Kyxar aliHanbIMBIH OKYpTi3y JKoHE
TOXKIPUOETIK KBI3METTE XaJIbIKAPAIIBIK,
Kap>KBLTBIK €CENTUIK
CTaHIAPTTAPBIHBIH TYKBIPBIMIaMalIapbl
MeH KaFUIaTTapblH KOJIJIaHY;
XaNIBIKAPANBIK ~ KApXKBUIBIK ~ €CETITLIIK
CTaHOApTTaphlHA COMKEC  KOFaMIBIK

IIKS
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professional
competencies

JMAJIor JKYprizy, e3 OUIIMIH JaMbITy
JKOHE TEPEHMETY, )KaHa aKlapaTKa alIblK
ooiy.

PaGoratp c HAYYHO-TEXHUYIECKON
JUTEPaTypOl Ha Ka3axCKOM, PyCCKOM U
WHOCTPAaHHOM  SI3bIKAaX; IPOU3BOJIHUTH
TIOUCK Hay4HO-3KOHOMHYECKOH
nHPOPMANINU; TTOHUMATh MH(POPMALHIO,
NPEJOCTABISIEMYI0 B~ HOPMaJbHOM
TeMIle, C MOCIeAyolIel nepenayeil ero
COZIEPKAHUSA; BECTU MEXKKYJbTYPHBIH
JNAJIOT, pa3BUBaTh U YIIyONATh CBOM
3HaHUA, 6I>ITI) OTKPBITBIM  J1JI4 HOBOH
nHpopmanum.

To work with scientific and technical
literature in Kazakh, Russian and foreign
languages; to search for scientific and
economic information; to understand the
information provided at a normal pace,
followed by the transfer of its content; to

JKayankepuIik, yHBIMIIbUIIBIK,
OarnmapiaHy >xoHE T. O.

MaKcCaTKa

Bmagenne  MeromamMM  CHCTEMHOTO u
CPaBHHUTCNIBHOIO  aHanu3a; (GopMHUpOBaHHUE
KPUTHYECKOTO MBIIUICHHS; BJIaJICHHE

YMEHHUSMH IIPOEKTUPOBATH U TIPOTHO3HPOBATB;

YMEHHE TOBBIIATh  KBaNH(UKAIMIO  Ha
MPOTSHKEHUN BCEH JKU3HM; yMEHHE paboTaTh B
KOMaHJI¢; (opmupoBanue JIMYHOCTHBIX
Ka4yecTB: KOMMYHUKa0EIbHOCTH,
CaMOCTOSATENIBHOCTH, OTBETCTBEHHOCTH,
OpPraHM30BAHHOCTH, LIEIEHANPABICHHOCTH H
ap.

Mastery of methods of systematic and
comparative analysis; formation of critical
thinking; mastery of the skills to design and
predict; ability to improve skills throughout
life; ability to work in a team; formation of
personal qualities: sociability, independence,
responsibility, organization, purposefulness,

CeKTOp  YHBIMAAPHIHBIH
€CEeNTUIIrH KaJbIITaCTHIPY.

KapKbIIbIK

OBnajicHHe HABBIKAMH IPAKTHYECKOH
pa3paboTKH, OIIEHKY HCXOIHBIX OM3HEC-
JAaHHBIX, TIOHUMAaHHE TOTO, Ha KaKue

JaHHBIE  CMOTPETh,  KOMIUIEKCHYIO
pabory ¢  Oum3HecoMm,  BEIOMpaeT
HHCTPYMCHTBI Ioa KOHKPETHYIO
3a/1a4y, ONpeaeNsieT MNPUOBLIILHOCTD,
BI)I6I/IpaeT KaHaJibl KOMMYHHUKaIlUMU C
LeJIeBOI ayIUTOpHUEH, IIPOBOJUT
HCCIIeIOBaHUS PBIHKA, BIIafieeT

UHCTpyMeHTaMu OQQUIaiiH M OHJIAMH-
MapKeTHHTa, U3MepseT OTCHINATbHBIH
U peabHBIN CIPOC.

Mastering practical development skills,
evaluating  initial  business  data,
understanding what data to look at,
comprehensive work with business,

conduct an intercultural dialogue, etc. selecting tools for a specific task,
develop and deepen their knowledge, be determining  profitability,  selecting
open to new information. communication channels with the target
audience, conducting market research,
owning offline and online marketing
tools, measuring potential and actual
demand.
Kasipri 3aMaHFbl aKIMapaTThIK XanplKapaJlbIK ~ cajlafia  OHMIPICTIK  JKoHE Kana JKaFannapra Oertimmeny
HK5/KK5/KC5 | arprHmapasl  Oarmapiiay KoHE QIEMIIK KOJIIaHOaITbI KBI3METTI JKY3€Te achlpy KabOineTi. MYMKIHJITi.  ©3repicrepre  mKemi
7Kaanpl FeUIBIMH | 5KOHOMHKAIAFbl JIUHAMUKAJTBIK XaHa 5KOHOMHKAJIBIK, QJICYMETTIK, CasICH YKOHE JKayan Oepy JKOHE aKbUFa KOHBIMJIBI
Ky3bIperTep / | e3reperin KyOBLIBICTAp MeH MOJICHH JKaFaaiinapra Oellimaeny kabineri. Toyekenre 0apy MYMKIHJITI.
OO0me HayyHble | mporectepre  OediMmenry — KabijeTi.
. N . | OKe6 BKo6 IK6
kommerenun / | KociOn Kpi3meTke OaiiaHBICTBI 9pTYpIi CriocoOHOCTB OCYILECTBIIATh CHnocoGHOCTh aJIalITUPOBATHCS K
General scientific | sxarmaiimap MeH jkarmaiiapia HKEMI IIPOU3BOJACTBEHHYIO u NPUKIATHYIO HOBBIM yCJIOBUsM. CIIOCOOHOCTH THOKO

competencies

JKoHEe MOOMITBII O0ITy.

CnocoOHOCT ~ OpUEHTHPOBATHCS B

JIeSITeNIFHOCTh B MEXIyHapOaHOU cdepe.
CrocoOHOCTP K ajanTallud K  HOBBIM
SKOHOMHYECKUM, COIMANBHBIM, MOJTUTHIECKUM

pearupoBaTh Ha U3MEHEHHUS U OpaTh Ha
ce0st pa3yMHBIH PUCK.
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COBPEMCHHBIX UH(POPMAITUOHHBIX
IIOTOKaX U aIanTHPOBATHCS K
IAHAMHUYHO MEHSIOIIUMCS SBJIEHUAM U
mporeccaM B MHPOBOM  3KOHOMHKE.
Beite  ™MOKMM ¥ MOOMIBHBIM B
pa3NUYHBIX YCIOBUSIX U CHTYAIHsX,

CBSI3aHHBIX c npodecCHOHATBHOM
JCATCIBHOCTBIO.

The ability to navigate modern
information flows and adapt to

dynamically changing phenomena and
processes in the global economy. Be
flexible and mobile in various conditions
and situations related to professional
activity.

Y KYJIBTYPHBIM CUTYaILHsIM.

The ability to carry out production and applied
activities in the international field.

The ability to adapt to new economic, social,
political and cultural situations.

The ability to adapt to new conditions.
The ability to flexibly respond to
changes and take reasonable risks.

HK6/KK6/KC6
KommyHukanus
JIBIK
KY3bIpeTTLIIKTep

KomMMyHuUKaTHBH
bl¢ KOMIICTCHIIMH
/
Communicative
competencies

Benrici3gik meH Toyeken kargaiiblHIA

SKOHOMHMKAJIBIK, JKOHE
YUBIMAACTHIPYIIBLITBIK, CHITATTAFbI
memimMaep — KaObUimay — JaFapUIaphiH
MEHTepy.

Buagers HaBbIKAMM NPUHATHUS PELUCHUI
SKOHOMHYECKOTO0 U OpPraHu3alMOHHOTO
Xapakrepa B YCIOBUSIX
HEOIPEIEIIEHHOCTU U PUCKA.

Have the skills to make economic and
organizational decisions in conditions of
uncertainty and risk.

OK?7

JKunakranran ToKIpHOEHI CBIHU TYPFbIIAH
Oarayay JKOHE KaiiTa Kapay, KociOH IKoHE
QNIEYMETTIK KbI3METTI pednekcusinay
MYMKIHIT1.

CrocoOHOCTP ~ KPUTHYECKH  OICHMBATh U
MepEOCMbICINBATh  HAKOIUICHHBIH  OIIBIT,
pednexkcupoBath  NMPOQECCHOHANBHYIO |
COLMAIBHYIO AEATEIHHOCTb.

The ability to critically evaluate and rethink
accumulated experience, reflect on professional
and social activities.

BK7

[MMapyansuibIk KYprisyui
CyOBEKTIIePIiH KBI3METIH
CHMIATTANUTBIH  OKOHOMHUKAIBIK  IKOHE

QNeYMETTIK-DKOHOMHUKAITBIK
KOPCETKIIITEP i €CeNTey YIIiH Ka)XeTTi
OacTamkpl JEpPEeKTEpl JKHHAY JKOHE
Tangay MyYMKiHIITI.

CrocoOHOCTB cobpatp "
MPOAHANTN3UPOBATh UCXOAHBIC ITaHHBIC,

HEoOX0IUMBIe JUISL pacdera
SKOHOMHYECKUX u COLIMAIIBHO-
IKOHOMUUYECKUX TOKa3aTeseH,
XapaKkTEPU3YIOLINX JIEATEIIbHOCTD

XO3SHCTBYIONINX CYOBEKTOB.

The ability to collect and analyze the
initial data necessary for the calculation
of economic and socio-economic
indicators characterizing the activities
of economic entities.

K7
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KoliblIFaH SKOHOMUKAJIBIK MIHASTTEpPl LIeuy
YILIH K@XETT] JepeKTep Il )KHUHAY, Talay jKoHe
OHJIEY/ll JKY3€ere achlpy MyMKIHJIIT1.

CriocoOHOCTh OCYIIECTBIATH COOp, aHANH3 H

00pabOTKy  MaHHBIX, HEOOXOOMMBIX IS
pCLICHUSI  TIOCTaBICHHBIX  AKOHOMHYECKUX
3a7a4.

The ability to collect, analyze and process data
necessary to solve economic problems.

BK8

Tancsipmara colikec JepeKTep/i
OHJieyre apHaIlFaH Kypajaapabl TaHIay,
€CenTey HOTIDKENIepiH Tajnay JKoHE

AIBIHFaH HOTIDKENepIi HeTi3ney
MYMKIHJIIT1.

CriocobHOCTB BEIOpATh
HHCTPYMEHTAJIBHBIE  CPEACTBA A

00pabOTKN MAaHHBIX B COOTBETCTBHH C
MOCTaBJIECHHON 3a7a4ueH,
MPOaHaJIN3UPOBATH pe3yJIbTaThI
pacyeToB M 0OOCHOBaTh MOJyYCHHBIC
BBIBO/JBbI.

The ability to select tools for data
processing in accordance with the task,
analyze the results of calculations and
substantiate the conclusions.

ITK8

OKS

Op Typial TMpouecTep MEH KYOBUIBICTAPIbI
cUMaTTayra HeTi3eNreH CTaHIaPTThI
TEOPUSIIBIK JKOHE MApPKETHUHITIK MOJCIBACD
KYPY, HOTIDKEJEpIi Taljay >KoHe Ma3MYHIbI
TYCIHIIpY MYMKIHIIT1.

CriocoOHOCTP HAa OCHOBE OIMCAHUS pPasHbIX
MPOLIECCOB U SIBICHUH CTPOUTH CTaHAAPTHBIE
TEOPETUYECKUE U MAPKETUHIOBBIE MOJEINH,
AHAJIU3UPOBATh " COJIEPKATENBHO
HUHTEPIIPETUPOBATH I10JIyYCHHBIE PE3YIIbTATHI.

The ability to build standard theoretical and
marketing models based on the description of
various processes and phenomena, analyze and
interpret the results in a meaningful way.

BK9

MeHIIIKTIH opTYpJl HbICAHAAPBIHIAFBI
KOCIOPBIHIAP/IbIH, YHBIMAAPIbIH,
BEJJIOMCTBOJIAPABIH eCeNTuUIriHae

KaMTBUIFaH aKIapaTThl Tajiay >KoHe
TYCIHAIPY KOHE aJbIHFaH MOJIMETTepIi
Oackapy ImemiMaepiH KaOpUiay YIIiH
nmaiinanany Kabineri.

CriocobHOCTB aHATU3UPOBATh u
MHTEPIPETUPOBATH uHpopManuio,
COJICPKALIYIOCS B OTYETHOCTH
IpeNIPUITHH pa3JInYHBIX bopm
COOCTBEHHOCTH, OopraHu3aIui,
BEAOMCTB U HUCIIOJIB30BaTh HOHy‘{eHHLIC
CBEJICHUS JUTSE MPUHSTHUS

YIPaBIEHYECKUX PEIICHUH.

The ability to analyze and interpret the
information contained in the reports of
enterprises of various forms of
ownership, organizations, departments

IT1K9
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and use the information obtained to
make managerial decisions.

JKYMBICTBIH HAaKTBI TalCHIPBUTFaH Ke3CHIHIH
OpBIHIATYBIH YHBIMIACTEIPY.

Opranu3oBaTh  BBIIOJHCHHE
MOPYYEHHOTO 3Tarna paboThI.

KOHKPETHOT'O

To organize the execution of a specific
assigned stage of work.

BK10

OTaHIBIK JKOHE IIETENAIK aKmapaT KesJepiH
maiijlalaHa  OTBIPBIN, KAKETTI  JepeKTepmi
JKWHAY, ONapibl Tajjgay JKOHE aKIMapaTTHIK
HIONYABI JKOHE/HEMECe TajiaMaliblK eCemTi
JaibIHIay KaoineTi.

CriocoO6HOCTh, HCIIONB3YSI OTEYECTBEHHBIC H

OTaHIBIK XKOHE UMIIOPTTHIK OHIMICPIIH
MapKETHHITIK 3€pTTeyNiepiH  Tajaay
JKOHE TYCiHTIpY, QIIEyMETTIK-
SKOHOMHMKAJIBIK KOPCETKILITEP/IiH
e3repy  TCHACHIMSJIAPBIH  aHBIKTAY
MYMKIHIIT1.

Cnoco6HOCTh aHaJIM3UPOBATh u
UHTEPIPETUPOBATH MapKETUHT OBbIE
HCCIICMIOBAHUSI ~ OTCYCCTBEHHOW W
UMIIDOTHOM  IPOAYKIMH,  BBIIBIATH
TCHICHIMH HW3MCHCHHUS  COLMAIBHO-
HKOHOMHYECKHUX [OKa3aTeIeH.

The ability to analyze and interpret
marketing research of domestic and

K10

3apyOexKHbIC UCTOYHUKU MH(OPMALIHH, imported products, identify trends in
CO6paTI:- H606XOI[I/IMI)Ie JaHHBIC, BK11 socio-economic indicators.
MpOaHAIM3UPOBAaTh HMX W I[OATOTOBUTH

WHPOPMAIMOHHBIHA 0030p u/mm

AHAIIUTUYECKUH OTYET.

The ability, using domestic and foreign sources

of information, to collect the necessary data,

analyze them and prepare an information

review and/or analytical report.

MapkeTHHITIK ~cascaT cajachlHIarel iC - AHaJIUTHKAIIBIK JKOHE 3epTTey
nrapanap/sl Oaranxay »oHE MHKDO KOHE MaKpo MOCEIIeNIepiH IIenly YIOiH 3aMaHayHh
JIeHreiine cTparermsuiblk menrimaep kadsuay | BK12 | TexHuKaIBIK Kypajiaap meH | IIK11
YIIiH AQHATUTHUKAITBIK MaTepHaIIapabl aKMapaTThIK TEXHOJIOTHSIIAPIbI

JaWbIHQYy MYMKIHIIT1.

KOJIJIaHy MYMKIHJIIT1.
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CrocoOHOCTH TOTOBUTH aHATUTHYECKHE

Marepuanbl Uil OLEHKH MEpONpUsITHil B
obmacT  MapKeTHHTOBOW  TOJUTHUKH U
NPUHATHS ~ CTPATETHYECKMX  PELICHHH Ha

MHKPO- H MaKpOYpPOBHE.

The ability to prepare analytical materials for
evaluating marketing policy activities and
making strategic decisions at the micro and
macro levels.

CrocoOHOCTh HCIT0Jb30BaTh I
pelieHus aHAJIUTHYECKHUX u
HCCIIEN0BATEIbCKUX 3a1a4

COBPEMCHHBIC TEXHHIECKUE CPEACTBA U
nH(pOPMAINOHHBIE TEXHOIOTHH.

The ability to use modern technical
means and information technologies to
solve analytical and research problems.

HK7/KK7/KC7
Kananel agamu,
dJIeyMeTTIK JKoHe
ITHKAIBIK
Ky3bIpeTTep /
OomeuesioBevec
KHe, COIMAJIbLHO-
THYECKHE
KOMIIeTeHuH /
General human,
social and ethical
competencies

TunTik oxmicTeMeniep HeTi3iHAE JKOHE
KOJIIaHBICTaFbl  AKOHOMHKAJIBIK ~ JKOHE
QIIEyMETTIK-KYKBIKTBIK Oa3aHsblI-
IIapyaribLIbIK KYPTi3ymi
CyOBEKTiUIepIiH KbI3METIH CHMATTAHTHIH
3KOHOMUKAJIBIK KOPCETKIIITEPIi
HOPMATHBTIK ecenTey KadireTi

CnocoOHOCT, Ha OCHOBE THUIIOBBIX
METOJUK U JEHCTBYIOLIEH HOPMATHUBHO
paccumrTaTth SKOHOMUYECKUE it
COLMAIBHO -[IpaBOBOM 6a3sbl -
SKOHOMUYECKHE MOKa3aTeu,
XapaKTepU3yloLIye NeATELHOCTD
XO3AUCTBYIONINX CYOBEKTOB

The ability to calculate the economic and
socio-legal base on the basis of standard
methods and the current regulatory
framework - economic indicators
characterizing the activities of business
entities

OK9

O3 keiMetiaae Kaszakcran PecrryOnnkackiHBIH
HETI3ri  MEMJICKCTTIK  KYKaTTapsl  MCH
HOPMATHBTIK aKTiIepiH OaCHIBUTBIKKA —aly
KaOlJIeTl.

CrnocoOHOCTh PYKOBOJICTBOBAThCS B  CBOEH
JIeSITeIbHOCTH OCHOBOIIOJIATAOIMHU

KoraMHBIH QJNIEYMETTIK Jamy
TEHICHIMSCHIH O1ITy.
3HaHue ~ TEHAECHIUMH  COLMAILHOIO

pa3BUTHS OOIIECTBA.

Knowledge of the trends of social

BK13 ; K12
rOCYAapCTBEHHBIMH JOKyMEHTAMH u development of society.
HOPMAaTHUBHBIMH aKTaMu Pecnybnuku
Kazaxcran.
The ability to be guided in their activities by
the fundamental state documents and
regulations of the Republic of Kazakhstan.
Kazakctan  PecnyOnukachiHBIH  KYKBIKTBIK O3 KbI3METIHIE HOPMATHUBTIK JKOHE
JKylieci MeH 3aHHaMaCBIHBIH HETi31epiH Oiry. KYKBIKTBIK ~ KYKaTTapAbl —IaijaiaHy
MYMKIHJIIT1.
3HaHME OCHOB  TMpPaBOBOM  CHCTEMBl U
3akoHOJarenbcTBa Pecmybnukn Kazaxcran. BK14 CriocoOHOCTB HCTIOINB3OBATS | rres 3
HOPMATHBHbIE U MPABOBBIE JOKYMEHTHI
Knowledge of the basics of the legal system B CBOCH J€ATEIHHOCTH.
and legislation of the Republic of Kazakhstan.
The ability to use regulatory and legal
documents in their activities.
Mocenenepi aHBIKTay, TYXKBIPBIMIAY JKOHE BK15 ITatproTU3M, KYpMET KOpCeTy, allblK K14

nIenry KaouieTi.

0oy KaOiieri.
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CriocoOHOCTh OmnpeneNnsiTh, (GOpMyIHUpOBaTh U
pemats npooIeMBl.

The ability to identify, formulate and solve
problems.

CrnocoOHOCTh TPOSIBIISATH MATPHOTH3M,
YBaXXCHUE, OBITh OTKPBITHIM.

The ability to show patriotism, respect,
and be open.

HKS8/KK8/KC8
ApHaiibl JK9He
0acKapylbLIbIK
KY3bIperTep/
CneunajabHble U
yhpaBlieHYeCKHe
KOMIIeTeHIUH/
Special and
managerial
competencies

Komannaza sxyMsIc icTeii Oiy.

MapKETHHITIH HeTi3IepiH Oy,
aHaJINTHKA JKYprize OLTy >OHE TOITHI
YHUBIMAACTHIPY, OKIIeTTIK oepy,
MaKCaTThl AyIAUTOPHSHBI TYCIHY;
HOTIDKETe OaraapiaHy;

KaKTBIFBICTapIbI IIENTy KaOiteTi
KBI3METKEpJIep apachlHa

YMeHnue paboTaTh B KOMaH/IE.

3HaThb OCHOBBI MAapKETHHIA, YMETh

MIPOBOJUTh aHAJIUTHUKY, U OPraHHU30BaTh
KOMaH[Iy, JeJNerupoBaTh IOJHOMOYUS,
IIOHUMATh IENIEBYIO ayIUTOPHIO;
OPUEHTHPOBAHHOCTH Ha PE3YJbTAT;
CHOCOOHOCTH penaTh KOHQINKTEI
MEXJy COTPYIHHKAMU

The ability to work in a team.

know the basics of marketing, be able to
conduct analytics, and organize a team,
delegate authority, understand the target
audience; result orientation;

the ability to resolve conflicts

between employees

OK1

bacramambuibik TaHBITY KoHE
npoOJiemMaIapIblH YHBIMAACTHIPYIIBUIBIK JKOHE
OackapyLIbUIBIK MIEMIIMAEPIiH Ta0y MYMKIH/IT.

O3iH-031 YHBIMIACTBIPY IKOHE JKOCHApIAy
KaOlJIeTl.

CrocoOHOCTh  MPOSIBJIATH ~ MHUIMATUBY U
HAXOJHWTh OPTraHMU3AIMOHHO-YIPABICHUYECKHIE
petieHust mpooIeMm.

CriocoOHOCTB K CaMOCTOSITEILHOM

OpraHu3alnuu 1 riIaHupOBaAHUIO.

The ability to take initiative and find
organizational and managerial solutions to
problems.

The ability to organize and plan independently.

BK16

YKBIMMEH KYMBIC icTey  Ke3iHze
KociOM Macenenepai IIemyaiH apTypil
HyYCKaJlapelH Jepbec o3ipiey IKoHE
yceiHy MyMKiHziri. Kayimeiznmik skoHe
KOpIIaraH OpTaHEI KOpFay
Mocelenepine KayaIKepUITIKIICH
Kapay. MakcaT KO JXKoHE OJlapFa JKeTy
MyMKiHziri. Bipmecken ic-opekerrepmi
yiBIMIacTeIpy, OactamMa KeTepy JKoHe
HOTHIKETE Kayal Oepy KaoineTi

CrocoOHOCTE K  CaMOCTOATENIBLHOMI
pa3paboTKe U BBIIBIKEHUIO PA3TMYHBIX
BapI/IaHTOB peIHeHI/ISI
Mpo(heCcCHOHANTBHBIX 3amad MpH pabore
c KOJUIEKTHBOM. OTBETCTBEHHOE
OTHOIIIEHHE K BOMpPOCaM Oe30MacHOCTH
W OXpaHbl  OKDPYXaloIleW  CpeJsl.
CnocoOHOCTH  CTaBUTh  LENH W
JIOCTATATh HX. CnocoOHOCTH
OpI‘aHI/ISOBBIBaTI) COBMCCTHBIC
I[eﬁCTBPISI, HpOﬂBHHTL I/IHI/II_II/IaTI/IBy u
HECTH OTBETCTBEHHOCTh 3a PE3YJIBTAT

The ability to independently develop
and put forward various options for
solving  professional tasks when
working with a team. Responsible
attitude to safety and environmental
issues. The ability to set goals and
achieve them. The ability to organize
joint actions, take initiative and be
responsible for the result

K15
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https://psychologos.ru/articles/view/rezultat
https://psychologos.ru/articles/view/konflikt

OMip MeH KbI3METTIH OpTYpJ cajaapbiHAa
anFaH OUTIMJIepl MCH JarIbUIApbIH TalanaHa
OTBIPBIIN, WJIESUIApAbl TYIBIPY JKOHE OJapJIbl
JKY3€ere aceIpy KaoiJeri.

Kopmaran oprtaHsl TyciHy >xoHEe Oackapy,
mIenriM  KaObuigay JKOHE MoceleNlepIi MIery
KaOlieTi.

MemiiekeTTik OacKapy »oHe KepriliKTi
e3iH-631  0ackapy  OpraHIapbIHbIH
mIenriM KaObUIIaybl YIIH aKmapaTieH
JKYMBIC icTel Oiy.

MornimerTtep 0a3acrIMEH KOHE
aKmapaTTHIK KYHeJIepMeH KYMBIC icTeit
oimy.

CriocobHOCTB MTOPOXK/IATh nnen u Ymenne paboTats ¢ uHbpOpMaHen It
peanu30BLIBATh HX, HCIIOIB3Ys NPUHSITUS pelieHui opraHaMu
nproOpeTeHHbIe 3HAHUS M yMEHHs B pa3HbBIX rocy1apCTBEHHOTO yIpaBJICHUs U
BK17 K16
C(bepax JKHU3HU U ACATCIBbHOCTH. MECTHOT'O CaMOyIIpaBJICHUS.
CnocoGHOCTh NOHUMATh u YHIpaBIATh Ymenue pabotath ¢ 6azaMu JaHHBIX U
OKpYy>Xarouie cpenoi, IpUHUMATh PEIEHUS U UH(OPMALMOHHBIMU CUCTEMaMH.
paspeniath IpoOIeMbI.
The ability to work with information for
The ability to generate ideas and implement decision-making by public
them using acquired knowledge and skills in administration  and local self-
various spheres of life and activity. government bodies.
The ability to understand and manage the The ability to work with databases and
environment, make decisions and solve information systems.
problems.
8. OKY MOAYJBbJAEPIHIH BI/IIM BEPY BAYIAPJIAMACBIHBIH KY3BIPETTEPIMEH O3APA
BAUJIAHBICBI / BBAUMOCBS3b YYEBHBIX MOAYJIEU C KOMIIETEHIIUAMMUN OBPA30OBATEJIBHOUN
IMPOI'PAMMBI / THE RELATIONSHIP OF TRAINING MODULES WITH THE COMPETENCIES OF THE
EDUCATIONAL PROGRAM
Monyab aTaybl Monyabaep 00ibIHIIA OKBITY HOTHIKEJIEePi/ Baranay anicrepi IMonpepain arayni/ Ky3biperTe
/HamMeHOBaHMe PesynbTaTsl 00y4eHus1 10 MOAYJIsIM/ MEeH KpuTepuiiaepi/ HasBanmue pi
moay.as/ Name of Learning outcomes by modules Metoab! u kputepuu | aucuuniaun/Name of | /Kommneren
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the module ounenku/ Evaluation disciplines nuu/
methods and criteria Competenci
€es
HETI3I'1 MOAYJbAEP /OCHOBHBIE MOAYJIU/ MAIN MODULES
YII TUIAET] aKkmaparTsl Tajujay JKoHe KociOM canaia jKoHe KYHIEIIKTI Kazax (opsic) T OK1. BK1
eMipze KaHpaail na Oip >karmailapAbl TyIbIpaThbiH (axkTopiap MeH /Kazaxckuii (pycckuii) s3bIk/ Hi(l
Karmaimapael aHbIKTay; MaKCHMaJbl HOTHKETe KOJI JKETKi3y/i Kazakh (Russian) language
€CKepe OTBIPHIN, FBUIBIM MEH KOFAMHBIH JaMy 3aHIBUIBIKTaphI —
HETi31HJe MIenriM KaObuImay MYMKIHAIr; KociOM MiHAETTEepZl MIemry e Tini / . ) OK1, BK1
YIIiH  3aMaHayd TEXHHMKAIbIK Kypalgap MeH  aKnapaTThIK- WHoctpaunbiit s3pik/ Foreign K1
KOMMYHHUKAIMSITBIK, TEXHOJIOTHSIIAPIBI KOJTaHy MYMKIHIITI. language
AyrIzma cayajHaMma,
aHAaTM3UpPOBAaTh HMH(POPMAIIO HA TpeX s3BIKAX W ONpPEACIATH
Mi1. OastHama, apabIK
. . (l)aKTOpI)I U YCJIOBHsA, BbI3BIBAONIUME TC€ WM HWHBIC CUTyallUd B .
AKNapaTTbhIK-TiIIIK o . OakpLIay, CemecTpiik
npodeccuoHanbHONM cdepe W TOBCEJHEBHOW JKU3HHM;, YMEHHE .
MOIyJIb/ N Kymbictap [ YCTHBIH
NPUHUMATh PElICHHs Ha OCHOBE 3aKOHOMEPHOCTEW Pa3BUTHS HAYKH U .
HNudopmanuonHo- OIpocC, JOKIA, PYOeKHBIN
. obmiectBa € y4eToM JOCTHKEHHA MaKCHMalbHOTo 3ddekTa; AKIapaTThiK-
A3LIKOBOM MOLYIL/ CHOCOOHOCTh UCIIONb30BaTh /ISl PellieHHs] TPOEeCcCHOHATIBHBIX 3a1ad KOHTPOIL, = CEMCECTPOBBIC
Information and COBPEMCHHLIE  TeXHmeckie pc encTRa P W MRGOPMALHOHHO- pabotsr / Oral interview, | KOMMYHHKaIHSITBIK OK1, BbK1
Language Module P pex pMat report, boundary control, | T€XHOJIOTHIAp / TIK1
KOMMYHHUKAIIHOHHBIC TEXHOJIOTHH. VH}pOpMALIOHHO-
semester papers OK4. BK4
. L . KOMMYHHMKAIMOHHEIE >
analyze information in three languages and determine the factors and rexnonoruw/ Information and T1IK4
conditions that cause certain situations in the professional sphere and communication technology
everyday life; the ability to make decisions based on the patterns of
development of science and society, taking into account the
achievement of maximum effect; the ability to use modern technical
means and information and communication technologies to solve
professional problems.
©3 JICHCAYJIBIFBIH KAJBIITACTHIPYFa )KEKE KAThICY KAXKCTTLIITIH TYCiHY;
M2. cajayaTThl OMIp CaJTHIHBIH ©31HIK MOJICHUETIH KaNBIITACTHIPY; ©3iH-
€He IbIHBIKTHI 031 TaMBITYyFa J)KOHE ©31H-631 OKBITYFa NalbIHIBIFBI MEH Ka0iJeTi.
A IKTLIpY A ¥E KbITyra a A K Ecen, apansik Oakpuiay /
Moyt / . | /leHe MIBIHBIKTHIPY/
. Oruer, PyOeKHBIH
Monyab pu3nYecKoii | MIOHMMaHHE HEOOXOOUMOCTH JMYHOTO YYacTHs B (HOPMHUPOBAHHUU KOHTDONE / Report ®dusnyeckas KynbTypa/ OK 5
MOAroTOBKH/ COOCTBEHHOTO 3/I0pOBbs; (DOPMHPOBAHHE COOCTBEHHOW KYJIBTYPBI boungar control port, Physical Culture
Physical Training 300poBOoro o0pa3a JKU3HM; TOTOBHOCTh H  CHOCOOHOCTH K y
Module CaMOPa3BUTHUIO H CAMOOOYUYEHHUIO.
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understanding the need for personal participation in the formation of
one's own health; formation of one's own culture of a healthy lifestyle;
readiness and ability for self-development and self-learning.

M3.
OQJIeyMeTTiK-
TYMaHUTAPJIBIK JKIHE
casicaTThIK 0ijtimM
Moay.ai/CoumabHo-
TYMAHUTAPHBIX U
MOJIMTUYECKUX
3HaHumii/ Social and
Political Knowledge
Module

MOJYJBAI COTTI asKTaFaHHAH KeWiH OUTIM alymbl QJeyMETTIK,
TYMaHHUTAPJIBIK, KYKBIKTHIK JKOHE FBUIBIMH KYOBUIBICTApIBI JKaH-
JKAKThl TalllayFa KaKeTTi OUTiM MeH aarmpuiapabl MeHrepedi. On
TYJIFaapajblK JKOHE KOCiOM KaphIM-KaTBHIHACTBI CayaTThl Kypa ajajbl,
KYKBIKTBIK, (UIOCO(MUSIIBIK KOHE ITHKAIBIK HOpPMalapibl TN
Typae OastHIar, KOJAaHa ajlajibl; IOHAPANBIK OiTiM MEH CHIHH OMIayFra
CYHieHE OTBIPBII HET13/Ie)ITeH menriMaep KaObuiaai anapl.

[ocJe  YCHENIHOTO  3aBepUICHHs  MOAynsi  oOydJarommics
JEeMOHCTPHUPYET c(HOPMUPOBAHHbIE 3HAHHS U HABBIKH, HEOOXOIUMBIE
JUIS BCECTOPOHHET0 aHAJIN3a COIMAIBHBIX, TYMaHUTAPHBIX, IPABOBBIX
U Hay4yHbIX sgBIeHMH. OH CHOCOOEH T'pPaMOTHO  CTPOUTH
MEXIMYHOCTHOE U MPO(ECCHOHAIBHOE O0IIeHHe, apIyMEHTUPOBAaHHO
u3jnaraTh W TPUMEHSATh NpaBOBble, (GHIOCODCKUE UM ITHYECKHE
HOPMBI; TPUHHUMAaTh OOOCHOBAaHHBIE pEIICHUS, ONUPAsACh Ha
MEXANCIMIUIMHAPHBIC 3HAHUS U KPUTHYECKOE MBIIICHHE.

After successful completion of the module, the learner demonstrates
acquired knowledge and skills necessary for comprehensive analysis
of social, humanitarian, legal, and scientific phenomena. They are
able to build effective interpersonal and professional communication,
articulate and apply legal, philosophical, and ethical norms with
sound reasoning, and make informed decisions based on
interdisciplinary knowledge and critical thinking.
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Ayrpizma cayajHaMma,
OastHama, apabIK
OakpLiay, CemecTpitik
*ymbicTap/ YCTHBIH ompoc,
JIOKJIan, pyOeKHBII
KOHTPOJIb,  CEMECTPOBBIC
pa6ote/  Oral  survey,
report, boundary control,

semester papers

Kasakcran Tapuxs/ Mcropust
Kasaxcrana/  History  of
Kazakhstan

OK1

Dunocodust/
Philosophy

dunocodpus/

OK3

FruibiMu
omictepi/MeTo b
nccaenoBanuii/Methods
scientific research

3epTTey
Hay4YHBIX

of

BbK17, IIK16

Crr0aitnac JKEMKOPJIBIKKA
Kapchl MOICHHWET Herizaepi
/OCHOBBI

AHTHKOPPYIIIUOHHON
KyJIbTYpBl/ Bases
anticorruption culture

of

OKS, BK16

Okonorus JKOHE ajam
TIpIIUIriHiE  Kayinci3giri  /
Okonoruss M 0€301macHOCTh
JKM3HEAEATEIbHOCTH

yenoBeka / Ecology and

bK6




Human Life Safety

Casicarrany / [Tomuronorus/

Political Science OK2, BK2,
Casicarrany / [loauromorusy/ OK3
Political Science
Monenuerrany/
KynbsTyponorus/ OK3, I1K3
Cultural studies
lF;IcnxonorI/I;{/ [cuxomorus/ OK1, TIK3
sychology
HET'IB3I't MOAYJIBAEP / BASOBBIE MOAYJIU / BASIC MODULES
oiiylay KOMIOHEHTTEPIH KAJIBINTACTBIPY KaOiIeTi: JACHIreli, KOKKHET] Marematruka 1 /Marematuka BK1
JKOHE MOJICHHETI, KOCiOM KBhI3METTE KOJAAaHOAJIbl CCeNTep/i INCIry I/ Mathematics I
YIIiH 3aMaHayd MaTeMaTHKAIBIK KypalgapAbl KOMIaHy JaFIbUIapbiH | AybI3IIa cayajHaMma,
MEHTepy. OastHIAMa, apabIK
M4 maTeMaTHKAJBIK Gakplay, CemecTpitik
MOJYJb / CHOCOOHOCTh  C(OPMHUPOBATH KOMIIOHEHTBI CBOETO  MBIIUICHHS: | *®KyMbicTap/ Y CTHBIN onpoc,
MaremaTnueckuii YPOBE€Hb, KpPYro3op M KyJbTypy, BJIAACTh HABBIKAMM IPHUMCHCHHS | JOKJIAZ, PyOEKHBIH DKOHOMHKA/IAFbl
Moayab / COBPEMEHHOI0 MaTEMaTHYCCKOTO HHCTPYMEHTapus JJIs PEIICHHs | KOHTPOIIb, CEMECTPOBBIE maremarnka/Maremaruka B OK4 BK1
Mathematical Module | npuknaaHbIX 3a1a4 B IpoheCcCHOHATBHOM 1eSTeTbHOCTH. paGots/  Oral  survey, | o9konomuke/Metheatis in
report, boundary control, | Economics
the ability to form the components of one's thinking: level, outlook | semester papers
and culture; possess the skills to use modern mathematical tools to
solve applied problems in professional activity.
MB5. HaKThl JXKar[Jainapibl Taljay Ke3iHAe OSKOHOMMKAIBIK CHMIATTarbl | AybI3mia cayanHama, | MHKpO-MaKpO3KOHOMHKa/
DKOHOMUKAJIBIK mpoOyieManapapl aHBIKTAy, MHKPO J>KOHE MAaKpo JeHreinepnueri | GasHgama, apanblK | MHKpO-MaKpOIKOHOMHKa/ BK13
nonep GolibIHIIA HKOHOMUKAJIBIK 3aHJBUIBIKTAPJIBIH CEPIH €CKEePE OTHIPHIN, ONapibl | Gakpuiay, Cemectpuix | Micro-macroeconomics
Moay/ib: KOFaM MeH | IIeNly JKOJJapblH YChIHY KaOileTi, CTaHIapTThl TEOPHUSAIBIK | xymbicTap/ YcrHbll
MeMJIeKeTTiH MOZIeNIBJIEP/l KOJIIaHA OTBIPbIN, SKOHOMHUKANBIK KYOBUIBICTAD MEH | Ompoc, JOKJa, pyOEKHBIH | DKOHOMHKAIBIK TeopHs
IKOHOMMKAJIBIK aMy | HpOIecTepi MHKPO %IeHreﬁz[e TajIay AbIH omicTepi MeH eﬂiCTepiq KOHTPOJIb,  CEMECTPOBBIE | Herizaepi/OCHOBEI BK5.0K4
Herizaepi KOJJaHy MYMKIHJITI, QIE€yMETTIK-3KOHOMHUKAJBIK npouectepdi | paborer/  Oral  survey, | skomomudeckoit i >
/ Moayb 1o perTey/ie SKOHOMHKAJIBIK KaTEropusulapbl KOJIAaHy MYMKIHZiri; | report, boundary control, | reopun/Basics of economic I1IK2
IKOHOMHYECKUM OKOHOMMKAJarbl  KYOBIIBICTap ~ ME€H  TpoLecTepAi  Tajnjay | semester papers theory
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JUCHHUILIMHAM
OcHoOBBI
IKOHOMHUYECKOIo
pa3BUTHSA 00IIeCTBA
U rocyaapcrna /
Module on economic
disciplines:
Fundamentals of
economic
development of
society and the state

SKOHOMHUKAJIBIK ~MHCTUTYTTAPMCH  OailJIaHBICTBI, 3KOHOMHUKAHBI
MEMIICKETTIK PETTeY OJICTepiH KOJAaHYy, CIIIH 3KOHOMHUKAIBIK
JAMybIH KaMTaMachl3 eTY[IH JKOHE DSKOHOMHKAHBI MEMIICKETTIK
peTTeymiH Heri3ri KaFUAaTTaphlH Hrepy, YITTBIK OHIIPICTiH,
uHmsiumsaabiH, JKyMbICIeH KaMTYABIH JKOHE SKOHOMHKAIBIK
casicaTThlH 0acka Ja cajalapblHBIH —e3apa OaiiJTaHBICHl MEH
JTMHAMUKACHI TYPaJIbl MAIIIMETTEp I HTepy KaOiieTi.

CIIOCOOHOCTD BBISBJIATH MPOOJIEMBI 3KOHOMHYECKOTO XapakTepa Npu
aHaJIM3e KOHKPETHBIX CUTYalMH, peaaraTh CriocoObl UX PEICHHUS C
y4€TOM JEHCTBUS SIKOHOMUYECKUX 3aKOHOMEPHOCTEH HAa MUKPO - U
MaKpOYpOBHSX; CIOCOOHOCTh HCIOJIB30BaTh METOJABI M MPUEMBI
aHaJIM3a YKOHOMUYECKUX SIBJICHUH U MPOLIECCOB HA MUKPOYPOBHE C
MOMOIIBIO CTaHIAPTHBIX TEOPETUUECKHX MOJIENeH; CIOCOOHOCTD
UCTONB30BaTh JKOHOMHMYECKHE KATETOPUM B  PETYIUPOBAHUU
COLIMAIBHO-D)KOHOMHYECKHX IPOLIECCOB; aHAIU3UPOBATh ABICHUSA U
OpoLecChl B HKOHOMHMKE BO B3aUMOCBA3H C 3KOHOMHYECKMMU
UHCTUTYTaMH; CHOCOOHOCTh UCIIONB30BaTh METOJBbI
TOCYyJapCTBEHHOTO  PEryJlIMpOBaHHA  JKOHOMMKH,  OBJIQJCHUSA
OCHOBHBIMH TPHHIUIIAMH 00ECHEYSHUSI YKOHOMHUYECKOTO PA3BUTHSA
CTPaHbl U  TOCYJApCTBEHHOIO  PEryJUPOBaHUS  SKOHOMMKH,
OBJIAJICHUS CBEACHUAMMU O B3aUMOCBSA3U U JIMHAMUKE HALIUOHAIBLHOTO
NPOM3BOJICTBA, HWHQISALMH, 3aHITOCTH W JPYrHX  00NacTsix
9KOHOMUYECKOU IOJIIUTUKH.

the ability to identify problems of an economic nature in the analysis
of specific situations, to propose ways to solve them, taking into
account the action of economic patterns at the micro and macro
levels; the ability to use methods and techniques for analyzing
economic phenomena and processes at the micro level using standard
theoretical models; the ability to use economic categories in
regulating socio-economic processes; to analyze phenomena and
processes in the economy in relation to economic institutions; the
ability to use methods of state regulation of the economy, mastering
the basic principles of ensuring the economic development of the
country and state regulation of the economy, mastering information
about the relationship and dynamics of national production, inflation,
employment and other areas of economic policy.

MamaHnbIKKa
kipicrie/BBenenue 8| OKS8,BK3,
crieruabHOCTR/ Introduction TIK10
to the specialty
OKOHOMHUKAHBl MEMJICKETTIK
perrey/I'ocynapcTBeHHOE OK®6, BK1,
perynuposanue sxonomuxy/ | BK13, BK14
State regulation of the | pK16, [TK5
economy
Oky mnpakTukace/ YuecOHas
npaktuka /  Educational
practice

BbK3, TIK5
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Me.

Moayab
KJCiNKepJIiK KbI3MeT /
Monayab
NpeANPUHIMATETbCKO
il JeATeJbHOCTH /
Business Activity
Module

HapBIKTaFbl LIAPYaIIbUIBIK JKYPri3ylli CYyOBEKTIHIH SKOHOMHUKAIIBIK
KarIaiblH Oarajay jkoHe O9CEeKeJeCTIK apTHIKIIBUIBIKTApbl ayFa
KOHE CaKTayFa MYMKIHZIK OepeTiH HHHOBANIWSIIBIK MiHE3-KYJIBIK
CTPAaTEeTMACHl MEH TAaKTHUKAchlH  TaHJay; KaXeTTI  KaluTal
canbIMIApbIHBIH, OOJamIaK arbIMIAFbl IIBIFBIHAAPIBIH MeJIIEePiH
aHBIKTAay, ONAPIBIH OTeNyiH, WHHOBALMAIAPIBIH  QJICYMETTIK-
SKOHOMUKAJIBIK THIMIUTITIH K9OHE TOyeKeIAepIiH MOJIIIEPiH ecenTey;
OHIIIPICTIK KYMBICTapIBIH JKoOaapel MeH CMETaJbIK
KyKaTTaMaJapblH jKacayFa KaTbiCy MYMKIHAIr; KociOMm KbI3Mer
caJlaChIHJaFbl ©3€KTI TaKbIphINTAp OOMBIHINA FBUIBIMH, 1CKEpIIK,
MyOJNUIMCTUKANBIK CTWIBACPIIH MAJIMIEMENepiH WbIFapy (Kypy,
TYIObIPY) KOHE JYpBIC TYCIHAIPY; OHEPKACINTIK MAapKETHHITIH
TaOBICTBI CTpATErHsIapbl MEH TaKTUKACHIH, OHBI iICKE aChIPY/Ibl )KOHE
HOTIKeNIepi  OakpUIayAbl  KalbITACTBIPY;  (UPMaHBIH  ©3
MYMKIHIIIKTEpiH, OHBIH QJIeyeTi MeH Oacekere KaOineTTimirin Oaranay;
eHOeK JKaFmalmapblH jKaKcapTy, Kayilci3 YHBIMOacTelpy OOWBIHIIA
HWHKEHepIiK memimMaep Kaobsuimay kadineri KP 3anHamMachkl HeriziHze
TEXHOJOTHSIIBIK ~ JKOHE MEXaHHKAIBIK JKaOJBIKTADMEH  YKYMBIC;
YHBIMHBIH opTypi YHABIMIBIK-KYKBIKTBIK HbICaHIapbIHA
ABTOMATTAHIBIPBUIFAH OYXTalTepiiK JKOHE CaJbIKTBIK €celKe aiy
yuwin  "1C:Byxrantepus" KOHQUIypauusICBIMEH JKYMBIC iCTEy
JIaFIbIIIaphl; CHIPTKBI KOHE 11K €HOEK HapBIFBIHBIH XKYMBIC iICTEYiHIH
HETi3ri 3aHJIBUIBIKTAPBIH MEHrepy KaOineTi; OHu3Hec-)Kocmap KoHe
Oacka na GupMailinik )Kocrnapiaapasl 93ipiey, KoCIMOPbIHHBIH HEri3ri
SKOHOMUKAJIBIK KOPCETKIIITEPIH ecenTtey, Taliay >KoHe TYCIHIIpY
KaOineti; OIODKETTIK, caKTaHABIpY, OaHK KbI3MeTi, Ecem jkoHe
0aKpUIay CaJIaCBIH/IAFbI CABIKTHIK, BAJIFOTANIBIK KATHIHACTAP.

OLIEHMBATh SKOHOMHYECKOE IIOJIOKEHHE XO3SHCTBYIOUIETO CYOBEKTa
Ha pBIHKE M BBIOMPATh CTPATETHIO M TAKTHKY WHHOBAIIOHHOTO
MOBEJCHHS, MO3BOJIOIIEr0 MOIYYUTh U COXPAHUTh KOHKYPEHTHbBIE
MIPEUMYIIECTBA, OIpeAEIIATh BEJIUYNHY HEOOXOTUMBIX
KaHI/ITaJ'IOBJ'IO)KeHI/II‘/’I, 6y]1yH_II/IX TEKYIIUX 3aTpaTr, pacCYUThIBATh HX
OKYIaeMOCTb, COLIMAJIbHO-3KOHOMHUYECKYIO 3¢ HEKTUBHOCTD
HOBOBBC}IGHI/Iﬁ U BCJIWYMHBI PUCKOB, CIIOCOOHOCTh y4acTBOBaTh B

COCTaBIICHUH MIPOEKTOB u CMETHOM JIOKYMEHTAINN
MIPOU3BOJICTBEHHBIX Pa0OT; MPOAYILHPOBATEH (CO3/aBaTh, MOPOKAATH)
U TOpaBUIbHO  MHTEPIPETHPOBATH  BBICKA3bIBAHUS  HAYYHOTO,

JCJI0OBOrO, Hy6JII/IIII/ICTI/I‘lCCKOI‘O CTHIIEHl Ha AKTyaJIbHbIE TCEMbI B

Aysb3ma cayaJiHaMma,
OasiHama, apaJbIK
OakpLIay, CemecTpitik
skymbicTap/ Y CTHBIH otpoc,
JIOKJIaI, PyOeXHBIIH
KOHTPOJIb, ~ CEMECTPOBBIC
paborel/  Oral  survey,
report, boundary control,

semester papers

KopmopaTtuBTik OK3, 11K3,
Kap>xel/KopmopaTusHbie bK4
¢unancer/Corporate finance
Kocibu arbutibra OKS5,IIK3,
timi/IIpodeccrnonansHbIH BKS, K8
AHTITMICKHUN S3BIK/
professional English
CbIHM TYpFBIIAH BKS5, BK9,
oitnay/Kpurnyeckoe 1IK16
meipienue/Critical thinking
Onipicri OKe, BK10,
yitbiMaacTeipy/Opranu3anms
npousBojcTBa /Organization
of production
AnaM pecypcTapbsiH
backapy/YnpaBieHue BKS5, BK7,
YeJIOBEUECKHMHU

TIKS
pecypcamu/Human Resource
Management
DKOHOMUKA, paBo u
[peNPUHHUMATELCTBO ¢ | OK6, bK10,
OCHOBaMH (uHaHCOBOM I1K10,
TPaMOTHOCTHU
Cama  OoiierHma  6usnec- | OK10, BK16,
)ocmapiay/ Busnec- [K15,
IUTAaHUPOBAHHE IO OTPACIISIM /
Business Planning by
Industry
OHepKacinTik OKI10

Kayincizaik/[[pomMbInuIeHHAS
oe3onacuocts/Industrial
Safety
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obmact  MpoQecCHOHATIBHOW  JESATENbHOCTH;  (OPMHUPOBATH
YCIENIHbIE CTPATETMH U TaKTUKHU IPOMBIIUIEHHOTO MapKeTHHIa, €ro
peanu3any U KOHTPOJA HAJ pe3yIbTaTaMH; OLCHUTH COOCTBEHHBIC
BO3MOKHOCTH (UPMBI, €€ IOTCHIMAT W KOHKYPEHTOCHOCOOHOCTH;
CIOCOOHOCTh TNPHHUMATH HH)KCHEPHBIC DEIICHUS M0 YIIYYIICHHIO

yCIIOBMIA  TpyHa,  OpraHW3anuy  Oe3omacHOil  paboTel ¢
TEXHOJIOTHYECKHM W MEXaHWYeCKUM OOOpyIOBaHHEM Ha OCHOBE
3akoHOmarenscTBa  PK; HaBBIKH paboOTBl ¢ KOH(QUrypammen

"1C:Byxrantepus" s aBTOMaTH3MPOBAHHOTO OYyXTaJTepCKOTO M
HAJIOTOBOTO y4eTa B Pa3iIMYHBIX OPraHU3al[MOHHO-TIPABOBHIX (hopMax
OpraHU3alliM; CIOCOOHOCTh BIAJETh OCHOBHBIC 3aKOHOMEPHOCTH
(YHKIIMOHMPOBAHUS BHEIIHEr0O M BHYTPEHHETro pBIHKA TPYAa;
CHOCOOHOCTD paspabaTbIBaTh Ou3Hec-TUIaH u Japyrue
BHYTPU(HUPMEHHBIE IUIaHBl, PACCUUTHIBATH, AHAIU3UPOBATH U
WHTEPIIPETHPOBAaTh  OCHOBHBIE  3KOHOMHYECKHE  ITOKA3aTEIH
MPEATNIPUATHS; CIOCOOHOCTh TPHUMEHATh HOPMBI, PETYIHPYIOIIHE
OI0/KETHBIC, HAJIOTOBBIC, BAJIIOTHBIE OTHOIICHHS B oOmactu
CTpaxoBOH, 0AaHKOBCKOH JESITEIbHOCTH, ydeTa M KOHTPOJIS.

to assess the economic situation of an economic entity in the market
and choose a strategy and tactics of innovative behavior that allows to
obtain and maintain competitive advantages; determine the amount of
necessary capital investments, future current costs, calculate their
payback, socio-economic efficiency of innovations and the magnitude
of risks; the ability to participate in the preparation of projects and
estimates of production works; to produce (create, generate) and
correctly interpret statements of scientific, business, journalistic styles
on current topics in the field of professional activity; to form
successful strategies and tactics of industrial marketing, its
implementation and control over results; to evaluate the company's
own capabilities, its potential and competitiveness; the ability to make
engineering decisions to improve working conditions, organize a safe
work with technological and mechanical equipment based on the
legislation of the Republic of Kazakhstan; skills of working with the
1C:Accounting configuration for automated accounting and tax
accounting in various organizational and legal forms of the
organization; the ability to master the basic patterns of functioning of
the external and internal labor market; the ability to develop a
business plan and other intra-company plans, calculate, analyze and
interpret the main economic indicators of the enterprise; the ability to

HIsrFapMaIbUIBIK OK10, BK16,
xo00a/TBopUeckuit [1K15,
mpoekt/Creative project
Byxranrepinik ecenti | OK9, BK14,
KOMIBIOTEPICHIIPY I1K13,
(1C)/KommbroTepuzanys
OyXraiarepckoro yueTa
(1C)/Computerization of
accounting (1C)
EnHbOex HapelrbiHblH | OK10, BK12,
9KOHOMHKAChl  /DKOHOMHKA IK12,
poiHka Tpyna/ Labor market
economy
Kacinopsin OK10, BK16,
9KOHOMHKACHI/ DKOHOMHKA TIIK15
npeanpusitus/The  economy
of the enterprise
OunepkacinTik OK10, BK15,
mapketunr/I[IpomsitiieHnsii | K13 ,TIK16
MapKETHHT /Industrial
Marketing
Caxrauapipy/CrpaxoBanue/l OKO,
nsurance BK13,IIK13
busnecreri 3aHIBI OKO9,
cyiiemenaey/FOpunudeckoe BK13,IIK13
COIPOBOXKICHHE B
ousnece/Legal  support in
business

BK10,IT1K6

OnpipicTik  mpakukacer 1/
HpOI/I3BO,Z[CTB€HHaH IpaKTUKa
I/Production practice |
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apply the rules governing budgetary, tax, currency relations in the
field of insurance, banking, accounting and control.

WHTEJUICKTYAJIbIK, MOJICHH, aJaMICPIIUTK JKOHE (DHU3UKAJBIK JKOHE YKapHamaisik OK10, BK15,
KociOm e3iH-e31 JaMBITy JKoHE ©31H-631 IKeTuipy Kalineri; MeHeDKMeHT/PexnaMHbit BK16, I1K13
KbI3METTEp MEH Tayapiap HapbIFBIHBIH EPEKIICNIriH HUrepeil, OChI menemxment/Advertising
caylaylap/IblH 9pKalChICHIHIa MapKeTUHITIK Kypajjapabl NaiaaiaHy management
epeKIIeIIKTePiH KepceTeni; MapKeTHHITIK 3epITeYNepIiH
OPUHIMOTEPI MEH KypaniapbiH, Oackapy MIenrnMaepin Kabbuiaay HHHOBaHH’IHHKV ousuec/ |  OK6, BK4,
YLIIH KaKETTI aKnapaTThl JKUHAY, OHIEY, Talgady JKOHE YCBIHY WuHoBaumonsplit  GusHec/
ONICTEpiH Hurepexi; KbI3MET KOpCEeTy JKOHE Tayapiap YHBIMHBIH Innovative business
CBIPTKHI JKOHE 1IITKi OPTACHIH OaFanay. )
MapkeTHHITIK
M7.
. CHOCOOHOCTh K MHTEIUIEKTYalIbHOMY, KyJIbTYpPHOMY, HPABCTBCHHOMY | AybI3IIa cayaJlHaMma, 3epTTeynep/MapKeTnH'rom,Ie OK2, TIK4
MapKeTHHITIK uccnenoBanus/Marketing >
. u  ¢usuueckoMy U IpoQecCHOHANIbHOMY CaMOpPa3BUTHIO | | OasHaama, apabIK
3epTTeyepai Tannay . 6 C .| research
Mozyai / CaMOCOBEPIICHCTBOBAHHIO; OCBOST CHEUU(UKYy pbIHKA YCIyr H | Oakpliay, €MEeCTpJIIIK
TOBapoOB, MOKa3aTh OCOOCHHOCTH HCIMOJB30BaHHS MAapKETHHTOBOTO | skyMbicTap/ Y CTHBIH ompoc, .
MopyJib aHau3a N - | Taprerusrti
WHCTPYMEHTapusi B KaXAOH M3 3TUX cdep; OCBOSAT NPHHUMIIBI M | JOKNIA, PYOeXHBIN
MapKeTHHIOBBIX . MapkeTHHI/ TapreTnpoBaHHbI
N HHCTPYMEHTBI MApKETHHTOBBIX HCCICIOBAHHN, METOABI cOopa, | KOHTPOJIb,  CEMECTPOBBIC | ., BKS5, TIK4
uccjie10Banui / N i mapkerunr/Targeted
Marketing Research 00paboTKH, aHaIN3a U MPeAoCTaBiIeHus nHpopMalmu, Heooxoaumoii | paboter/  Oral  survey, Marketing
Analvsis Module IUsL  TPUHATHA  YIOPaBICHYECKMX  pelIeHWd;  crmocoOHOCTh | report, boundary control,
Y aHaIN3UpPOBaTh PabOTy 1O OLCHKE BHEIIHEW W BHYTPEHHEH cpensl | Semester papers Landing page  osipuey/
OpraHH3alHUH. PazpaboTka Landin
paborK: 91 BK16, TIK13
. . . . page/Landing page
the ability to intellectual, cultural, moral, physical and professional Development
self-development and self-improvement; master the specifics of the
market of services and goods, show the features of using marketing
tools in each of these areas; master the principles and tools of MeHeKMeHT
marketing research, methods of collecting, processing, analyzing and Heri31epi/OCHOBEI OKS5,bK13,
providing information necessary for making managerial decisions; the MeHepKMeHTa/Basics of | BK12, ITK3
ability to analyze the work on assessment of the external and internal management
environment of the organization.
OmnepanuamnsIK KyHenepaiH apXUTeKTYpachlH TalAayFa, aKMaparThK | AysI3a cayanHama, | Ecenrey = xydemepi  MeH
M8 pecypcTapasl 3aMaHayW KHOepKaTepiepleH KOopFayFa, akmaparThIK | OasHmama, apaisIK | )Kemiiepin yibIMaacTeIpy/
Digital-ma .KeTl/lHl" / KYHenepaiH CeHIMIUIri MeH iCTeH INBIKIAayBlH KaMTaMachl3 eTyre, | 6akpuiay, Cemectpiik | Opranuzamys
DigitaI-MapKeTuHr / CoHfali-ak  UMQPIBIK  TEXHOJOrWsUIapAbsl  OW3Hec-mpouectepi | sxymbictap/ VerHslit onpoc, | Beraucautenshbix cucrem u | OK6, BK4
Diaital mgrketin KETUIIIpY JKoHe YHbIMIApAbIH Oocekere KaOUICTTINIrIH apTThIpY | AOKNIAK, pyOexusii | cereit  /Organization  of
g g MaKcaTbhIH/Ia KOJIJaHyFa KaOiaeTTi. AJbIHFaH KY3bIpeTTep MOHApaNbIK | KOHTPOJb,  CEMECTpoBbie | computing  systems  and
KOMaHJanap/a THIMII KyMbIC icTeyre, HudpIbIK Tangay KypangapeiH | pabotel/  Oral  survey, | networks
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nalijananyra jkoHe HUQPIBIK TpaHchopMalus >Ko0ajlapblH icke
aceIpyra MyMKIiHJIK Oepeni.

CHOCOOEH AaHAIM3UPOBATH APXUTEKTYPY OINEPAIOHHBIX CHCTEM,
oOecrieunBaTh 3alIUTy MHGYOPMALMOHHBIX PECYPCOB OT AKTyalbHBIX

KnOepyrpo3, TOBBIIATE HAJSKHOCTh M OTKa30yCTOHYMBOCTH
nHQOPMAIMOHHBIX CHCTEM, a TaKXe IPHUMEHATh IH(PPOBBIE
TEXHOJIOTHM  JUIS  COBEPIICHCTBOBAHMSA  OW3HEC-TIPOLIECCOB U

TIOBBILIEHUsSI KOHKYPEHTOCIIOCOOHOCTH OpraHM3alui B YCIOBHIX
uudpoBoil  skoHOMHMKH. [lodyueHHbIE KOMIETEHLIMH MO3BOJISIOT
3¢ GeKTHBHO  paboTaTh B  MEXIUCIMIUIMHAPHBIX  KOMAaHAX,
UCMONIb30BaTh  IHU(GPOBBIE  AHAIMTHYECKHE  WHCTPYMEHTHI |
y4acTBOBAaTh B peallu3aluy IPOEKTOB HU(POBOii TpaHchopMaIyy.

Capable of analyzing the architecture of operating systems, ensuring
the protection of information resources against modern cyber threats,
enhancing the reliability and fault tolerance of information systems, as
well as applying digital technologies to improve business processes
and increase the competitiveness of organizations in the digital
economy. The acquired competencies enable effective work in
interdisciplinary teams, the use of digital analytical tools, and
participation in the implementation of digital transformation projects.
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report, boundary control,
semester papers

Landing page
azipiey/Pazpaborka Landing
page/Landing page
Development

OK4, bK4

Web kypy\ Web paspaborka \
Web developing

OK4, bK4

I/IHHOBaHI/IHHLIK HUHTEPHET
TeXHOJ’IOFI/IﬂJ'IapLI/ I/IHHOBaHI/IO
HHBIC HUHTCPHET
TexHojoruu/Innovative
Internet technologies

OK4, TTK4,
BK4

OnepanusibiK )Kyhenep
KOHE KOMITBIOTEPIIIK
xeninep/OnepanuoHHbIC
CUCTEMbI U KOMIIBIOTCPHBIC
cetr/Operating systems and
computer networks

OK4, BK4,
BKS5

[IbrrapManibUIbIK
xo0a/TBopueckuii
mpoekt/Creative project

OK4, TIK11,
BK4

OJeyMeTTiK xKeJnepaeri
aKMapaTThIK
Kayincizaik/Mupopmarmonna
o 6e3011acHOCTb B
COILIMAJIBHBIX
cersix/Information security in

social networks

OK4, TIK11,
BK11

AKMapaTThIK KYHenepIiH
ceHiMaiIiri/ HanexxnocTtb
MHPOPMAIIMOHHBIX  CUCTEM/
Reliability of information
systems

bK6

CaHpIK Ou3HecTi
e3repty/Lludponas

TpaHchopMaIus

BK11, BK17,
MK11, TIK16




6usneca/Digital business
transformation

MapkeTuHrreri UPPITBIK
tpanchopmanus/Lnpposas
TpaHchopmanus B
MmapketuHre/Digital
transformation in Marke

bK11, BK17,
[IK11, TIK16

MS Excel xone Power BI
Kyienepinaeri
Tangayiap/Axanutuka B MS
Excel u Power Bl/Analytics
in MS Excel and Power BI

BbK11, BK17,
IIK11,

“Kacannpr mHTEIIIEKT /
VckyccTBEeHHBIN HHTEIUIEKT /
Artificial intelligence

BKI14IIK11

Hudpasik Bamtota/lludposas
Basrota/Digital currency

OK4, TIK16,
BK4

Zero Code & Low Code
(PWA)

OK4, TIK11,
BK4

MAMAHIJAHABIPBIJIFAH MOAYJIBJAEP / CHEIUAJIN3NPOBAHHBIE MOAYJIA /

SPECIALIZED MODULES

baraner, TYTBIHYIIBLIAP/IBL, Gacekenecrepi KAJIBIITACTBIPY
canacelHIa OacKapyMIBUIBIK MICHIIMACPIi d3ipiey XoHe KaObuigay Ays3ma cayajiHama,
Ke3iHge MapKeTHHITi 6ackapy, MapKeTHHITIK Taijay oficTepin | OasHiama, apajibIK

M9 MapkeTHHITIK . > . :
TOXKIpUOENe KONJaHy MYMKIHAIr; HHTEPAaKTUBTI  Ma3MYHIEI, Gakpliay, Cemectpirik

cTpaTerust MoayJi /

MapkeTuHr
Herizaepi/OcHOBBI
MmapkeTuHra/Basics of
Marketing

OK4, TIK9,
bK4

KIMEeHTTEpMEH  JMajor  Kypy  VIIH  oJeyMeTTik  Meama | KyMmbictap/ YCTHBIH ompoc,
miatgopmManapapl  MaimaIaHyIsl, OHIMJEPAIH  HMHTEPAKTHBTI | AOKIa, PyOeKHbIH
crparerun / ACMOHCTpALMAIAPbIH, HaﬁHaHaH}{HIBIHapHBIH KOHTEHTTIK | KOHTPOJIb, CEMEeCTPOBEIE
Marketing Strategy nnaTpopManapel - apKeUIH  ©3apa  iC-KHMBUUIBL  KOHE  HAPBIK pa6ote/  Oral  survey,
Module KATBICYIIBUIAPBIHBIH,  TUIMI1  ©3apa 1C-KUMBIJIBI  YIIIH  JKaHa report, boundary control,
MapKeTMHITIK IIemiMaepai i3feyai MeHrepesi; KocimophIHHBIH | SEMESer papers

Monyab
MapKeTHHIOBOM

Tayapnap MeH KbI3METTEpAiH
WHTEPaKTHUBTI
MapkeTHHTri/HTepaK THBHBIH
MapKeTHHI  TOBapoOB u
ycnyr/Interactive  marketing
of goods and services

OK4, IIK11,
bK4
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XaJIbIKapaJIbIK MapKeTHHT CaJaChIHAAFbl KbI3METIHIH epeKIIeNiKTepiH
urepeai; yHbIMIACTBIPYIUBUIBIK MAapKETHHITIK KYPBUIBIMIAPABI 3
OeTiHIIEe Kypy MYMKIiHIITi; KIHEHTTEPMEH OalmaHBICy oIiCTEepiH
urepeni, KIUCHTTEPIiH MOTHBAIMACHI MEH KAXKCTTIIKTepiH o3
OeTiHIIe 3epTTeil anaabl,; MAPKETHHITIK aKmapaT Ke3IepiH KoimaHa
OTBIPBIN, CHIPTKBI JKOHE IOIKi MApKeTHHITIK OpTaHBl Tajuaay
MYMKIHIITi; TaHZaJFaH  CaJalapIblH  KOCIMOPBIHAAPHl  YIIiH
CerMEHTTEY JKOHE MAapKETHHI KEUICHI HeTi3iHIe MapKeTHHITIK
cTpaterusi Typaibl TYCiHIKKe ue Oony; YHBIMIApIBIH KOHE
MEMJIEKEeTTIK  Oackapy OpPTraHAAPBIHBIH  JKYMBIC icTeyine
MaKpOIKOHOMUKAIIBIK OPTaHbIH ocepiH JaepOec Oaranay, HapbIKTBIK
JKOHE epeKIle TOyeKeNJep/Al aHbIKTay JKOHE Talijay, COHAal-aK
YHBIMIap/AbIH MiHE3-KYJIKBIHBIH 3KOHOMHKAJBIK HEri3/iepiH, HapbIK
KYPBUIBIMIAPBIH JKOHE CallaHbIH OOCEKEeNIECTIK OpTachlH  Oiny
HETi31HJe TYTHIHYIIBUIAPABIH SKOHOMUKAIBIK HUTiTIKTepAeri MiHe3-
KYIKBIH T2y )KOHE CYPaHBICTBI KAIBIITACTHIPY KAaOiIeTi.

CnocoOHOCTh TIPUMEHSTh Ha TPAKTHKE METOIBl YIPABICHHSA
MapKeTHHIOM, MAapKeTHHIOBOTO aHanmuW3a IIpu pa3paboTke W
NPUHATAN YIPABICHUYECKUX pEIIeHUH B 00JacTH (OPMUPOBAHUS
LIEHBI, MOTpeOuTeNne, KOHKYPEHTOB; OCBOST HHTEPaKTHBHBII
KOHTEHT, HCIIOJIb30BaHHE IIaTQOpM COLMAIBHBIX Meaua Juls
CO3JaHMsl AMAora ¢ KIMEHTaMU, WHTEPAKTUBHBIC JIEMOHCTpaLUuU
MIPOLYKTOB, B3aUMOJCHCTBUE € IIOMOIIBIO  I10JIB30BATEIBCKUX
KOHTEHTHBIX IJIaTGOPM M MOHMCKA HOBBIX MAapKETHHIOBBIX PELICHHIH
st 3¢ HeKTUBHOTO B3aMMOJAEHCTBUS YYAaCTHHKOB DPBIHKA; OCBOSIT
0COOCHHOCTH JIESTENEHOCTH MPENPHATHS B Chepe MEXTyHapOJHOTO
MapKeTHHTa; CHOCOOHOCTh CaMOCTOSITEIILHO HOCTPOUTH
OpPraHM3alIOHHBIE MAapKETUHTOBBIE CTPYKTYPBI; OCBOSIT METOABI
BCTYIICHHS B KOHTAaKT C KJIMEHTAMH, CaMOCTOATENBHO CMOLYT
nccIe0BaTh MOTHBALMIO M MOTPEOHOCTEH KIMEHTOB; CIIOCOOHOCTD
AQHAJIM3MPOBATh BHEIIHIOK U BHYTPEHHIOK MAapKETUHIOBYIO CpeLy,
HCTIONB3YS UCTOYHUKN MapKEeTHHTOBOH MH()OPMAINH; UMETh ITOHATHE
O MapKETUHIOBOH CTpPAaTEerMu Ha OCHOBE CErMEHTAllMUM M KOMILIEKCa
MapKeTHHTa sl MPEeIUPUSTHA BBIOpPAHHBIX OTpaciel; CIIoCOOHOCTb
CaMOCTOSITENIBHO OLIEHMBATh BO3AECHCTBHE MaKpPOIKOHOMMUYECKOH
cpensl  Ha  (QYHKIMOHWPOBAaHHE  OpraHU3allMidi W OpPraHoB

XaubIKapasbIK
MapkeTHHT/MexXTyHapOoTHbIH
MapketuHr/International
marketing

OK6, BK6

Tayapnap MeH KbI3METTEpAiH
anemMzuik  Hapbirbl/MupoBoOi
PBIHOK TOBapoOB u
yeryr/World market of goods
and services

OKO9, BK11,
IIK11

MapkeTuHrTi
backapy/YnpaBicHue
mapkeruHrom/Marketing
Management

bK9, IIK11

[IprrapManibLIbIK
xo00a/TBopueckuii
npoekt/Creative project

I1K14

Mepuanaiizuar/Mepuanai
suHr/Merchandising

BK9, TIK11

Knnentrepmen KapbIM-
KATBIHACTHI
backapy/YnpasieHue
B3aMMOOTHOIIICHUAIMHU C
kinuentamu/Customer
Relationship Management

OK10, BK16

CrpaTerusiibik
MapkeTHHT/CTpaTernuecKui
MapkeTuHr/Strategic
marketing

OK10, BK8,
I1K13

’Kobanst
Oackapy/YnpasiieHne
npoektamu/Project
management

OK9, IIK2
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roCyZJapCTBEHHOI'O  YNpPaBJIEHUS, BBIIBIATE W aHAJIUM3UPOBATH Bpenari Oackapy- OK10,
PBIHOYHBIE U CHCHI/I(l)I/IquKI/Ie PUCKH, a TaK¥XC aHaJIu3upoBaThb BpeHL[I/IHF/YHpaBJ'IeHI/Ie BK14 HKII
MOBEICHUE MMOTPeOnTENeil B AKOHOMHYECKUX Oyiar 1 (pOpMHpPOBaHHUE TOPTOBBIMH MapKaMH- ’
cIIpoca Ha OCHOBE 3HaHHMS OJOKOHOMHYECKHX OCHOB IIOBEICHHUS EpeHnHHr/Trademark
opraHu3anuil, CTpYKTyp PbIHKOB U KOHKYPEHTHOH Cpeibl OTPaCIIH. Management — Branding
The ability to apply marketing management and marketing analysis Tpeiin-mapxerunr/Tpeiin- OK10,
methods in practice in the development and adoption of management mapkerunr/Trade-marketing | BK14, I1K11
decisions in the field of pricing, consumers, competitors; master
interactive content, use social media platforms to create a dialogue Oupipictik TpakTuKace 11/
with customers, interactive product demonstrations, interaction using I[pouseosacteennas npaktuka | BK3,ITKS
user content platforms and search for new marketing solutions for 11/Production practice Il
effective interaction of market participants; they will master the
specifics of the company's activities in the field of international
marketing; the ability to independently build organizational marketing
structures; master methods of contacting customers, independently be
able to explore the motivation and needs of customers; the ability to
analyze the external and internal marketing environment using
sources of marketing info_rmation; have an idga of a mar_keting OupipicTix mpaxaKace T/
strategy pased on segmenta}t_lon an(_j a marketing mix for ente_rprlses of Tpoussoncreennas mpaxtuxa |  BK3,ITK5
selected industries; the ability to independently assess the impact of I1/Production tice 111 ’
. ; o e practice
the macroeconomic environment on the functioning of organizations
and government bodies, identify and analyze market and specific
risks, as well as analyze consumer behavior in economic goods and
demand formation based on knowledge of the economic fundamentals
of the behavior of organizations, market structures and the
competitive environment of the industry.
OiiM Oepy OariapiiaMachlH Urepy HOTHIXKENIEpiH KOPCeTy, FhUIBIMU -
3epTTeY JKOHE FBUIBIMU-OHIIPICTIK MIHASTTEp/l LIelly, KOWbLIFaH
M10 MiH.JICTTe.p}li ey 1<e3.i}.me ngaﬁLI 6eniM.11epz1.iH TEOPUSLIIBIK
KophbiTsimst HeTi3epl Typaibl anFaH OLTIMAEPIH YChIHY MYMKIHIITI.
arrecrarray M0)1y.11“1/ JIEMOHCTPUPOBATh  PE3YJbTaThl  OCBOEHUS  00pasoBaTeNbHON Kopray / emTiXaH Kopurmsiser arrectarray [ preg 1ypc14
Moayab HTOroBoOM IPOIDAMMBI ClIATh  HAVIHO HCCICIOBATCILCKHE M HAVIHO- 3ammra/3K3aMeH I/ITor(_)Bag arrecramus/ Final K16
arrecranuu / The pPorp > P e ® i defense/exam examination
MIPOU3BOACTBCHHBIC 3aga4u, CIIOCOOHOCTBIO peACTaBUTh

module of final
certification

TNOJYYCHHBIC 3HAHUA TCOPECTUYCCKUX OCHOB CIICHHUAJIBHBIX PA3/ICJIOB
Ipyu pCIICHUM IMOCTABJICHHBIX 3a/1a4.

demonstrate the results of mastering the educational program, solve
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research and scientific production tasks, the ability to present the
acquired knowledge of the theoretical foundations of special sections
in solving the tasks set.
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9. ’KAJIIBI BIJIIM BEPY BAFIAPJIAMACHI BOMBIHIIA OKbITY HOTUKEJEPIHIH KAJIBIITACTBIPBLIATBIH
KY3bIPETTEPMEH APAKATBIHACBIHBIH MATPUIIACBI / MATPULIA COOTHECEHUA PE3YJIbTATOB OBYUYEHMUS 110
OBPA30BATEJIbHOM MPOI'PAMME B IIEJIOM C ®OPMUPYEMBIMH KOMIETEHIIUSAMMA /MATRIX OF CORRELATION OF
LEARNING OUTCOMES ACCORDING TO THE EDUCATIONAL PROGRAM AS A WHOLE WITH THE COMPETENCIES BEING
FORMED

Herisri ky3siperTep /
KiroueBble KOMIIETEeHITUH/

Oky Key competencies OH1 |OH2 |OH3 |OH4 OHS |[OH6 |[OH7 |OH8 |OHY9 |OH10 |OH11
HOTH:KeJIepi / PO1 |PO2 | PO3 |PO4 POS |(PO6 |PO7 |PO8 |PO9 |PO10 |POl11
Pe3yabTaThl LO1 |LO2 |LO3 |LO4 LO5 |LO6 (LO7 |LO8 |LO9 |LO10 |LO11
o0yuenus /Learning
outcomes
HK1/KK1/KC1
NanbMIbIK Ky3bipertep /[lo3HaBaTe bHbIE KOMIETEHIIUH/ + + + +

Cognitive competencies

HK2/KK2/KC2
HIsrrapMainsuiblk Ky3bipertep/TBopueckue kommereHuu/Creative + + + + +
competencies

HK3/KK3/KC3
AKnaparTbIK JKOHE KOMMYHHKAIUSITBIK TEXHOJIOTHUsIIap
/MHbOpMaHOHHO-KOMMYHHKAIIMOHHBIE TexHomorun/ Information
and Communication Technologies

HK4/KK4/KC4
Kanmmer  kocibm  ky3eiperrep /  OOmenpodeccuoHaIbHbIS + + + + +
kommeteHnun/General professional competencies

HKS5/KKS5/KCS
Kammer FeutbiME - Ky3blpertep / OOuieHay4YHble KOMITETEHIMH/ + + + +
General scientific competencies

HK6/KK6/KC6

KoMMyHUKaTHBTIK KY3bIpETTED /KoMMyHUKaTHBHEIE
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komnereHimyr/Communication competencies

HK7/KK7/KC7
JKanmnelagaM3aTThIK, OJIeyMETTIK-2THKAJIBIK
/O011eueI0BEYECKHUE, COIMAILHO-3THUYECKUE

Universal, social and ethical competencies

KY3BIpETTED
KOMIIETEHIIUH/

HK8/KK8/KC8

ApHaiibl JkoHe OacKapyWBUIBIK —Ky3bIperTep/CrienuanbHble |

yhopaBieH4Yeckne  KommereHmmu/  Special
competencies

and  managerial
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10 UTEPLIETIH IOHJAEPTE COMKEC BLJIIM BEPY BAFJIAPJIAMACHI BOUBIHIIIA OKY

HOTH/KEJIEPIHIH APAKATBIHACBI MATPULHACBI / MATPUIIA COOTHECEHHS PE3YJIbTATOB
OBYYEHMUA 110 OBPA3OBATEJIBHOU ITPOT'PAMME B COOTBETCTBUHU C OCBAUBAEMbBIMUA
JUCHUIINIMHAMMU / MATRIX OF CORRELATION OF LEARNING OUTCOMES ACCORDING TO THE

EDUCATIONAL PROGRAM IN ACCORDANCE WITH THE DISCIPLINES BEING MASTERED

IonuiH aTaybl / ITonHiH KBICKAIIA CHIIATTAMACKI / KoMImoHeHT Kpenur Kaminracarbin OkpITy HITIDKENCPi /
Ne Haumeroarne Kparkoe onncanue TUCIUIUTAHEL / L / / cabi / Dopupyensie p C3Y BT obyuenm /
JHCIHMILIHHBL / Short description of discipline Cycle Component|\\PEAH B! The formed educational outcomes
Name of discipline / Credits|PO1|PO2|PO3 [PO4|PO5|PO6|PO7|POS|PO9|PO10[PO11
Kypc OSKOHOMHUKaHBIH OpTYpJi CallallapblHAAFbl  FBUIBIMU
3epTTeyNepaiH  OJiCHaMachl ~MEH  OMICTEpiH  3epTTeyre
OarpITTalFaH; OKOHOMHKAra FBUIBIMHA 3CpPTTEYJIEpIi CHII3Y
Kypajiiapbl MeH TexHoJorusuapsl. [ToHai MeHrepy HoTHXeCiHIe
CTyJIeHT O9KOHOMHMKAJIBIK, MAaTCMAaTHUKAJIBIK >KOHC CTAaTHUCTHKAJIBIK|
o/icTepli KOJIaHa OTBIPBIN, FHUIBIMH 3€PTTEYNep JKYprizei,
HOTIDKEIIEPIl TaJIaiabl, SKOHOMHUKAIAFEI 3epTTeyNepre Kyieni
Fruteimu 3CPTTCY KO3KapaChlH KaJbIITaCThIpAAbI.
omicrepi
Kpr HampasJICH Ha HMU3YUYCHHUC MCTOAOJIOTMHM U METOHOB
MGTOI[BI HAay4YHBbIX HAayYHbIX I/ICCJ'Ie,IlOBaHI/Iﬁ B PA3JIMYHBIX c@epax OKOHOMHMKH; KBII TK
HCCIICJOBAHUN MHCTPYMCHTBI nu TEXHOJIOI'UHU BHCAPCHUA HayYHBbIX
L . ... [MCCIEeJ0BaHUHN B 3KOHOMUKY. B pe3synbrare ocBoenus npeameral| OO/ KB > + S L s
Methods of scientific
researCh CTyJIeHT HpOBO[[I/IT Hay‘IHI)Ie HUCCIICAOBAHUA C HUCIIOJIB30BAHUEM GED EC
OKOHOMUYCCKHX, MATCMATHYCCKUX U CTaATUCTHYCCKUX MCTO/0B,
QHATTU3UPYET MOJTyYeHHBIE Pe3yJIbTaThl, GOPMHUPYET CUCTEMHBII
IOAX0 K DKOHOMUYECCKHUM UCCICAOBAHUAM.
The course is aimed at studying the methodology and methods
of scientific research in various areas of the economy; tools and
technologies of introducing scientific research into the economy.
As a result of mastering the subject, the student conducts
scientific research using economic, mathematical and statistical
methods, analyzes the results, and forms a systematic approach
to economic research.
2 AnTukoppynuusUblK ([[oHHIH MakcaThl CTYACHTTIK opTaga MeMIeKeTTiK chibaiinac WEIT TK 5 + + *
MOACHHUECT HET13JIEP1 |PKEMKOPJIBIKKA KapChbl CasdCaT YFbIMbIH JXKOHE OCbl TCPMHWHHIH
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OcHOBEHI
AHTUKOPPYILIMOHHON
KYJIBTYPBI

Fundamentals of anti-
corruption culture

epeKIIENiKTepiH aHBIKTAUTBIH HETi3Ti YFBIMAApIbl aHBIKTAY)|
Oombmm  TaObuTamel.  KP  KYKBIKTBIK — Kyiieci, KYKBIKTBIK
KaTBIHACTApD JKOHE CYOBEKTUIEpIIH >KayalKepIIUIiri Typalisl
anFaH OiniMaepiHiH HOTHKECIHJE CTYyJEHTTepre
Oy3yLIBUIBIKTap/Abl aHBIKTAyFa MYMKIHJAIK Oepeni, an cbibaitinac
PKEMKOPJIBIKKA Kapchl MOJEHHMETTI Oilmy Kyiteci cwlOaiinac
PKEMKOPJIBIK ~ KYKBIK ~ Oy3yHIBUIBIKTapbl  OOJIbIpMay — YIIIH
MODPaJIbJIbIK-aJaMI'€PIIUIIK KOHE KYKBIKTHIK JKayalKepIIilTiKKe
OKEIEI].

Llenbro AMCUUILIMHBL SBISAETCS BBIABICHUE B CTYIEHYECKOU
cpele  MOHATUSA  TOCYHAPCTBEHHOW  AHTHKOPPYNIUOHHON
MOJIMTHKYA ¥ OCHOBHBIX TIOHATHH, OIPENEIAIOMUX 0COOEHHOCTH
TaHHOTO TepMHMHA. B pesynpTare NONYy4EeHHBIX 3HAHUH O
npaBoBoii  cucreme PK, mpaBoBBIX  OTHOWmICHMH U
OTBETCTBEHHOCTh CYOBEKTOB IO3BOJISIT CTYJICHTaM BBISBIATH
HapyLICHUs, @ CUCTEMA 3HAHUM aHTUKOPPYILUOHHON KYJbTYpPbI
[IPUBELET K MOPaJIbHO-HPABCTBEHHOU 5 IIPaBOBOM
OTBETCTBEHHOCTH BO n30exaHue KOPPYILMOHHBIX
[IPABOHAPYLICHUM.

The purpose of the discipline is to identify in the student
environment the concept of state anti-corruption policy and the
basic concepts that define the features of this term. As a result of
the acquired knowledge about the legal system of the Republic
of Kazakhstan, legal relations and the responsibility of subjects
will allow students to identify violations, and the knowledge
system of the anti-corruption culture will lead to moral and legal
responsibility in order to avoid corruption offenses.

00/
GED

KB
EC

DKOIOTHSA KOHE
TIPIIUTIK KAYIiNcCi3mir

DKOIOTHUA K
0e30I1aCHOCTh
JKA3HEAESATEILHOCTH

Ecology and life safety

[ToHHIH MaKCaTBI-3KOJIOTHSI Typajbl FBUIBIMH TIIOH pETIHIE
W/IeSTHBI J)KOHE OHBIH TaOWFaT NeH KOFAMHBIH TYPAKThl JaMYbIH
KOJIIayAarsl peiliH KauslnTacTelpy. OKBITY HOTHXKECiIHIE OuTiM
QIyIIBl TIPIIITIK Kayilci3miri, KOpImaraH OpTaHBl KOpFay,
HKOKYHenep MEH KOFAMHBIH OPHBIKTBI JaMy CTpaTerwsuIapel,
OHJIPICTI 3KOJOTHATAHIBIPY >KOHE KOpIIaFaH OPTaHBl KOpray
CaJIaCBIHAAFBl dficTep MEH OarmapiaManapibl o3ipieyaAl KoHe
iCKe achIpy/Ibl YHpEHEs].

L{enpto AMCIMIUIMHEL SIBIIsIETCS POPMHUPOBaHUE Y 00yJaronuxcs
TEOPETHUYECKUX 3HAHWUM M NPAKTHYECKUX HABBIKOB B 00JACTH

DKOJIOTMHM U 0€30IacHOCTH KUBHCACATCIIbHOCTH. Kpr n3yyJact
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METOABl W T[pOorpaMMbl B oOmacTH  0e30macHOCTH
PKU3HEIEATEIEHOCTH, 3alUTHl OKPYXKAIOEeH Cpelbl, CTpaTeruu
YCTOWYMBOTO Pa3BUTHSI SKOCHUCTEM W 00IIecTBa, 0€30IaCHOCTD
[POJYKTOB ITUTAaHUS W BOJBI, DKOJIOTHYECKHE KaTacTpOdbl U
Ype3BbIYANHBIE ~ CHTYyallMH,  JKOJOTHYECKH  yCTOHYMBOE
UCIIONIB30BAHUE  PECYPCOB, 3[0POBbE DKOCHCTEM U HX
OropazHOOOpasue, MIPOMBIIIIEHHYIO 0€30IaCHOCTb.

The purpose of the discipline is to form an idea of ecology as a
scientific discipline and its role in maintaining the sustainable
development of nature and society. As a result of the training,
the student will learn how to develop and implement methods
and programs in the field of life safety, environmental
protection, strategies for sustainable development of ecosystems
and society, greening of production and environmental
protection.

MS Excel xone Power
Bl-ne Tanmay

Ananmutnka B MS
Excel u Power BI

Analytics in MS Excel
and Power Bl

[loHmi  OKBITYOBIH  MakcaTel-Bl-kypammapneiH — KeMeriMeH
KOMITAHUSUTAPIBIH KipicTi, OHIMIUTIKTI jkoHEe 0acKa 1a MaHBI3IBI
KOPCETKIIITEPAl Kajail apTThIpyFa OONATBIHIBIFEI TYpaJibl
MOJIIMETTEp, AHBIKTAIFaH TCHICHIMSAIAP, 3aHIBUIBIKTAD MCH
aHBIKTAMaJlap HETi3iHae OLTiM amynipuiapia IelnM Kaobuimay
Typajbl OUTIM JKYHECIH KalblNTacThlpy. biiiM amynibuiapipiy
OimiMal urepyi HoTHKeciHae OuTiM anymbuiap Bl-kypanmapasiy
KOMETiMeH TaJljiay JKYPri3e ajia/ibl XKoHe TYCIHIKTI KecTesiep MeH
mambopaTap TypiH/ie KOPhITBIHABLIAD YChIHA aa/ibl.

Llenpto M3ydeHMs JIUCHUIUIMHBI sBIAETCS  (OPMUPOBAHUE
CHCTEMBl 3HaHWH y OOydaromxcst O NPUHATHI penieHui Ha
OCHOBE JIaHHBIX, BBISBJICHHBIX TCHACHIMH, 3aKOHOMEPHOCTEH 1
ONpeZielIeHN, KaKk  KOMIAHWM  YBEJIMYUTh  NPHOBLIb,
POU3BOJUTEIBHOCTh U JPYTUE BaXKHbIE METPUKU C MOMOIIBIO
Bl-unctpymentoB. B pesympraTte OCBOCHHA OOyYaroIIUMHUCS
3HaHWIl, 0Oydarommecs CMOTYT HPOBECTH aHAJIH3 C ITOMOIIBIO
Bl-MHCTpYMEHTOB ¥ NPEICTaBUTH BBIBOJbI B BHJE MOHSITHBIX
Ta0JINIl U TaOop/I0B.

The purpose of studying the discipline is to form a system of
knowledge among students about decision-making based on
data, identified trends, patterns and definitions of how
companies can increase profits, productivity and other important

metrics using Bl-tools. As a result of mastering the knowledge
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by students, students will be able to analyze using Bl-tools and
present conclusions in the form of understandable tables and
dashboards.

MawmaHJBIKKa Kipicie

Bsenenue B
CHEHHAILHOCTD

Introduction to
Specialty

Kypc OumiM amymisurapaslH Oonammak MaMaHABIFBI  TYpadibl,
COHIali-aK SKOHOMHKAJIBIK IPOLECTEp MEH 3aHABUIBIKTApPIbI
3epTTEyNiH TEOPHUIBIK HETi3Iepi, OMiCHaMachl, dIicTepi MeH
MPaKTHKAChl Typalbl JKYHeNl TYCIHIKTEpIH KaJbIITaCThIpYyFa
OarpiTTanmFaH. [IoHIOI OKy HOTWXKECIHIC OLTIM amymipuiap e3
OeTiHIIE oinay JaFrbUIapbIH, KOCiOM KBI3METTI XKY3ere achIpy
VIIIH KaXeTTi HMHTCJUICKTYaIIbl JKOHE epIKTI KacHeTTepii
aMBITa/bl, YKOHOMHKAJBIK JXOHE OJICYMETTiK-9KOHOMHUKAIIBIK
KOPCETKIIITEPIi ecenTey YIIH KaKeTTi OacTamkel JepeKTepmi
PKIHAY JKOHE Tayigay KaOiJleTiH KalbIITacThIPaIbl.

Kypc Hanpasiien Ha (JOPMHUPOBaHHE OOYYAIOUIMXCS CHCTEMHBIX
pejCcTaBlICHUut o Oyaymieir mnpodeccud, a Takke o
TEOPETHYECKUX OCHOBAX, METOJOJIOTHH, METOJaX W MPAKTHKH
MCCIIeIOBAaHUS YKOHOMUUYECKHX TPOLECCOB M 3aKOHOMEPHOCTEH.
B pesynbraTe H3yueHus: AUCIUILTMHBI 00y4Jaloluecs pa3BUBAIOT
HaBbIK CAMOCTOSATCIIBHOTO MBIIIJICHUA, WHTCJIJICKTYaJIbHbIC H
BOJICBBIC ~ KAaueCTBa, HEOOXOAUMBIC [UIS  OCYIICCTBICHHUS
MpOoGeCCUOHANIBHON  JEATENBHOCTH, (OPMHUPYIOT  YMCHHE
cobpath U [IPOAHAIU3UPOBATH HUCXOIHBIE JIAHHBIE,
HCOOXOMUMBIC JJIsi pacdyeTa DKOHOMHYCCKHX U COIHAIBHO-
PKOHOMHYECKHX MMOKa3aTeIeH.

The course is aimed at forming students' systemic ideas about
the future profession, as well as about the theoretical
foundations, methodology, methods and practices of studying
economic processes and patterns. As a result of studying the
discipline, students develop independent thinking skills,
intellectual and volitional qualities necessary for professional
activity, form the ability to collect and analyze the initial data
necessary for calculating economic and socio-economic
indicators.
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DKOHOMUKAHBI
MEMJIEKETTIK peTTey

T'ocynapcTBeHHOE
peryiaupoBaHue
9KOHOMHUKH

Kypc 6iniM anymsuiapsly 3KOHOMHKaHBI MEMJIEKETTIK peTTey
O/ICTEpiH  3epTTeyre, eNJiH  SKOHOMHKAIBIK  JaMybIH
KaMTaMachl3  €TyJiH JKoHE OKOHOMHUKAaHBl  MEMJIEKETTIK
peTTeyMiH ~ Herisri  NPUHOMNTEPIH  MEHrepyre,  YITTBIK

OHJIPICTIH, HMHQUISIUSHBIH, XAJIBIKTBI XYMBICIICH KaMTYJIbIH
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State Regulation of
Economy

o3apa OailJlaHBICBI MEH JMHAMHKACHI Typasbl aKIapaTThl
MEHrepyre, OSKOHOMHKANBIK CascaTThlH 0acka —calalapbiH
OarbITTaIraH.

Kypc HampaBieH Ha u3ydeHHEe OOy4alOUIMMHUCS METOJIOB
TOCYyapCTBEHHOTO PETYJIMPOBAHUS HKOHOMMKH, OBJAJCHUS
OCHOBHBIMHM ~ IIPUHIMNAMH  O0ECHEeYeHUs IKOHOMHYECKOTO
pa3sBUTHA CTpPaHbl U TOCYJapCTBEHHOIO  peryJlupOBaHUA
PKOHOMHKH, OBJIQJCHUS CBEJEHUSMH O B3aUMOCBSI3U W
OMHAMHKE  HAIMOHAJIBHOTO  TPOW3BOACTBA,  MH(ISIINH,
3aHATOCTHU M APYTUX 00JACTAX 3KOHOMHIECKON ITOJIUTHKH.

The course is aimed at studying the methods of state regulation
of the economy by students, mastering the basic principles of
ensuring the economic development of the country and state
regulation of the economy, mastering information about the
relationship and dynamics of national production, inflation,
employment and other areas of economic policy.

)KaCﬁHZ[BI HWHTCIIIICKT

HckyccTBeHHBIH
MHTEIUIEKT

Artificial intelligence

[ToHHIH MaKcaThl >kKacaHIbl MHTCJUICKTTIH HETi3rl MpUHIHITEPI
MEH ONICTEpiH Wrepy, OJapisl OpTypii cananap OoifbIHIIA
[PAaKTUKAIBIK MIHICTTepAC KOJAAHY [aFibUIapblH aMBITY,
COHJIali-aK aKIMapaTThIK-KOMMYHHKAIIASIIBIK
TEXHOJIOTHSIIApIaFhl OLTIMII JKeTUIaipy Oosbin Tabbu1aabl. Kype
asKTaJFaHHAH KEWIH CTYJICHTTEp [EPeKTepIi Tangail KoHe
TYCiHIIpe anajbl, ManvHaIbIK OKBITY aJTOPUTMAEPI HEri3iHIe
menriv - KaObUrmall  amagpl, COHBIMEH Karap IpoIecTepli
OHTAIIAHABIPY KOHE KOCiOM KBI3METIHAE THIMIUTIKTI apTTBIPY
YILiH JKacaHIbI MHTEIUICKT MOAETbICPiH KOJIaHA allajibl..

Llenbto naHHOW OUCLUILUIMHBL SIBJISETCSI OCBOEHHE OCHOBHBIX
[IPUHIUIIOB U METOA0B UCKYCCTBEHHOIO MHTEIIEKTA, Pa3sBUTHE
YMEHUI NPUMEHATh UX B NPaKTHMUYECKHX 3aJadyax MO pa3HbIM
OTpacisiM, a TaKKe  YCOBEPIICHCTBOBAaHUE 3HAHUM B
MHPOPMAIMOHHO-KOMMYHHUKAIIMOHHEIX ~ TexHomorusax.  llo
OKOHYAHUU Kypca CTYAEHTbl CMOTIYT aHaJlu3upoBaTbh U
MHTEPIIPETUPOBATh AAHHbIE, IPUHUMATh PELIECHUS HA OCHOBE
QITOPUTMOB MAIIMHHOTO OOy4YeHHS, a TaKXe HCIOIb30BaTh
MOJEIM HUCKYCCTBEHHOI'O HHTEJUIEKTa Ul ONTUMU3ALUU
npoueccoB M HoBbIIeHUs  dddexkTHBHOCTH B cBOeH
npodeccroHaNBHOM IeaTeTbHOCTH.

The purpose of this discipline is to master the basic principles
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and methods of artificial intelligence, develop the skills to apply
them in practical tasks in various industries, as well as improve
knowledge in information and communication technologies.
Upon completion of the course, students will be able to analyze
and interpret data, make decisions based on machine learning
algorithms, and use artificial intelligence models to optimize
processes and increase efficiency in their professional activities.

Kapxsr
dunHaHCH

Finance

Kypc OumiM  amymbulapAblH —~ KOMMEpPUMSUIBIK — YHBIMHBIH
Kap>KbUIBIK MOCEJICIIEPiH 3aMaHayd Tallay CallaCBIHAAFBI ipreii
TEOPISUTBIK OlmiMaepiH xkoHe onmapas! | T-MapkeTHHT carackiHIA
KOJIIaHy OoiibIHIIa NPaKTHKaJIbIK JIaF AbLIapbIH
KaJIBINTACTHIpYFa OarpITTainFaH. [1oHAI OKy HOTHMXKECIHAE OuTiM
anymbl 1 T- MapkeTHHr, YHBIMHBIH KapKbUIBIK €CEITLIIrH
Taljay CajlachIHAArbl OMO/DKETTI KYpY TEXHOJIOTHSIIApBIH,
VIHBECTUIIMSUIBIK — IICHIMICPIAIH THIMAUINIH — Tanmay MEH
Oaralay/iblH 3aMaHayH OMICTEpiH, Kap)KbI-3KOHOMHKAIBIK
KOPCETKILITEPIi eCenTey JKOHE Talay JaFAblIapbIH MEHIepe/i.

Kypc HampaBneH Ha QopMupoBaHne Yy 0OydYarom[uxcs
(hyHIaMEHTAJIBHBIX ~ TEOPETHUECKMX 3HaHWH B  objactu
COBPEMEHHOI'0 aHaIN3a (MHAHCOBBIX NMPOOJIEM KOMMEpPUYECKOH
OpraHU3alK U NPAaKTHYECKUX HABBIKOB 110 UX NPHMEHEHHIO B
obsactu IT-mapkernnra. B pesynbrare M3y4eHUs! JUCIUITIIHHBI
00ydaromuiics ocBanBaeT TEXHOJIOTUHN COCTaBJIECHHs OIOKeTa B
obmactn IT-mapkerunra, aHanu3a (UHAHCOBOW OTYETHOCTH
OpraHu3alliy, COBPEMEHHBIE METOAbl aHalh3a U OLEHKHU
A GEKTUBHOCTH WHBECTUIIMOHHBIX PEIICHUH, HABBIKU pacdyeTa u
aHaIN3a (PMHAHCOBO-KOHOMHYECKHX MOKa3aTeleH.

The course is aimed at developing students' fundamental
theoretical knowledge in the field of modern analysis of
financial problems of a commercial organization and practical
skills for their application in the field of IT marketing. As a
result of studying the discipline, the student learns budgeting
technologies in the field of IT marketing, analysis of financial
statements of the organization, modern methods of analysis and
evaluation of the effectiveness of investment decisions, skills of
calculation and analysis of financial and economic indicators.
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Maremaruxka-I

[loHHIH MaKCcaThI-CTyJCHTTEPAiH MaTeMaTHKAJIBIK ammapar

Typajbl OUTIMICPIH KaJBIITACTBIPY, KOJIAHOAIBI MPaKTHKAIBIK
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Maremaruka-I

Mathematics-1

ecenTepi MOJENBACYTe, TalAayFa *KOHE HICITyre KOMEKTECeIi.
[loH cTyneHTTepe 3aMaHAyd MaTeMaTHKa Typasbl TYCIHIK IIeH
MaTeMaTHUKaHbIH HETI3T1 3aHABUIBIKTAPBIH KOJIJIAHY JaFJbUIapbIH
KanplnTacThlpanbl. OKBITY — HOTMXKECiHAE  OumiM  aymibl
MaTeMaTUKaJbIK JIOTHMKAa Heri3zepiH, oyeymerTik Kaimbl
FHUIBIMH CajlaJila MaTeMaTHUKAJIBIK JIOTHMKa 3aHAapblH KOJIJaHy
caslachlH KEHEHTY KaOineTiH urepei.

[lenbr0 AUCHUILTHHEI ABJsICTCS (GOPMUpPOBAHKE Y 00yJYArOIIUXCS
3HAHWM O  MaTeMaTHYEeCKOM  amnmapare,  I[OMOraroulero
MOJEIUPOBATh, AHAIM3UPOBATh U PEIIATh MPAKTUUECKUE 3aaul
c mpmioxeHusAMH. [ucnuiuimHa (GOpMUpPYET Y O0YJaroIIuxcs
[PEICTaBJICHUE O COBPEMEHHOW MAaTeMaTUKE U HaBBIKU
[PUMEHEHUS OCHOBHBIX 3aKOHOMEpPHOCTEH MareMaTuku. B
pe3ynabrare  OOydeHHs ~ OOYYAIOIIMKCS  OCBOMT  OCHOBBI
MATEeMAaTHUCCKOW JIOTHKH, CIIOCOOHOCTH pPACHIMPHUTH 00JacTh
[IPUMEHEHUsI 3aKOHOB MaTeMaTH4YeCKOM JIOTUKU B COLUAIbHOMI
oO1IeHayIHOH chepe.

The purpose of the discipline is to form students' knowledge
about the mathematical apparatus that helps to model, analyze
and solve practical problems with applications. The discipline
forms students' understanding of modern mathematics and the
skills of applying the basic laws of mathematics. As a result of
the training, the student will master the basics of mathematical
logic, the ability to expand the scope of application of the laws
of mathematical logic in the social general scientific sphere.

10.

DKOHOMHKAIAFbI
MaTeMaTHKa

MaremaTuka B
3KOHOMHKE

Mathematics in
economics

biniM  anymemapAplH TOHIAI UTepy MakKcaTbhl 3KOHOMHKAJIBIK
00BEKTIIEp MEH CYOBEKTUICpIiH MiHEe3-KYIKBIH TalAayablH,
0OJDKaYIBIH 3aMaHayH MaTEeMaTHKAIBIK 9IiCTepi Typaibl OimiMIi
KaJBINTACTHIPY OoJbil TaObuiamel. [IoHII Wrepy HOTIKECIHIE
oMM  anmynisl  MaTeMaTHKaJIbIK SKOHOMHKAHBIH TEOPHSUIIBIK
HETI3JepiH; MmemiM KaObUIIayaslH OKIKTeIyl MEH HeTisri
oMiCTepiH; TIemiM KaOBUIAyAblH HETi3TT MaTeMaTHKAJIBIK
MOJIETIbACPIH JKOHE IIeNIiM KaObuIay oJiCTepiH KOJJIaHYy
caanapblH MEHIepe/Ii.

HCJ'H)IO OCBOCHHMA ITUCIHMIIJIMHBI 06y‘laIOIIII/IMI/IC$I SABIIACTCA
(i)OpMI/IpOBaHI/Ie 3HAaHUH O COBPEMCEHHBIX MATEMATUYCCKUX
METOdaX aHau3a, MMPOTHO3UPOBAHUA MNOBCACHUA

DKOHOMHMYECKHX OOBEKTOB U Cy6’I>eKTOB. B pe3yabTare
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OCBOCHHS JUCHIHIUIMHBI OOYYAIOMHUKCS OCBOUT TEOPETHUCCKHE
OCHOBBI MaTEMAaTHYECKOW DSKOHOMHKH; KIacCHOUKALUIO U
OCHOBHBIE METOIBI TIPUHSITHS pelIeHui; OCHOBHEIE
MaTEMAaTHUCCKUE MOJICIM TPUHATHSA pEIICHHA U o0iacTu
[IPUMEHEHHUS METOJIOB MPUHSTHUS PELICHHHA.

The purpose of mastering the discipline by students is to form
knowledge about modern mathematical methods of analysis,
forecasting the behavior of economic objects and subjects. As a
result of mastering the discipline, the student will master the
theoretical ~ foundations of  mathematical  economics;
classification and basic decision-making methods; basic
mathematical models of decision-making and areas of
application of decision-making methods.

11.

MuKkpo-Makpo3KOHOMHKA
Muxkpo-Makpo3KOHOMHKA

Micro-macroeconomics

Kypc HapbIKTBIK SKOHOMHKAHBIH HPOLECTEPiH 3epTTECYIMiH Herisri
MHKPO-MaKpOIKOHOMHKAIIBIK QJicTepl MEH KYpaJiapblH 3epTTeyre,
Makpo OJKOHE MHKPOIKOHOMHKAJBIK TalIJaydblH oIicTepi MeH
TOCUIAEpiH, YTHIMIBI SKOHOMHKAIBIK MiHE3-KYJIBIK JaFAbUIapblH
MaMBITY/BIH TPUHOMNTEpI MEH MEeXaHM3MJEpiH MeEHrepyre, OHBIH
PKYMBIC ~ ICT€yiH  3epTTeyre, MHalblH ©HIM  HAapBIKTaphl  MEH
PKOHOMHKAIIBIK pecypcTap, JKajlbl ajfaHlia, YITTBIK OSKOHOMHKA
meHreiiinae e, KOCIIOPHIH AeHTeiiHae e OaFbITTalFaH.

Kypc HampasiieH Ha H3y4eHHe OCHOBHBIX MUKPO-MaKpOIKOHOMUYECKIX
METOJOB M HWHCTPYMEHTOB HCCIEJOBAHUS IIPOIECCOB PBIHOYHOH
SKOHOMMKH, OBJAJEHHUS METOJaMH U MOAXOJaMU K Makpo H
MHKPOSKOHOMMYECKOMY aHalu3y, MNPUHLIUIAMH U MEXaHU3MaMU
(hOpPMHPOBAHHUS HABBIKOB PAIIMOHATIBHOTO 3KOHOMHYECKOTO TIOBEICHHS;
HCCIeIOBaHNsl OCOOEHHOCTEH (YHKIIMOHMPOBAHUS PHIHKOB TOTOBOM
MPOJYKIMH M JKOHOMHUYECKHX PECYpCOB, B IEJIOM KaK Ha ypOBHE
HaI[MOHAIFHOH YKOHOMUKHY, TaK ¥ Ha YPOBHE MPEIIPHATHS

The course is aimed at studying the main micro-macroeconomic
methods and tools for studying the processes of a market economy,
mastering the methods and approaches to macro and microeconomic
analysis, the principles and mechanisms for developing the skills of
rational economic behavior, studying the functioning of markets for
finished products and economic resources, in general, both at the level
national economy, and at the enterprise level.
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12.

DKOHOMMKAJIBIK,
TEOpHsI HeTi3/epi

OCHOBBI

Kypc  OuriM  anymbutapislH =~ OKOHOMHKAJBIK — TEOpHS
CcaJlachIHIarbl oimimaepiH, MIPaKTUKAJIBIK JIaF IbUIapbIH
MTaMBITYFa, KbBICKa JKOHE y3aK Mep3iMi NepCHeKTHBaIa

OKOHOMHMKAJIBIK AaMyJblH HETr 1311 3aHABUIBIKTAPbIH MEHI'CPYTE,
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SKOHOMHYECKOI
TEOPUH

Basics of economic
theory

OPTYPITi MakpO3KOHOMHUKAJIBIK e3repicTep MeH (aKTOpIIap.IbIH
WITTBIK SKOHOMUKAHBIH Ka3ipri jKarmaliblHa ocepiH Oaranayra
OarpITTaJIFaH.

Llenpro AMCIMIUINHEI SBIIsIETCs GOPMHUPOBaHUE Y 00ydaronuxcs
KOMMYHUKATUBHBIX M TPO(ECCHOHANBHBIX KOMIIETCHIMH Ha
MUHrBUCTHYECKOM ocHOBe. Kypc wu3ydaeT pasiauuHble BHJIBI
WHOCTPAaHHON  peueBOM  JeATeNbHOCTH -  TOBOpEHHE,
ayJAMpOBaHUE, YTCHHWE, IHCbMO, IPUMEHEHHE OOpETEHHBIX
3HAaHWH ¥ HaBBIKOB MHOCTPAHHOTO SI3bIKa B NMPO(ECCHOHATBLHON
nesaTeNbHOCTH U 3(P(QEKTHBHOTO B3aMMOAEHCTBUS C TAPTHEPAMH
W3 IPYTUX CTpaH

The course is aimed at developing students' knowledge, practical
skills in the field of economic theory, mastering the main
patterns of economic development in the short and long term,
assessing the impact of various macroeconomic changes and
factors on the current state of the national economy.

13.

KociOu OarsITTa)IFan
[IeT T

[TpodeccronansHo-
OPHEHTHPOBaHHBII
WHOCTPaHHBIH S3BIK

Professional-oriented
foreign language

[ToHHIH MakcaTsl OiLTiM amymIblIapAa JTMHTBUCTHKAJBIK HETi37e
KOMMYHUKATHBTIK JKOHE Kacion KY3BIPETTITIKTEp 1
KaJIbINTacThIpy Ooubill  Tabbutagpl. Kype merenmik ceiney
OpeKeTiHIH OapJbIK TypJepiHae HaKThUIAHAAbL: COisey, ThIHAAY,
OKy JKOHE JKa3y CTYICHTTIH KOCIOM KbhI3METiHE OalIaHBICTBHI.
Hotwxecinae OinimM anymsl ToxipuOene mieT TUIIHIH anFaH
0171iMi MEH JIaFJbUIAPbIH KOCiOM KbI3METTE KOJIIaHa ajia ibl.

Llepro AUCIUILTIHEL SBIsIETCs GOpMUpPOBaHKE Y 00yUJarOIIUXCS
KOMMYHHUKATHBHBIX H TPO(PECCHOHANBHBIX KOMITCTCHIMH Ha
MMHTBUCTHYIECKOH OCHOBe. Kypc KOHKpeTH3mpyeTcss BO BceX
BHUJAaX HWHOCTPAHHOW pEUEBOW JESITEIHHOCTH: TOBOPCHHH,
Ay TUPOBAHUH, YTCHUU W THUCbMa  CBS3aHHBIX c
npodeccHOHANIBHON AeATeNbHOCTRIO CTy/eHTa. B pesynbrare
00yJaromuiicss Ha MPAaKTUKE CMOXKET HPUMEHHUTH OOpEeTEeHHBIE
3HAHWSI ¥ HAaBBIKM WHOCTPAHHOTO sI3bIKa B MpodeccrHoHaTbHON
eSITeTbHOCTH.

The purpose of the discipline is the formation of students'
communicative and professional competencies on a linguistic
basis. The course is specified in all types of foreign speech
activity: speaking, listening, reading and writing related to the
student's professional activity. As a result, the student will be

able to put into practice the acquired knowledge and skills of a
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foreign language in professional activity.

By moHHIH KypcHl OilliM aymisiiapaa HHTEPHET JKeJICiH Kypy
PKOHE OHBIH JKYMBIC ICTEYIHIH HEri3ri KaFMAaTTaphl Typaiibl
TEOPISUTBIK  OimimMzmep Typanbsl, web-caliTTapapl o3ipleymiH
HETI3Ti MPaKTUKANBIK AaFAbUIAphEl, COHNAi-aK OFaH HETi3JeNTreH
"Bykinmonemaik Top"aKmapaTTHK TEXHOJOTHIIAPEI TYpaNbl OiTiM
bKYHECiH KaJbIITacThIpyFa OarbITTajFaH.

Kypctbl oKy OapbIchiHAa OiTiM anymibl FaaaMablK WHTEPHET
PKETTICIH ~ TPaKTHKANBIK ~KOJJAaHy oJICTepIMEH, COHjai-akK|
OarnapiamMaiblKk KaMTaMachl3 €Tyl 931pJiiey/IiH WHHOBALMSIIBIK
TCXHOJIOTUJIAPBIMCH TaHbICA/IbI.

Kypc naHHOH IUCLMIUIMHBI HampaBlieH Ha (opMUpOBaHHUE

I/IHHOBaHI/IHHHK CHCTEMBI 3HAHUH y 06yqalou_[1/1xc;{ O TCOPCTUYICCKUX 3HAHUAX 00
WUHTEPHET OCHOBHBIX MMPUHIOHUIIAX TOCTPOCHUA 1 CI)YHKI_[I/IOHI/IPOBEIHI/M CCTHU
TEXHOTOTHSIAPHI MHaTepHET; 0 6a30BBIX MPAKTUYECKUX HABBIKAX Pa3pabOTKH Web-| prp TK
14 caiiToB, a Takke Oa3WPYIOMIMXCS Ha HEH WH(POPMAIIMOHHBIX
' VHHOBaIMOHHbIC TEXHOJIOTUH «BCEMHUPHOM Ay THHBI. bl KB
VHTCPHET TEXHOJIOINN B nponiecce M3ydeHHs Kypca OOy4alomMACS 3HAKOMUTCA C| B EC
Innovative Internet MCTOAAMH HPAKTUYCCKOT0 MCIOJIb30BaAHUA riao0anbHOil ceTH
teChnOlOg ies WHTCPHCT, a TaKXKeE WHHOBAITMOHHBIMH TECXHOJIOTUAMU
pa3pabOTKU MPOrPaMMHOTO 00CCIICUCHUSI.
The course of this discipline is aimed at forming a system of
knowledge among students about theoretical knowledge about
the basic principles of the construction and functioning of the
Internet; about basic practical skills in the development of web
sites, as well as information technologies based on it of the
"world Wide Web".
In the process of studying the course, the student gets acquainted
with the methods of practical use of the global Internet, as well
as innovative software development technologies.
Tayapnap meH Kypc KJIMEHTTepJiH caThlll alxy MiHe3-KYJIKbIH BIHTaJaHIbIPY)|
KbI3METTEP/IIH YIIiH MHTEPAKTUBTI €3apa opeKeTTecy IPOLECTEpiH 3epTTeyre
HHTepaKTHl?Ti OarpiTTamFaH. [loHAI OKy HOTIDKeCiHIE OUTIM  amymisl EI TK
15 MapKETHUHI'1 I/IHTepaKT?IBTl Ma3MYH/JIbI, T¥TBIHyH_IBIJ'[apM€H JMajor Kypy 'YHQH
. 1 R EJ;?E;MS;:E; Tliwe)ma mw1aThopManapbiH nafjianasy s, eHIMHIH BJ1 KB
MApKETHHT TOBAPOB H P JEMOHCTpalsIapbiH, NauJadaHylIbl KOHTEHT BD EC

yCIIyr
Interactive marketing

iaTopmanapsl  apKpUIBI ©3apa OPEKeTTECYAl >KOHE HapbIK
KAaTBICYIIBUIAPBIHBIH THIMII €3apa opeKeTTecyl YIIiH JKaHa

MapKETHHTTIK MIETTIMIEP I i31ey1i MEHrepei.




of goods and services

Kypc HampaBieH Ha H3ydeHHE IIPOIECCOB WHTEPAKTUBHOTO
B3aUMOJCHCTBUSI C KIMEHTaMH i1 CTHUMYJIHPOBaHMSA HX
MOKyHaTeabCKOro TOBeAeHus. B pesynbrare  HU3ydeHus
TUCIUILIMHBL 00yYaronMiCsl OCBOMT WHTEPAKTUBHBIA KOHTEHT,
MCIIOJIb30BaHKUE IIIATOPM COLMAIBHBIX MeAua Uil CO3JaHHUs
muamora ¢ KJIMEHTaMH, HWHTEPAaKTUBHBIE JIEMOHCTpAIUU
[POAYKTOB, B3aHMMOJAEHCTBHE C IMOMOILIBIO I10JIb30BATEIbCKUX
KOHTEHTHBIX IJIaT(GOpM M TOUCKA HOBBIX MAapKETHHTOBBIX
pemieHn 1A 3G GEKTUBHOTO B3aMMOJCHCTBHS YYaCTHHUKOB
PBIHKA.

The course is aimed at studying the processes of interactive
interaction with customers to stimulate their purchasing
behavior. As a result of studying the discipline, the student will
master interactive content, the use of social media platforms to
create a dialogue with customers, interactive product
demonstrations, interaction using user content platforms and the
search for new marketing solutions for effective interaction of
market participants.

16.

I 1HHOBAIUSIJIBIK
On3HEC

IHHOBAIIMOHHEIN
OM3HEC

innovative business

Kypc HMHHOBaUMSJIBIK KOCIIKEPJIIKTI  KEHIeHAI 3epTreyre
OarpiTTanmFaH. [loHII OKy HOTIIKECIHAEC OUTiM  anyiibuiap
o3ipiiemMerniepi  6ackapy oMiCTepiH, WHHOBAIMSUIBIK KBI3METTI
bKOCTIapiiay JKOHE YHBIMIACTHIPY €peKIIeNiKTepiH MeHrepeni,
WHHOBAIMSUIBIK OM3HEC JKYMBICHIHBIH HETI3rl MPUHIUIITEPIH,
mamy KkoHe THIMII Oackapy OaFBITTapblH Talmaimbl, OyII
WHHOBAIMSUTBIK TIPOIIECTEP Il OacKapy calachIHIaFbl TOXKiprOeae
WHHOBAIMSUTBIK Oy bl KAJNBIITACTEIPYFa MYMKIHIIK Oepei

Kypc HampaBieH Ha KOMIUIEKCHOE M3YYeHHE HWHHOBAaIMOHHOTO
MpeIIPUHIMATEIBCTBA. B pe3ynbraTe W3ydeHUs IUCHUILIAHBL,
00yJaroIuecs OBIAJCIOT METOIAMU YIIPABICHUS Pa3paOb0TKaMH,
0COOEHHOCTSIMH TIJTAaHUPOBAHMS u OpraHu3anyuu
WHHOBAIIMOHHOW NEATEIHLHOCTH, Pa30epyT OCHOBHBIE MPUHITUITHI
paboThl MHHOBAITMOHHOTO OW3HEca, HaNpaBlIEHUS PAa3BUTHS U
A((HEKTHBHOTO YNPaBICHHS, YTO TO3BOJIHMT CHOPMHUPOBATH
WHHOBAIIMOHHOE  MBINIIJICHWE Ha TMpakTHKE B o0jacTu
yIpaBJieHUs] ”HHOBALIMOHHBIMU IPOLIECCAMU

The course is aimed at a comprehensive study of innovative
entrepreneurship. As a result of studying the discipline, students

will master the methods of development management, the
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specifics of planning and organizing innovation activities, will
understand the basic principles of innovation business,
directions of development and effective management, which will
allow them to form innovative thinking in practice in the field of
innovation process management

17.

MapKeTHHITIK
3epTIeyiep

MapKeTHHTOBbIE
HCCIIEI0BaHUS

Marketing research

Kypc ickepiik KeJiccesaep callacHIHIAFBI TEOPILSUIBIK OiMTiMi
3epueneyre,  Kelicceslep — IKYprizy — epekenepi  MeH
OPUHIMOTEPIH YHPETyre, TaaKbUIAHATBIH KeJiciMre eH KakKchl
Oamama TabyFa, KapchllacTapMeH OailaHbBIC — OpHATYyFa,
OHTIMENIECYIIiHI  THIHIAYIBIH OHTAWIBI MOJCIIH TaHIayFa
KOMCKTECCTIH MIPAKTHUKAIIBIK, omicrepi MBICHIKTAYFa
OaFbpITTaNIFaH.

[loHmi oKy HOTIKeciHAe OUTIM adymbUiap MapKETHHITIK
3epTTeyJepAiH NPUHLOUNTEPI MEH KypajjapblH, Oackapy
mIenriMaepin  KaObuimay YIOIH KaKeTTI akKmapaTThl JKHHAY,
OHJCY, Talngay OJKOHE YCBIHY OMICTepiH; MapKETHHITIK
3epTTeyNepai KYPri3yAi jKocmapiay jKoHe OakplIay oIicTepiH
MeHrepe/Ii

Kypc HampaBiieH Ha M3y4eHHE TEOpETHYeCKHX 3HaHWil B cepe
[IPOBEIEHHUS IEJOBBIX IIEPETOBOPOB, OOydeHHME IpaBHJIaM U
[PUHIUIIAM BEACHUS TIEPErOBOPHOTO TMpolecca, OoTpaboTKa
MPAKTUYECKUX METOJIOB, ITOMOTAIONIMX HAXOAWTH HAMTYUIIYIO
ANbTEpPHATHBY O0OCYXIa€MOMY COTJIAIIICHUIO, YCTaHABIUBATh
KOHTaKT C OIINOHEHTaMH, BBIOMPATh ONTHUMAIBHYIO MOJENb
CJIyLIIaHUs COOECeTHHUKA.

B pesynbraTe M3ydeHWS IUCLUILIMHBL, OOyJarolIuecs: OCBOST
NPUHIOUIBI M WHCTPYMEHTHl MAapKETHHTOBBIX HCCIJICOBAHUM,
MeTolbl  cOopa, o00paboTKM, aHamM3a ¥ MPEeIOCTaBICHUS
nH(GopMauK, HEOOXOMUMOW JUIsl TPHUHSTHS YNPaBICHYECKUX
pemeHnid; MeTOAbl IUIAHWPOBAaHUS M KOHTPOJIS IIPOBEIACHHS
MapKETHHTOBBIX HCCIICIOBAHHH

The course is aimed at studying theoretical knowledge in the
field of conducting business negotiations, teaching the rules and
principles of conducting the negotiation process, working out
practical methods that help to find the best alternative to the
agreement under discussion, establish contact with opponents,

choose the optimal model of listening to the interlocutor.
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As a result of studying the discipline, students will master the
principles and tools of marketing research, methods of
collecting, processing, analyzing and providing information
necessary for making managerial decisions; methods of planning
and monitoring marketing research

18.

byxranrepiik ecenti
KOMITBIOTEpHU3ALHSAIAY

KommbroTepuzarys
OyXrajTepcKoro ydera
(10)

Computerization of
accounting

[loHmI OKBITYOBIH MAakKCaThl CTYOCHTTEPIiH KOCIOpHIHAApIA,
OyXrairepIik ecernTi aBTOMATTaHABIPBUIFaH KYprizy
OarapiamMacblMEH JKYMBIC 1icTey Heri3zepl Typausl OimiM
bKyHeciH — KaiblnracTelpy Oonbinm  TaObutanel.  [loHmi  oky
HOTWOKECIHJIE OUTIM allylibl aBTOMATTaHIbIPhIIFAH aKNapaTThIK
KyHenep YFbIMIApblH JKOHE OJapAblH  KypbulbiMbIH; 1C
OarmapiaMachbHBIH HETI3ri KOMITOHEHTTEePI MEH YFBIMIApHIH,
KipiC JKOHE MIBIFBIC KY)XKaTTapblHa apHaJFaH HBICAHAAPABL
OyXxranTepi KBI3METIHIE majiaIaHblIIaTeIH OipHeme
KoJTaHOael OarmapiiaMalnblK  KypaigapMeH JKYMBIC icTeymi
PKOHE T. 0. MEHTepe/Ii.

Llenpto M3ydYeHMs [OUCHUIUIMHBI SBIAETCS  (OPMUPOBAHUE
CHCTeMbl 3HaHMH Yy oOOydaromuxcsi o0 OCHOBax paboThl C
[pPOTPaMMOIl aBTOMATH3UPOBAHHOTO BEJIEHHS OyXTaiaTepcKoro
ydgeTa Ha NpeanpusTHid. B pesynprare M3ydeHUs TUCHUIUIMHBI
00y4aromuiicss ~ OCBOMT  TOHATHA  aBTOMAaTHU3UPOBAHHBIX
MHQOPMALMOHHBIX CHCTEM M HX CTPYKTYPY; OCHOBHBIE
KOMITIOHEHTHI U TIOHATHA mporpaMMbl 1C, GpopMBI U1 BXOIHBIX
W BBIXOAHBIX  JOKYMEHTOB; pabOTBl €  HECKOJbKHMH
MPUKJIQTHBIMI TIPOTPAaMMHBIMH CPEJICTBAMH, UCTIOJIB3yEMBIMH B
nesTeNbHOCTH OyXranTepa U T.J1.

The purpose of studying the discipline is to form a system of
knowledge among students about the basics of working with the
automated accounting program for enterprises. As a result of
studying the discipline, the student will master the concepts of
automated information systems and their structure; the main
components and concepts of the 1C program, forms for input
and output documents; work with several applied software tools
used in the activities of an accountant, etc.
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19.

X anpIKapaibIK,
MapKETHHT

Meox1yHapOAHbIH

Kypc cTyneHTTepIiH MapKeTHHT CaJachlHAAFbl KOCBIMIIA
TEOPISUIBIK  OUTIMAEPIH XaJbIKapajblK cajafa IMPaKTHKAJBIK|
KOJIJIaHy epeKINeNiKTepiH 3epTrreyre OarbITTanrad. [loHmi

OKBITYBIH, HETI3Ti MaKCaTTapbl-CTYACHTTEPIIH XalbIKapasblK,
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MapKETHHT

International marketing

caylaarbl MAapKeTHHITIK KBI3METTI XKY3ere acwlpyFa Kyiemni
KO3KapachlH KaJIBIITACTHIPY, e3iH-031 TopOmeneyre
BIHTAJAHABIPY; OAaH 9p1 MPAKTHKAJIBIK KbI3METKE TAHbIHIBIK.

[lonni oKy HoTWXKeciHAEe OUTIM anymbuiap KOCIIOPBIHHBIH
XaJIbIKapaJIbIK MapKETHHT caJlaChIH/aFbl KBbI3METIHIH
epekienikrepin urepeni. llerenaik HapbIKTapIblH Kal-KyHiH
Tayiay KoHe OoJpKay SJicTeMeNepiH, XalblKapablK HapbIKTapFa
[IBIFYy Typajibl IIEeIiM KaObuinay MJarabUIapblH MEHIEpPeTiH
Oonmanpl.  KociMOpBIHHBIH XaJIBIKApaJbIK HAPBIKTAFBl JKOHE
kahaHIOBIK ~ OOCEKeNecTiK  KaFJalbIHOAarbl  MO3UIUSUIAPBIH
bKaKcapTy IMepCIeKTHBAJIaphIH Oarajay TOCIIIepiH MeHIepei

Kypc HanpasieH Ha n3y4eHNE JOMOIHUTEIBHBIX TEOPETHIECCKUX
3HaHWH OOydJarommxcs B OOJACTH MapKeTHHra W3y4YeHHEM
0COOCHHOCTEW  MPAaKTUYECKOr0 WX  HCIIOJIb30BaHHS B
MEXIYHapoIHOH cdepe. OCHOBHBIC ILeNU IPEHojaBaHHA
UCUUILIMHBL 3T0 (HOpMHUPOBaHUE Y O0YUYAIOIIUXCS CUCTEMHOTO
MOAX0Aa K OCYIIECTBICHUIO MapKETHHIOBOW JESTENbHOCTH B
MEXIYHapoIHOH cdepe, MOTHBaLUS K CaMOOOpPa30BaHUIO;
[IOJrOTOBKA K JajbHEMIIEH IPAaKTUYECKOU HeATenbHOCTU. B
pe3ysbTaTe M3YYeHHsS AWUCIMIUIMHBI, OOyJarolHuecss OCBOST
0COOCHHOCTH  JESTENbHOCTH  Hpennpustuss B cdepe
MEKIyHApOIHOTO MapKeTHHra. bByayT BiageTh MeTOIMKaMu
AQHaIM3a U IPOTHO3MPOBAHUS COCTOSHHS 3apyOEXKHBIX PBIHKOB,
HaBbIKAMU TIPHHATHS PEIICHUI O BBIXO/E HA MEXIYHAapOIHbIE
pbiHKA. OBJIaJICIOT CIIOCOOAMU OIIEHKH ITEPCHEKTUB YIyUIICHHS
MO3UIMKA TNPENUPHUATUS HA MEXKIYHAPOJAHOM pBIHKE H B
YCIOBUSIX II00AIbHOM KOHKYPEHIIUH

The course is aimed at studying additional theoretical
knowledge of students in the field of marketing by studying the
features of their practical use in the international sphere. The
main objectives of teaching the discipline are the formation of a
systematic approach to the implementation of marketing
activities in the international sphere, motivation for self-
education; preparation for further practical activities.

As a result of studying the discipline, students will master the
specifics of the company's activities in the field of international
marketing. They will be proficient in methods of analyzing and
forecasting the state of foreign markets, decision-making skills
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on entering international markets. They will master ways to
assess the prospects for improving the company's position on the
international market and in the context of global competition

20.

MepuaHgaii3usr
MepuaHgaii3unr

Merchandising

Kypc cary mpomeciniH OapiblK KE3€HICpPIiH 3epTIeyre
OarpITTanFaH. [IpakTHKaIBIK KbI3METTe TiKeledl  caTyabl
yHBIMIACTBIPY JAFAbLIapbl MEH NaFabUIapbiH urepy. I1oHIi oKy
HOTW)KECIHAE OUIIM  aJylpliap KIMEHTTepMEeH OaiaHbICy
O/ICTEpPIH MEHrepell, KIMEHTTepAiH MOTHBAIMSACHl MEH
K KETTITKTEpiH o3 OeriHmle 3eprredl anaael. Tayapimap MeH
KbI3SMETTEPJl  TYTBIHYLIBUIAPMEH  KENICCO3Aep  IKYpri3y
aF/IbLIapBbIH MEHIEPY.

Kypc HampaBieH Ha HM3yd4eHHE IO BCEM JTamaM MpoLEecca
nponaxku. [IpnoOpereHne HaBBHIKOB W yMEHHH OpraHW3alun
MPSAMBIX MPOJAXXK B MPAKTHUECKOH AEATENbHOCTH. B pesynbprare
W3ydCHUS] JTUCLUIUIMHBI, OO0ydaromuecs OCBOSIT METOMBI
BCTYIUIEHUS! B KOHTAKT C KIMEHTaMH, CAMOCTOSTEIBHO CMOTYT
WccleoBaTh  MOTHBAlMI0O M MOTpeOHOCTEH  KJIMCHTOB.
OBajeHNe YMEHUAMH BEJCHUS IIEPETOBOPOB C MOTPEOUTEIIIMU
TOBApOB U YCIYT.

The course is aimed at studying all stages of the sales process.
Acquisition of skills and abilities of the organization of direct
sales in practice. As a result of studying the discipline, students
will master the methods of contacting customers, will be able to
independently explore the motivation and needs of customers.
Mastering the skills of negotiating with consumers of goods and
services.
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21.

CpIHU olnay

Kpuruueckoe
MBIILICHHUE

Critical thinking

Kypc ChIHU OiJIayAbIH MaHbI3/Ibl TEOPHUSUIBIK JKOHE 9J1iCHAMAIIBIK
HETi3[epi Typabl OLTIMII KalbITacTEIpyFa OarbiTTaiFad. [1onmi
3epelsiey HOTHXKECiHIe OUTiM anymbulap ChIHM OWlay JKoHe
YTBIMIBI  OUTIM  JaFAbUIapbIH, JKYMBICTa CBHIHM  OWIay|
TEXHOJIOTHSICHIH TaiilallaHy/IbIH JKOHE OJIapAbIH KociOM KbI3METi
caachIHaa KaXeTTi SMOIHOHAIJIBIK TYPaKTBUIBIKTHI
ApTTHIPYABIH TOCUIAEPi MEH TOCUIEPiH MEHTepei

Kypc HampaBneH Ha QopMupoBaHue 3HaHHII o Hanbosee
BHAYUTCIIBHBIX TCOPECTUYECKUX W METOHOJOIrMYCCKHUX OCHOBAX
KPUTHYECKOTO MBIIIJICHUS. B  pesymprate = u3ydeHMs
JAUCOUITIINHBI, 06y11a}oumecs{ OBJIAACIOT HaBbIKaMH
KPUTHUYECKOTO MBIIUICHUS W PAlUOHAIBHOTO MO3HAHUS,
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npreMaMH W CIOCO0aMHM  WCHOJNB30BAaHUS — TEXHOJIOTUH
KPUTHIECKOTO  MBINUICHHS B  paboTe ©  TIOBBIIICHUS
PMOIMOHAIBHOW YCTOWYMBOCTH, HEOOXOTUMBIX B OOJIACTH HX
PO eCCUOHANBHON JCSITEIBHOCTU

The course is aimed at the formation of knowledge about the
most significant theoretical and methodological foundations of
critical thinking. As a result of studying the discipline, students
will master the skills of critical thinking and rational knowledge;
techniques and methods of using critical thinking technology in
work and increasing emotional stability, necessary in the field of
their professional activity

22.

Tayapnap meH
KBI3METTEP/IIH dJIEMIIK
HAPBIFbI

MupoBOH pBIHOK
TOBapOB U YCIIyT

World market of goods
and services

Kypc OumiM amympuiapia oIeMIIK Tayap HapbIKTaphl MEH
KbI3MET KOPCETy HApbIKTapbIHBIH Kal-Kydi MeH Iamy
YpAiCTepiH Tanzay MeH OaranayIblH MPaKTHKAIBIK JTaF JbUIapbIH
3epereyre JkoHe KaJbINTAacThIpyFa, Kasipri 3amaHrsl AKT-HbI
NaiiflalaHa OTBIPBII TAIAaMAaJbIK JKOHE 3epTTeY MiHACTTepiH
[mermyre OarbITTaFaH. ONEMIIK HApPBIKTBIH JKaf-KyHiH, Tayap
HApBIKTAPBIHBIH ~ JKIKTENyiH, HErisri Tayap HapbIKTapblH
(IIKMKi3aT Tayapyiapbl, MalldHajgap MEH >KaOabIKTap, a3bIK-TYJIK
PKOHE TYTBIHY Tayapiapbl HapbIFbl)3epTTey epeKIIeTIKTepiH
CUIATTANTBIH ocep eTy (akTopiaapbl MEH KepCeTKITepiH
3eperey JKoHe Talay;

[ToHIl OKy HOTHIKeciHAe OuTiM aymibuiap SJIeMIiK SKOHOMHUKA
bkoHe XaJbIKapaJiblK 3KOHOMHKAIBIK KAThIHACTAP CalachlHIA
3epTTeyNiep IKYPri3y TOCUIIEpiH MEHIrepesi. OeMIiK
HApBIKTApAaFbl  CyOBCKTINEpOiH  KBI3METIH  CHIIATTAWTBHIH
QJICYMETTIK-9KOHOMHKAIIBIK KOPCETKIIITEP Il TajIaay.

Kypc HampasieH Ha wu3ydeHHe u (QopmMHupoBaHHE Y,
00yJaromuXcsl MPaKTHYECKUX HaBBIKOB aHAlM3a M OLEHKH
COCTOSIHUSI U TEHACHIINH Pa3BUTHS MHUPOBBIX TOBAPHBIX PHIHKOB
W pPBHIHKOB yCIyT, perneHus AHATUTHYECKIX u
MCCIIEZIOBATEIbCKUX 33124 C HCIIOJIb30BAaHHEM COBPEMEHHBIX
MKT. N3ydenne u aHanmm3 (GakTOpPOB BIMSHHUS M TTOKa3aTelNeH,
XapaKTepU3YOLINX COCTOSIHHE MHPOBOTO pBIHKA,
KiacCU(UKAMM TOBAPHBIX PBHIHKOB pa3BUTHE, OCOOCHHOCTH
M3y4EeHUs] OCHOBHBIX TOBapHBIX PBIHKOB (PBIHKA CBHIPHEBBIX
TOBapoOB, MamMH M O00OpYyJNOBaHWSA, IPOJOBOILCTBHI U

MOTPEOUTETHCKUX TOBApOB);
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B pesynbTaTe M3ydeHHS NUCLUIUIMHBEL, O0yYaromIuecs OCBOUT
CrocOOBI TIPOBENEHHUS HWCCIEIOBAaHMA B cdepe MHPOBOU
PKOHOMHUKH M MEXIYHapOIHbIX IKOHOMHYECKUX OTHOLICHUH.
AHanM3UpOBaTh  COLHAIbHO-DKOHOMHYECKHE  ITOKa3aTelly,
XapaKTepU3yIoLIHe JESATENbHOCTh CYOBEKTOB HAa MHPOBBIX
[PBIHKAX.

The course is aimed at studying and developing students'
practical skills in analyzing and assessing the state and trends in
the development of global commodity and service markets,
solving analytical and research problems using modern ICT.
Study and analysis of factors of influence and indicators
characterizing the state of the world market, classification of
commodity markets, development, features of the study of the
main commodity markets (the market of raw materials,
machinery and equipment, food and consumer goods);

As a result of studying the discipline, students will master the
methods of conducting research in the field of world economy
and international economic relations. Analyze socio-economic
indicators that characterize the activities of entities in world
markets.

23.

OnepauusibiK
bKylienep sxoHe
KOMITBIOTEPITIK
bKeTiTep

OneparnroHHbIC
CUCTCMBI U
KOMHBIOTepHBIe CeTH

Operating systems and
computer networks

bysl TNOHHIH Kypchl OINEpPalMsUIbIK KyHeJIeplIiH TEeOpHUSUIbIK
Herizaepi Typaibl OuUTiM KyHeciH KalbINTacThIpyFa JKOHE
pKEJTUTIK ~ OackapylblH —HpPaKTHKaIBIK  JaFJbUIapbIH  allyFa,
Windows skoHe Linux onepamusuiblK —OKYHENEepiH — OKBII
yiipeHyre, COHBIH IMIHIEC MXEPTUTiKTI KOMIBIOTEPIIK >KeTiHi

yHBIMIAcCTHIpyFa  JKOHE  KOHQUIypauusiayra,  JKeJiHiH
KayilCi3iriH KaMTaMachl3 eTYAIH HeTi3Ti KypajlJapblH Hrepyre
OarpiTTanFaH.  Kypc — askrajnfaHHaH ~— KeHiH — CTyIeHT

KOMITBIOTEPJIIK JKeJIiIep i sxobanayra sxoHe Oackapyra KaOlieTTi
Oonmampl. [IoHII OKBITYABIH MakcaThl OUTiM  alymibLIapaa,
OTIepalnsUIBIK JKYHeTep, oJIapJbIH TYpJepi MEH epeKIIeNikTepi
TypaJibl; KOMITBIOTEPITIK KENTEPTIH JKYMBIC icrey
MYMKIHIIKTEpi MEH KaFuAaTTapel Typajibl; TapaTblUIFaH
mepexTepre KON KETKi3yai YHBIMIACTBIPY TYpajbl; OpTYpIi
(opmarTapia YCHIHBUIFaH OIPTEKTI eMec aKmaparThl OipTyTac
YHBIMIACTBIPY Typasibl OiNiM MEH TYCIHIKTEpAiH >KUBIHTBHIFBIH
KaJIBINITACTBIPY; HAKTBl JEPEKTEp PEKUMIHAE aTaMHBIH OCHI

nepekrepre OeJceHIi acep €TyiH KaMTaMachl3 €Ty Typasbl
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YaKbIT

Kypc nmaHHOW IOUCHMIUIMHBI HampaBlieH Ha (OopMUpOBaHHE
CHCTEMBl 3HAHUH Yy OOYYalOIIMXCS O TEOPETHUECKHX OCHOBaX
OIEPAIIMOHHBIX CHUCTEM M IIOJIydCHHE NPAKTUYECKHX HAaBBIKOB
CETEBOr0 aJMHHUCTPUPOBAHUS, M3YUYCHHE U IIPAKTHYECKOE
BIajieHde omnepaluoHHbIME cuctemamu Windows u Linux, B
TOM  4YWCIie  OpraHu3alus M  HAacTpoWKa  JIOKaJbHOM
KOMITBIOTEPHOW CETH, OBJaJeHHe ©a30BBIMU CpPEACTBaMHU
obOecrieuennst Oe3zomacHOCTH ceTH. [locime OKOHYaHWS Kypca
CTYZIEHT OyIeT CIOCOOEH NMPOEKTUPOBATh U aJMUHUCTPHUPOBATH
KOMITBIOTEpPHBIE ~ ceTH. Llenplo  mM3ydeHHs  OUCHUIIIMHBI
3aKIII0YacTCsl B JOPMUPOBAHUN Y OOYUAIONINXCS COBOKYITHOCTH
3HAaHWH ¥ MPEACTABICHUI 00 ONEpalMOHHBIX CHCTEMax, WX
BUIaX U OCOOCHHOCTSX; O BO3MOXKHOCTH ¥ IPHHIMIIAX
(YHKIIMOHMPOBAHUSI KOMITBIOTEPHBIX CeTeil; 00 opraHu3aiuu
IOCTyna K paclpeieieHHBIM JaHHbIM; 00 OpraHuM3aluud B
eJMHOE 1IeJI0e Pa3HOPOJHOW MH(POPMAalHHY, MPEACTaBICHHBIX B
pa3nuyHbix  (Qopmatax; 00  oOecreueHHMM  AKTHBHOTO
BO3JICHCTBHSI YEJIOBEKa Ha ITH JIaHHBIE B PEXKUME peajbHOTO
BpEMEHU

The course of this discipline is aimed at forming a system of
knowledge among students about the theoretical foundations of
operating systems and obtaining practical skills in network
administration, studying and practical knowledge of Windows
and Linux operating systems, including the organization and
configuration of a local computer network, mastering basic
network security tools. After completing the course, the student
will be able to design and administer computer networks.

The purpose of studying the discipline is to form a set of
students' knowledge and ideas about operating systems, their
types and features; about the possibility and principles of]
functioning of computer networks; about the organization of
access to distributed data; about the organization of
heterogeneous information presented in various formats into a
single whole; about ensuring active human influence on these
data in real time time

24.

Ecenrey xyiienepi MmeH
KeTIepin

byn moH ecenrTey JKyilenepi MEH KOMITBIOTEPIIK JKeIiTepni
cayaTThl TaijanmaHy yOIiH  KakeTTi OimiMzi, ecemnTey
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YHBIMIACTBIPY

Opraanzanus
BLIYUCIUTEIBHBIX
CHUCTEM U ceTeH

Organization of
computing systems and
networks

PKYHENepiHiH KypbUIBIMBI MEH JKYMBIC TPHHIHIITEPi, €cernTey
PKYHENIepiH 3epTTey omicTepi Typaisl OUTiMAlI KaJBIITacTHIPY,
COHJIaii-aK; MONIMETTEP/i YJECTIPUIreH OHACY OMICTepi KOHE
KOMITBIOTEPJIIK JKEJTIepAl Kypy HNpUHLIUNTEpPI Typajbl Olmimui
KaJIBINITACTBIPY OOJIBIN TaObLIa/bI.

JlaHHbli Kypc SIBIISIETCS (dopMupoBaHUEM 3HAHUH,
HEOOX0INMBIX JUISL IPaMOTHOIO HCIOJIb30BaHUs
BBIYHUCIUTEILHBIX CHCTEM M KOMIIBIOTEPHBIX CETEH, 3HAHHUU O
CTPYKTYpe M IpPHUHOWNAX pabOTHl BBIYMCIUTENBHBIX CHCTEM,
METOAAX MCCIEJOBAaHUS BBIYHCIMTENBHBIX CHCTEM, a TaKKE;
(hopMHpOBaHME 3HAHUH O METOAAX pacIpeneIeHHOi 00paboTku
JTaHHBIX ¥ IPUHIUIAX TOCTPOECHUS KOMIBIOTEPHBIX CETEH.

This course is the formation of knowledge necessary for the
competent use of computer systems and computer networks,
knowledge about the structure and principles of computer
systems, methods of research of computer systems, as well as;
formation of knowledge about methods of distributed data
processing and principles of building computer networks.

BD
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25.

OnmuipicTi
YHBIMIIACTBIPY

Opranuzauus
MPOU3BOJCTBA

Organization of
production

[ToH eHIIpiCT] YHBIMAACTHIPYIbIH TEOPHUSIIBIK HETi3/1epi Typalibl
OiniM Oepelli, OHHIH FhUIBIMH-KOJIaHOANBI anmnaparbiH, OHbIH
HETI3r1 CaHaTTapbIH, 9/IiCHAMAIIBIK EpEKILIETIKTepi MEH Herisri
MPUHLMIITEPIH, CHIPTKBI XKOHE iMIKi opTa (aKTOpIapblH ecKkepe
OTBIPBIN, OHAIPICTI YHBIMAACTHIPYABIH THIMJIUITIH apTTHIPY
[IApTTapbIH KAJIBIITACTHIPAIBI.

[lonni oKpITYIBIH MakcaThl KasakcraH jkaFmaiblHAA OJIApIbIH
TMHAMHMKAChIH €CKEepe OTBIPHIN, O0acKapymIbUIBIK IMICIIiMAEp
KaObUIIAy YOIH OUTIM amyIIbUTIapIbIH KOCIMOPHIHHBIH JKYMBIC
icTeyl MEH OHIIpiCTI YHUBIMIACTHIPYIBIH TEOPUSUIBIK IKOHE
NpaKkTHKaJbIK ~ Macenenepi  OoblHIIA  OKkydem  OUTiMiH
KaJBIITACTHIPY OOJBIN TaOBIIaBL.

[lommi 3epaeney HOTWXKECiHAE OLTIM — amymsl  eHAIpicTi
YUBIMIACTBIPYABIH MOHIH, MakcaTTapbl MEH MIHJETTEepiH;
OHIPICTIK JKYHEeNepAiH camaiblK KacHeTTepiH, OHIIPiCTiH
TAMYybIHBIH CaHJABIK ©3apa OaillaHbIChl MEH 3aHJIbLIBIKTAPBIH;
(hYHKIIMOHAJIBIK, KEHICTIKTIK, yaKpITIIA, PecypCThIK
rapaMeTpiepi OHTAMJIBl YHIECTIpeTiH ©HAIpICTIK IpouecTi
YTBIM/IBI  YHBIMIACTBIPYABIH LIapTTapsl MeH (DaKTOpJIapbIH

urepesi; OHAIPICTIK IMPOLECTEPIiH TYPJICpiH JKOHE OJapiblH

BIT

B/l
BD

TK
KB
EC

64




CPEeKIICTIKTepIH  aHBIKTAbl;  YHBIMIA  SKOHOMMKAJIBIK-
MaTEMaTUKAIBIK MOJIeNbIePIl KOJIJaHaIbI OHJIIpiC;
OHEPKAICINTIK KACIMOPBIHHBIH KaJIIbl CTPATETUsICHIHA JKOHE OHBI
MaMBITYbIH 0achIM OarbITTapblHA COMKec KeleTiH OHAipicTi
THIMII yHBIMIIaCTBIpYFa KOMBIIaThIH TaNanTapbl
KaJIBINTACTHIPYFa MYMKIHAIK OepeTiH Imemrimiep KaObLinay;
OHZIpiCTIK mpouecTepAl jkodajay Kypajnapbl; OHAIpicTi
YHBIMIACTBIPY Ke3iHJE 3aMaHayd aknapaTThIK TEXHOJIOTHsIIAp
MeH JKyHenm Tanmay; OHIIPICTIK IPOLECTepAiH THIMALIITIH
Oarayiay KoHE MOHUTOPHHITEY SIicTepi.

JlucnuiuinHa  JaeT 3HAaHUS 110 TEOPETHYECKHM OCHOBaM
OpTaHM3aIlK TPOU3BOJCTBA, (OPMUPYET HAYIHO-TIPUKIATHON

armapar JHCLIAIUTHHBI, ee OCHOBHBIC KaTeropHy,
METOJIOJIOTUYECKHE OCOOEHHOCTH ¥ 0a30Bble  NPHHIIMIIHI,
YCIIOBHSA MOBBIIICHUS 3¢ peKTUBHOCTH OpraHu3aIIH

POU3BOJICTBA C Yy4eTOoM (DaKTOpPOB BHEUIHEH W BHYTpEHHEH
CpEbL.

Llenb0 W3y4YeHWs JUCLUMIUIMHBL SIBISIETCS  (POPMHUpPOBaHHE
CHCTEMHBIX 3HAHUH y OOYYalOIIMXCS TEOPETHYECKUX U
MPaKTHIECKUX BONPOCOB (DYHKIMOHUPOBAHUS NPENNPHUATUS U
OpraHu3alid IPOU3BOJACTBA, Ul NPUHITHS YHNPaBICHUYECKHX
pELIeHNH, C y4eTOM UX IUHAMHKH B ycnoBusix Kazaxcrana.

B pesysnbraTte W3yYeHHUs] OUCUUIUIMHBI OOYYAIOIIUICS OCBOUT
CYIIHOCTH, LeJIM W 3aJadydl OpraHMW3alik I[POM3BOJICTBA;
KAQueCTBCHHbIC  CBOMCTBA  NPOM3BOJCTBEHHBIX  CHCTEM,
KOJIMYECTBEHHBIE B3aMMOCBS3M W 3aKOHOMEPHOCTH Pa3BUTHUS
NPOM3BOJICTBA;  yCJIOBHA W (akTOpsl  PalHMOHAIBHON
OpraHu3aly IPOU3BOJCTBEHHOIO IIPOLECCa, ONTHMAIBLHO
COYETAIOIIETO (byHKIHOHANBHbIE, MPOCTPAHCTBEHHBIE,
BPEMEHHBIE, PECYpCHbIE IapamMeTphbl; OTIPE/ICTIATh  THIIBI
MPOM3BOJICTBEHHBIX HPOLECCOB U MX OCOOEHHOCTH; NPHUMEHSThH
SKOHOMHKO-MAaTeMaTHYeCKHe  MOJEIM B OpraHH3alUH
MPOU3BOJICTBA; NpUHUMATh  pElIeHHS, TI03BOJISIOIINE
copMupoBarh TpeOOBaHMS K J(PQPEKTUBHOW OpraHM3aluu
MPOM3BOJICTBA, KOTOPAsi COOTBETCTBOBaNA Obl 00MIEH cTpaTernn

[IPOMBIILTIEHHOTI O NIPEAIPUATHL u IIPUOPUTETHBIM
HAIIPaBJICHUSM €r0 Pa3BUTHUS; UHCTPYMEHTaMH IPOEKTUPOBAHUS
[IPOU3BOJCTBEHHBIX IIPOLIECCOB, COBPEMEHHBIMU

I/IH(I)OpMaI_H/IOHHBIMI/I TCXHOJIOTUSIMH M CHUCTCMHBIM aHAJIN30M
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Npy  OpPraHW3allii TNPOU3BOJCTBA; METOJAaMU OIEHKH U
MOHHUTOPHHTA 3()(heKTHBHOCTH MPOU3BOICTBEHHBIX IIPOIIECCOB.

The discipline provides knowledge on the theoretical
foundations of the organization of production, forms the
scientific and applied apparatus of the discipline, its main
categories, methodological features and basic principles,
conditions for improving the efficiency of the organization of
production, taking into account the factors of the external and
internal environment.

The purpose of studying the discipline is the formation of
systematic knowledge among students of theoretical and
practical issues of the functioning of the enterprise and the
organization of production, for making managerial decisions,
taking into account their dynamics in the conditions of
Kazakhstan.

As a result of studying the discipline, the student will master the
essence, goals and objectives of the organization of production;
qualitative properties of production systems, quantitative
relationships and patterns of production development; conditions
and factors of rational organization of the production process,
optimally combining functional, spatial, temporal, resource
parameters; determine the types of production processes and
their features; apply economic and mathematical models in the
organization production; to make decisions that make it possible
to form requirements for an effective production organization
that would correspond to the overall strategy of an industrial
enterprise and the priority directions of its development; tools
for designing production processes; modern information
technologies and system analysis in the organization of
production; methods for evaluating and monitoring the
effectiveness of production processes.

26.

MeHe I KMEHT
Heri3aepi

OCHOBEI MCHCPKMCHTA

Fundamentals of
management

Kypc GimiM amymbutapaslH 6ackapy calachIHIAAFBl TEOPHSUIBIK|
OimiMaepi MEH NpPaKTHUKANBIK JaFIbUIapblH KaJbIITACTHIPYFa
OarpiTTanmFaH. [loHmi wWrepy HOTIKeciHIE OUTIM — airymisl
YHBIMHBIH ~ CBIPTKBI ~ KQHE IIIKI OpPTAachlH, IEPCOHAJIBI
BIHTAJAHABIPY JKOHE KbI3METTI Oakpliay ofictepiH Oaranay
OOMBIHIIA TaJIaMallbIK KYMBIC JKYpri3eli; YHBIMABI Oackapy
TUIMALIITIH apTTBIPy KOJJAPBIH aHBIKTAHIBI;, KOCIHOPHIHHEIH|
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YHBIMIBIK ~ KYPBUIBIMBIH  TajgayIbsl — JKy3ere  achIpalsl;
0acKapyIIBUIBIK MEITiMICPAIH HYCKaJapbiH 93ipaei i

Kypc HampaBneH Ha QopMupoBaHue Yy oOydaromiuxcs
TEOPETHYECKUX 3HAHWM W IPaKTHYECKHX HABBIKOB O00JaCTH
ynpaBneHus. B pesympTare = OCBOEHHUS  JUCLUIUIMHBI
oOyuaromuyecs aHAIU3UPYIOT PaboTy IO OLEHKE BHEIIHEH H
BHYTpEHHEHl cpeapl OpraHu3allld, METOJO0B MOTHUBAIUU
epcoHana W KOHTPOJIS JAEATENbHOCTH, BBIABIAIOT IyTU
MOBBIIICHN  3(P(EKTUBHOCTH  YNPABICHUS  OpTraHHU3ALUCH,
OCYLICCTBIIIIOT ~ aHAJIN3  OPTaHW3ALMOHHOW  CTPYKTYpHI
NpeANpUATHs, pa3pabaTbIBAIOT BAPHAHTOB YIPABICHYECKUX
perieHnit

The course is aimed at developing students' theoretical
knowledge and practical skills in the field of management. As a
result of mastering the discipline, students conduct analytical
work on the assessment of the external and internal environment
of the organization, methods of staff motivation and activity
control; identifies ways to improve the efficiency of
management of the organization; analyzes the organizational
structure of the enterprise; develops management solutions

217.

CTpaTerusibiK
MapKETHHT

Crparernyeckuit
MapKETHHT

Strategic Marketing

Kypc CTYIEHTTEpIiH MapKeTHHI CTPaTerHsChlH  KypyFra
OarpITTalIFaH OICHAMAJIBIK JKOHE YHBIMAACTBIPYIIBLIBIK iC-
[mapanap okyiecin wurepyre OarbiTTanraH. [loHmi 3epueney
HOTIDKECIHIE OUTIM aNmymmpurap ajblHFAH aKMapaTrThl Tajaay|
HETI3IHIEC HAPBIKTaFbl  IC-OpPEKeTTepHi JKocmapiay  YIIiH
CTpaTerusulapabl Kypy, SJIE€yMETTIK OOBEKTiJiepre 3eprreyliep
PKYPTi3y KaFugalapbl MeH Tocuiaepid MeHrepei. CTpaTerusuibiK,
MapKeTHHT CaJlaChIHAAFbI KBI3METTI JKY3€re achIpy YIIH KaXKeTTi
3epTTey JaFAblIaphl JaMbIThIIAThIH 00JIa bl

Kypc HampaBieH Ha OBJIaJieHHEe CTyJIEHTaMH CHCTEMOM
METOJ0JIOTHUCCKUX u OpraHu3alOHHBIX JICHCTBUM,
HAIpaBJICHHBIX HAa I[IOCTPOCHHE CTpAaTeTHH MapKeTwHra. B
pe3ynbTaTe W3ydeHHUs AMCIMILIUHBI, OO0ydJarolIuecss OBIAACIOT
MpaBWJIaMyd W TIpUEMaMU TIOCTPOCHHS CTPATETHid, MPOBEICHUS
WCCIICIOBAaHUN COIMAJBHBIX OOBEKTOB, IS IUIAHHUPOBAHUS
IeCTBUI Ha pBIHKE Ha OCHOBE AaHAJIM3a MOJIyY€HHOU
nHpOpManuu. ByIayT pasBHTHI HCCIENOBATCILCKAC HABBIKH,

HCO6XOILI/IMLIC JAJId OCYHICCTBJICHUS ACATCIILHOCTU B obnactu
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CTPATETUIECKOTO MapKETUHTA.

The course is aimed at mastering by students a system of]
methodological and organizational actions aimed at building a
marketing strategy. As a result of studying the discipline,
students will master the rules and techniques for building
strategies, conducting research on social objects, for planning
actions in the market based on the analysis of the information
received. The research skills necessary for the implementation of
activities in the field of strategic marketing will be developed.

28.

MapKeTHHT Heri3aepi
OCHOBBI MapKETHHTA

Basics of Marketing

Kypc MapkeTHHITIH MoHI MeH (opmManapbiH, OJapIblH Oacka
HApBIKTHIK ~ KaTeropsulapMeH  OaillaHbICBIH  3epTTeyre
OarpITTalFaH; KOMIIAHMS KBI3METIHJCTI MAapKETHHITIH peJi;
MapKeTHHITI OacKapyAblH Herisri (opMamapsl MEH omicTepi;
KOMIIAaHUSHBIH ~ TayapiblK, OaFaJblK, KOMMYHHKAIIHSIIBIK
KbI3METIMEH TaHBICYy. HoTmkeciHme OimiM amymisiiap OaraHBI,
TYTBHIHYIIBIIApbL, OoceKelIecTepi KajbINTACTBIPY cajachlHIa
0acKapyIIBUIBIK MIEIIiMACPAl 93ipiiey jkKoHe KaOpuimay KesiHme
MapKeTHHITI 0ackapy, MAapKeTHHITIK Taijay oIiCTepiH
MpaKTHKaa KOJ1aHa aya/ibl.

Kypc HampaBiieH Ha M3y4eHHE CYIIHOCTH M (OpPM MapKeTHHTa,
UX CBS3M C JIPYTUMH PBIHOYHBIMH KaTE€TOPHAMH; DOJIb
MapKeTHHTa B JESTENbHOCTH (UPMBI, OCHOBHbIE (GOPMBI H
METOBI YIIPaBJICHUSI MApKETHHIOM; O3HAKOMJICHHE C TOBapHOM,
[ICHOBOM, KOMMYHHMKAIMOHHOM aesTenbHOCThI0 (upmel. B
pe3ysbTaTe OOydYaromumecs CMOTYT HPHU-MEHATh Ha MPAKTHKE
METOJBl YNPAaBICHUS MapKETHHIOM, MapKETHHTOBOTO aHAJIN3a
npu pa3pabOTKe W TPUHATHH YIPaBICHYECKUX PEIICHUH B
oGsiacti popMHUPOBAHHMS IIEHBI, TOTPEONUTENEH, KOHKYPEHTOB.

The course is aimed at studying the essence and forms of]
marketing, their relationship with oth-er market categories; the
role of marketing in the company's activities; the main forms
and methods of marketing management; familiarization with the
commodity, price, communication activities of the company. As
a result, students will be able to put into practice the methods of
marketing manage-ment, marketing analysis in the development
and adoption of management decisions in the field of pricing,
consumers, competitors.
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29.

[ IsIrapManibLIbIK

KypcThlH MakcaTbl — MOTHBAIMSHBI JAaMBITYy JKOHE OiTiM
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K002
TBOpUECKUI POEKT

Creative project

QITYIIBIHBIH FBUIBIMU-3EPTTEY, JKOOANBIK KbI3METiHE TalbIHIBIK.
Kypc OapbIChIHOAa CTYICHTTEp FBUIBIMH TaHBIM OIiCHAMACHIH,
FBUIBIMH  3€PTTEY OJICTEpiH, IpPE3EHTalMsd OHEPiH, FHUIBIMU
TOITAa >KYMBIC ICTEYIIH Heri3ri TociniepiH MeHrepexi. bimim
QUTyIIBl MEH FBUIBIMM JKETEKILIIHIH OipJIECKeH >KYMBICHIHA, OKY
MPOLIECIHE CTYACHTTEPAIH O3IHJIK JKYMBICBIHA €peKIlIe Hazap
aynapbutazel.  OKBITY HOTIDKECiHAE OUTIM — anymisl  ©3iHiH
[IBIFApMAaIIBUIBIK KOOAJIapbIH 93ipiieyre *oHe MpaKTHKala icke
achIpyFa, KCIIeHAI TAalChIPMaHbl OpBIHAAY Ke3iHae KOMaHIana
PKYMBIC icTeyTe KabineTTi 6omazsl.

Llenplo Kypca sBISETCS pa3BUTHE MOTHBAIlMH M MOATOTOBKA K
Hay4YHO-HCCIIeIOBATSIILCKO, MPOCKTHON JeATEeIbHOCTH
oOyuaronrerocs. B Xxoie mNpoxoxaeHHs Kypca CTyICHTHI
OCBaWBAIOT METOMOJIOTHIO HAyYHOTO TO3HAHUS, METOBI
Hay4HbIX HCCHe)IOBaHHﬁ, HNCKYCCTBO IPEC3CHTAlNU, OCHOBHBLIC
noaxonbl K pabore B Hay4Hoit rpymmne. Ocoboe BHMMaHHE
yIeIsIeTCs COBMECTHOH paboTe 0O0ydaromerocs W HaydHOro
PYKOBOJUTEJISI, CAMOCTOSTENbHON paboTe CTYJeHTOB B IpOIiecce
oOyueHus. B pesymprare oOyueHus oOydwarommiics Oyzner
CIIOCOOHBIM pa3pabaThiBaTh W pPEaM30BBIBATh HA IPAaKTHKE
COOCTBEHHBIE TBOPYECKHE MPOCKTHI, paboTaTh B KOMaHIE HPH
BBITIOJTHEHHH KOMIUICKCHOM 3a1a4u.

The purpose of the course is to develop motivation and prepare
students for research and project activities. During the course,
students master the methodology of scientific cognition,
methods of scientific research, the art of presentation, the main
approaches to work in a scientific group. Special attention is
paid to the joint work of the student and the supervisor, the
independent work of students in the learning process. As a result
of the training, the student will be able to develop and
implement his own creative projects in practice, work in a team
when performing a complex task.
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30.

OHEPKOCINTIK
MapKETHUHT

[IpoMbIIeHHBIH
MapKETHHT

Industrial Marketing

Kypc eHepkocinTiKk MakcaTTarbl ©HIMIEP HApPBIFBIHIAFEI
MapKETHHITIK KBI3METTIH epeKIIeNiri Typajisl OuTiM >KyHeciH
KaJBINTACTHIPYABI, ©OHEPKACINTIK  MAapKEeTHHITIH  TaOBICTHI
CTpaTErusiChl MEH TaKTUKACHIH KAJIBIIITACTBIPY, OHBI iCKE achlpy
PKOHE HOTWDKeNepAi Oakpuiay YIIH KaKeTTi JaFabliap MeH

aFbIIapAbl Urepy/Ii 3epTTeyre OarbITTaIFaH.
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[lonmi oKy  HoTKeciHme  OumiM  amymsuiap — HaphIK|
KOHBIOHKTYPACBIH,  HApblK  CHIHBIMIBUIBIFBIH  €CENTey.i,
CYpPaHBICTBIH  CHIAaTTaMayJapbl MEH  OOJDKaMblH,  OHBIH
WKEMAUTITIH  Tanfayabl nepbec Oaramam, Tanmad —anajipl;
(upMaHbIH ©3 MYMKIHAIKTEpiH, OHBIH QJIeyeTi MeH Oacekere
KaOineTTUIIriH Oaranail anajpl; TayapblH CalachlH JKOHE OHBIH
Oocekere KaOUIEeTTUNIMH ChIHAN aNajibl, TYTHIHYIIIBUIAP IBIH XKaHa
HeMece ©3repTUIreH TayapFa peakIusChIH 3epTTel ajajpbl.

Kypc HampasieH Ha u3y4deHHe (OpMHUPOBAHHE CHCTEMBI
3HAHWH O crenu(HuKe MapKeTHHIOBOH NEATENLHOCTH Ha PHIHKE
NPOJYKIUH IPOMBIIUICHHOTO Ha3HA4YeHHsA, NpHOOpeTeHHe
YMEHHH W HaBBIKOB, HEOOXOAWMBIX IS (OPMUPOBAHUS
YCIICTITHOM CTPAaTeTHH M TaKTHKH IIPOMBIIIIIEHHOTO MApPKETHHTa,
ero pealu3ally U KOHTPOJI HaJ pe3yNbTaTaMH.

B pesysibrate M3yueHHs JUCLUIUIMHBL, OOy4YarolIHecss CMOTYT
CaMOCTOSITENIPHO OIICHUTh M aHAIU3UPOBATh KOHBIOHKTYDPY
pBIHKA, pacueTa eMKOCTH PpBIHKA, XapaKTepUCTUKUH U
[IPOTHO3MPOBAHUSA  CIpPOCA, aHAIW3a €ro  3JIaCTUYHOCTH;
OLIEHUTh COOCTBEHHBIE BO3MOXKHOCTH (DUPMBI, €€ MOTEHIUAN U
KOHKYPEHTOCIIOCOOHOCTh; TECTHPOBAaTh KauecTBO TOBapa M €ro
KOHKYPEHTOCIIOCOOHOCTb, M3YUUTh PEAKIUH MOTpeOuTeneil Ha
HOBBIN MJIM MOAN(UIIMPOBAHHBIN TOBAP.

The course is aimed at studying the formation of a system of
knowledge about the specifics of marketing activities in the
market of industrial products, the acquisition of skills and
abilities necessary for the formation of a successful strategy and
tactics of industrial marketing, its implementation and control
over the results.

As a result of studying the discipline, students will be able to
independently assess and analyze market conditions, calculate
market capacity, characteristics and forecast demand, analyze its
elasticity; evaluate the firm's own capabilities, its potential and
competitiveness; test the quality of goods and its
competitiveness, study consumer reactions to a new or modified
product.

31.

Landing page a3ipney

Pazpaborka Landing

by moHHIH Kypcsl nuf (GaimaHpIcTap) kKuHAY OOHBIHIIA O1TiM
aMyImsIIapAad OiiM MeH JaFrapuiap KYHEeCiH KalbIITacThIpyFa
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page

Landing page
Development

PKOHE KeNyIIIepi ic-KUMBUI jKacayFa, MBICAIIBl, CATHINl alyFa,
HeMece TaIChIpbIC Oepyre BIHTAIAHABIPYFa OaFbITTaJIFaH.

[ToHai OKBITYIBIH MaKcaThl OiTIM aTyIIbUIAPAbIH 63 K00aIapbIH
HapBIKTaFbl HAKTHl YCHIHBICKA 93ipJieHreH Oip OeTTiK CalTThI
o3ipJey peTiHze icke achlpy OUTiMIepi MEH JaFabUlapblH HIepy
0O0JIBIN TAaOBLIA B,

Kypc askranraHHaH KeWiH OU1iM ayIsl ©3 )K00aChIH Te3 Ky3ere
achIpyFa JailblH OOMabl.

Kypc maHHOI AMCHMIUIMHBI HampaBlieH Ha (OPMHpPOBAHHE
CHCTEMBI 3HAaHWH M HaBBIKOB y OOydaromIuxcs 1o cOopy JIHI0B
(KOHTaKTOB) U TOOYXICHHWE MOCETUTENeH K aKTHBHBIM
EWCTBHSAM, HalpUMeEp, COBEPIINTh MOKYNKY WIN O(QOPMHUTH
3aKas3.

LIGJ'II)IO N3Yy4YCHUA JUCIHUITIIINHBI SABJISICTCA OCBOCHHEC
OGy‘-IaIOHII/IMI/ICSI 3HAHUHU U HaBBIKOB pcain30BaTb CBOU MPOCKTHI
Kak pa3padOoTKa OJHOCTPAHUYHOIO CalTa, pa3padOTaHHOIO IMOJ
KOHKPETHOE MPEJJIOKEHUE Ha PHIHKE.

[lo oxoHuaHMiO Kypca oOydarommiics OyZeT TroToB OBICTPO
BOILIONIATH B )KU3HB CBOM COOCTBEHHBIN MPOEKT.

The course of this discipline is aimed at forming a system of
knowledge and skills for students to collect leads (contacts) and
encourage visitors to take active actions, for example, to make a
purchase or place an order.

The purpose of studying the discipline is to master students'
knowledge and skills to implement their projects as the
development of a one-page website designed for a specific offer
on the market.

At the end of the course, the student will be ready to quickly
implement his own project.

BD

EC

32.

KiuentrepMeH KapbiM-
KaThIHAC jKacay
OGackapMachl

'YnpasieHue
B3aMMOOTHOILEHUSIMU
C KIIMEHTaMHU

Kypc TyTBIHYmIBITap MEH HApBIK CYOBEKTiNepiHIH KapbIM-
KATBIHACHI CaJlaCBIHIAFBl OUTIM MEH JaFabuIapabl HUrepyre,
KOMITAHUSFa CEpIKTECTEPMEH, KIMEHTTEPMEH J>XKoHe Oacka na)
MYAIeNn —TyIFajJapMeH e3apa THIMAI  KapbIM-KaThIHACTHI
caKTayFa JXOHE KEHEHTyre MyMKIiHIiK OepeTiH MapKeTHHITIK,
PKapHaMaJIbIK JKoHe Oacka Kypaijmap Kyiteci Typamsl Oimimai

KaJIBIIITACTBIpYTa OarbITTaaraH. HQHI[i OKY HQTI/I)KCCiHﬂC
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Customer Relationship
Management

CTYyJCHTTEp MApKETHHITIK aKmapar Ke3JepiH KOJIaHa OTBIPHII,
CBIPTKBI JKOHE IMIKi MapKETHHITIK OpTaHBl TanJgail ajajibl.
TyThIHYIIBUTApFa KBIBMET KOPCETYl CaKTayFa jKoHe KaKcapTyra
OarbITTaJIFaH KOCINOPBIHHBIH CTPATErHsUIBIK OaFbITHIH TYCIHETIH
Oosazpl.  TanpmanmraH — cajajapAblH — KSCIHOPBIHAApH  YIIIH
CErMEHTTEY JKOHE MapKeTHHI KeIIeH! Heri3iHJe MapKeTHHITIK
CTpaTerusi Typaibl TYCIHIKKe 1e OOJIBIHBI3.

Kypc HanpasiieH Ha mpuoOpeTeHre 3HaHui U yMEHUH B 001acTH
B3aMOOTHOIIIEHUH moTpeOuTeNeii ©  CyOBEeKTOB  pBIHKA,
(hopMHpOBaHNE 3HAHUH O CHCTEME MAPKETHHTOBBIX, PEKIAMHBIX
W JIp. HHCTPYMEHTOB, IMTO3BOJIIOIINX KOMITAHWN TOAJCPKUBATH
M pacIIUpsATh IPOYHBIE B3aMMOBBITOJHBIE OTHOLICHHUS C
MapTHEpaMH, KIHGHTaAMH W JpYyTUMH 3aWHTEPECOBAHHBIMU
nmuuamy. B pesynbrare M3yueHHs QUCHUIUIMHBI, 00ydYarolinecs
CaMOCTOSATENIBHO ~ CMOTYT  aHaJIM3UPOBaTh  BHEIIHIOI U
BHYTPEHHIOIO MapKETHHIOBYIO Cpely, HCIOJIb3ysS WCTOYHUKHU
MapkeTHHroBoit — uHpopmaumu. Byayr  pazbuparbcs B
CTpATErnuecKol OpPUEHTALUH NPEANpPUsITHS, (HOKYCHPYIOIIYIOCS
Ha YyJEepXKaHUU U YIy4IICHHH OOCIy)XKMBaHUS HOTpeOHUTeseH.
lIMeTh TOHATHE O MAapKeTHHIOBOM CTpaTernd Ha OCHOBE
CerMEHTAllMM M KOMIUIEKCAa MAapKeTHHra JUIsl MpPeANpUSTHH
BBIOpaHHBIX OTPACIICH.

The course is aimed at acquiring knowledge and skills in the
field of relations between consumers and market participants,
the formation of knowledge about the system of marketing,
advertising and other tools that allow the company to maintain
and expand strong mutually beneficial relationships with
partners, customers and other interested parties. As a result of
studying the discipline, students will be able to independently
analyze the external and internal marketing environment using
marketing information sources. They will understand the
strategic orientation of the enterprise, focusing on retaining and
improving customer service. Have an idea of a marketing
strategy based on segmentation and a marketing mix for
enterprises of selected industries.

33.

AJlaM pecypcTapbiH
Oackapy

'Y1paBiieHue

Kypc nepconanubel 6ackapy ojicTepiH, KbI3METKEpJIepl TapTy,
ipikTey, KocCIMOphIH OeiMINeNnepiHiH KbI3METiH Oaranay
TEXHOJIOTHSUIApBIH ~ 3epTTeyre  OarbITTanFaH. [loHII  OKY]|

HOTWDKECIHEe O1TiM aymbuiap nepcoHaiasl biHTananaslpy, HR
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YeIT0BEUCCKUMHU
pecypcaMu

Management of human
resources

0ackapy KBI3METIHIH KYPBUIBIMBIH 93ipliey, MaHCAUTHIK ©cy)|
PKOHE KOCIMOPBIHAAFEl aJlaMH PeCcypCcTapiblH JIaMybIH OacKapy
o/liCTEepiH MEHrepei

Kypc HampaBieH Ha M3y4eHHE METOJOB  YIIPaBICHUA
[epCOHAJIOM, TEXHOJIOTMU IpHUBJIECUYEHUs, OTOOpa, OIEHKU
esATeNbHOCTH MEepCOHana U MofpasfeleHuid mpeanpustus. B
pe3ysbTaTe M3y4YeHUs! MUCLUILIMHBL, OOy4aroliuecsl OBIaICIOT
METOJlaM{ MOTHBALlMM II€PCOHANa, pa3pabdOTKH CTPYKTYPHI
cryxOpl  ynpasiennss HR, kappepHOro pocra W ympaBieHHS
Pa3BUTHEM YEIIOBEYECKUX PECYPCOB Ha MPEIIPHUITHH

The course is aimed at studying the methods of personnel
management, the technology of attracting, selecting, evaluating
the activities of personnel and business units. As a result of
studying the discipline, students will master the methods of staff
motivation, development of the structure of the HR management
service, career growth and manage-ment of the development of
human resources in the enterprise

34.

YKapHamansix
MEHEIKMEHT

PexraMHBIH
MEHEIKMEHT

Advertising
management

Kypc Kazipri 3amasfbl KYHemiK OUTIMHIH 3KOHOMHKACHIH
3epTTeyre JKOHE JKapHamMa KbI3METIHIH TEOPHUSICHI  MCH
PaKTHKACHI caJlaChIH/IaFbl KY3bIpeTTep/Ii JaMBITyFa|
OarpiTTanFaH. JKapHamaiblK ocep eTyAiH opTypii Taciiaepi
PKOHE oJlap/bl Kasipri jkarjaiija icke acelpy MYyMKIHAIKTEpi
Typajbl TYCIHIKTEp/i KaJbINTACTHIPYFa; >KapHAMAJBIK OHIMJI
KYPY, cary npoLecTepin Gackapy JaF IbUIAPBIH
KaJIBIITACTBIPYFa.

[loHmi OKy HOTIDKECiHIe OiiM amyImipuiap 3UATKEPIIiK, MOICHH,
TaMTepIIUTiK JKOHE JCHE JKOHE KOciOM ©31H-631 JaMBITy KOHE
o3iH-031 JKeTUIHipy KaOuteriH wurepe amaxel. Omap oifnay
MOJICHHETIH, aKIapaTThl JKalIblIay, Talaay, Kadbuinay, Makcar
KOO JKOHE OFaH JKETY JKOJIJApbIH TaHaay KabijgeTiHe ue 00oJaibl,
JIOTMKAJIBIK TYPFBIJAH JYpbIC, AQJENJI JKOHE aybl3lla JKOHEe
hkaz0ala Conney i HaKThl Kypa anajibl

Kypc HampaBieH Ha H3y4eHHE SKOHOMHKH COBPEMEHHBIX
CHCTEMHBIX 3HAaHMH ¥ pa3BUTHE KOMIETEHIMH B o6jactu
TEOpUM M MPaKTHKH  peKIaMHOM  gesrensbHocTH.  Ha
(opMHpOBaHME TIPEACTaBICHHH O pPa3IMYHBIX criocodax
[PEKJIaMHOrO BO3ACHUCTBUSL M BO3MOXKHOCTU UX pealu3alid B
COBPEMEHHBIX YCJIOBUSX; (OPMHUpPOBAaHHE YMEHMH YHpaBIICHUS

[poueccaMm COo3JaHusd, peajan3alun peKHaMHOﬁ OPpOAYKIIUH. B
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pe3ynbTaTe U3YYeHHsS AUCLUIUIMHBL, 00yYaloIuecss OBJIaACIOT
CIIOCOOHOCTBIO K HMHTGIUICKTYaJbHOMY,  KYyJIbTYpPHOMY,
HPAaBCTBEHHOMY M  (HU3MYeCKOMYy U HpodeccHOHAIBHOMY
CaMOpa3BUTHIO W CaMOCOBEPLICHCTBOBAHWIO. bBynyT Bianetsh
KyJIbTYpOH MBIIUIEHHSI, CIIOCOOHOCTBIO K 0000IIEHHUIO, aHATTU3Y,
BOCIPUATHIO HH(pOpMANWK, TOCTAaHOBKE 11eJIed U BBIOOPY IMyTel
ee JIOCTIDKEHHUS, YMETh JIOTUYECKH BEPHO, apryMEHTHPOBAaHO U
SICHO CTPOMTH YCTHYIO M IUCbMEHHYIO pEUb.

The course is aimed at studying the economics of modern
system knowledge and developing competencies in the field of
theory and practice of advertising activities. On the formation of|
ideas about various methods of advertising influence and the
possibility of their implementation in modern conditions; the
formation of skills for managing the processes of creating and
selling advertising products. As a result of studying the
discipline, students will be able to master the ability to
intellectual, cultural, moral, physical and professional self-
development and self-improvement. They will possess a culture
of thinking, the ability to generalize, analyze, perceive
information, set goals and choose ways to achieve it, be able to
logically correctly, argumentatively and clearly build oral and
written speech

35.

TapreTuBTI MAPKETHHT

TapreTupoBaHHBIN
MapKETUHT

Targeted Marketing

Kypc KOCIMOPBIHHBIH MapKeTHHTIH/Ie UHTEPHET
TEXHOJIOTHSIAPBIHBIH KOJIIAHBUTYBIH 3€PTTEYTE JKOHE TalgayFa,
KIMCHTIICH WHTEPAKTHBTI KOMMYHHKAIHMsIMEH Oipre j)aHama
bKapHaMa apKbUTBI KOCIMOPBIHHBIH Tayapliapbl MEH KBI3METTEpiH
inrepineryre OarbiTTanfad. [IoHAOI OKy HOTIXKeciHAEe OiulTiM
AMyIIBIIAp KBI3METTEP MEH Tayap-Jiap HapBIFBIHBIH SpeKIICIITiH
urepe anaibl, OCHl CallaapIblH OpKAWUCHICBIHIAA MapKETHHTTIK
KypaJigap/sl aiganany epeKiieikTepin KepceTe anajpl.

Kypc HanpaBieH Ha M3y4eHME U aHAJIU3 IPUMEHEHUSI UHTEPHET
TEXHOJOIMiI B MApKETUHIE MPEANPHUATHS, B IPOJABUKECHUE
TOBapOB U YCIIYI' IPEAIPUATHS C IIOMOILBIO HENPSIMOM pPEKJIaMbl
B COBOKYIHOCTM C HWHTEPAaKTHMBHOM KOMMYHHUKalued ¢
KIIMEHTOM. B pesynbrare U3Y4YeHUs  JUCLMILIUHBL,
oOydarormuecss OCBOSIT —CIIEIM(UKY pPBIHKA YCIyr M TOBapoB,
MOKa3aTb OCOOCHHOCTH  HCIIOJB30BaHMUS  MapKETHHIOBOTO

MHCTPYMEHTApUs B KaXKJIOH U3 3THX cdep.
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The course is aimed at studying and analyzing the use of Internet
technologies in enterprise marketing, in the promotion of goods
and services of the enterprise through indirect advertising in
conjunction with interactive communication with the client. As a
result of studying the discipline, students will be able to master
the specifics of the market of services and goods, show the
features of using marketing tools in each of these areas.

36.

Kocinkepmik KpI3MeTTe
KYKBIKTBIK KOJIJIQy
KepceTy

IOpuanueckoe
COMPOBOXKICHHE B
OnsHece

Legal support in
business

Kypc Om3HecTi KYpy MEH TOKTATyIbl KYKBIKTBIK CyHememaey
HETI3/IePiH, GaHKPOTTHIKTHI KYKBIKTBIK cydeMeneyaiH
epeKIIeNiKTepl MeH aiipbIKiia OeNrijepiH; IapTThIK KYMBICTBI
KYKBIKTBIK cyiieMenaey i TYKBIPBIMIAMAJTBIK JKOHE
KATerOPUSUTBIK ~anmaparblH 3eprelieyre OarbITTanrad. [loHi
3epAency HOTHXKECIHAE OLTIM alymbuiap COT MPaKTUKACHIH 63
OcTiHmIe Tanmail amanmbl, OW3HECTI KYKBIKTHIK cCylieMeney|
OOMBIHIIA KYXKAaTTaMaHBl o3ipiieid  ajansl; HOPMATHBTIK-
KYKBIKTBIK aKTiJiep/ie cayaTThl OarmapiiaHa anajisl. busHecTi
3aH/IbI CYHeMeN/ey YIIiH KaKETTi aKnaparTsl i3/1ey JaFAblIapbiH
urepeni. Op TYPJIi KYKBIKTBIK KYOBUIBICTAPIIbI, KYKBIKTHIK
(hakTinepni, KYKBIKTBIK HOpMaJap MEH KYKBIKTBIK
KaThIHACTAP/IbI TAIIaHbI3.

Kypc HampaBleH Ha HW3y4eHHE OCHOB  IOPHUAMYECKOTO
CONPOBOXKICHUSI ~ CO3JJAHUSI W TIpeKpalleHus  OusHeca,
0COOCHHOCTH W OTJIMYMTENbHBIE NPU3HAKK FOPUAMIECKOTO
COINPOBOXKACHUSI OAHKPOTCTBA; MOHATHHHBIN M KaTeropuaabHbBIH
annapaT IOPUANIECKOTO CONPOBOXKICHHS JIOTOBOPHOM paboOTHI.
B  pesymbraTe W3y4deHWs ~ AMCLMIUIMHBL,  OOydarommecs
CaMOCTOATENIbHO OyqyT aHAIM3UPOBATh CYAEOHYIO TPAKTHKY,
pa3pabaTbIBaTh JIOKyMEHTAIHIO o IOPUANYIECKOMY
COIPOBOXKAEHUIO OW3HEca; TIPaMOTHO OPHEHTHUPOBATHCS B
HOPMATHBHO-TIPAaBOBBIX aKTaxX. IlpnoOpereT HaBBIKM MOWCKa
nHGOpMAaLNH, HEoOXoTuMoNn JUISL IOPUANYECKOTO
CONPOBOXKICHUsSI ~ Om3Heca.  AHanmM3uMpOBAaTh  Pa3IMYHbIC
[IPaBOBBIC SIBJICHHUS, IOpHINYECKUE (aKTHl, IPABOBBIE HOPMBI U
[IPaBOBBIE OTHOIICHUS.

The course is aimed at studying the basics of legal support for
the creation and termination of a business, the features and
distinctive features of legal support for bankruptcy; conceptual

and categorical apparatus of legal support for contractual work.
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As a result of studying the discipline, students will be able to
independently analyze judicial practice, develop documentation
on legal support of business; competently navigate regulatory
legal acts. He will acquire the skills to search for information
necessary for legal support of a business. Analyze various legal
phenomena, legal facts, legal norms and legal relations.

Casa 60ibIHIIIA
Ou3Hec-)Kocmapiay

Kypc xonmanOansl GaraapiaMaiblK Kypajinapibl, OHBIH IIIiHJE
OM3HEeC-)KocTIapIaplblH  KYPBUIBIMAAPbl MEH (QYHKIMSIAPhIH
naiisiajgana OTHIPHIIN, cajlasiap OOMbIHIIIA OU3-Hec-KoCIapiayablH
MOHIH; HWHBE-CTOPJApIbIH OH3HEC-)KOCIApJapasl  d3ipieyre
KOWBIJIATBIH TaJlanTa-pblH; OM3HEC-)KOCHapiay oJicTeMe-JIepiH
3epaeneyre OarbrTTanrad. KypcTel wmrepy HoTHkeciHAe OiLTiM
anymeUiap OW3HEC-)Kocmap JkoHe Oacka na  Dupmaimrimik
bKocTlapiap o3ipiieil ajampl, HETI3TUIepiH OKH, Tajmail >koHe
TYCIHIIpe aaabl KOCIMOPEIHHBIH 3KOHOMUKAJBIK KOPCETKIIITEPi

Kypc HanpaBiieH Ha H3ydeHHE CYITHOCTH OM3HEC-TIIIAaHUPOBAHUS

busnec — [0 OTpacisIM C HCIIOJNF30BaHUEM NPUKIATHBIX MPOTPAMMHBIX
[UTAHUPOBaHHUC TI0 CpPENCTB, B TOM 4HCie CTPYKTYp u (QyHKimMu OusHec-wianos;| bell KK
37. OTpacsiM TpeOOBaHUS HWHBECTOPOB K pa3paboTke OHU3HEC-IUIAHOB; 1 BK
Bushec — METOIMKK OHM3HEC — IJIaHUpOBaHWsA. B pesynbrare OCBOSHHMS
[LIAHHPOBAHHE 110 Kypca oOydaromuecs OynyT paspabartbiBaTh OusHec-an u| PD ucC
oTpacisM npyrue BHYTpU(QHUPMEHHBIE JIaHEI, pac-CUUTHIBATS,
AHAJIU3UPOBATh U UHTCPHIPETUPOBATE OCHOBHBIE DKOHOMUYECKHEC
Business planning by  \jokasarenn npeanpustus
industry o ) ] )
The course is aimed at studying the essence of business planning
by industry with the use of applied software, including the
structures and functions of business plans; investor requirements
for the development of business plans; business planning
techniques. As a result of mastering the course, students will be
able to develop a business plan and other intracompany plans,
read, analyze and interpret the main economic indicators of the
enterprise
Kapxer [loHII OKBITYOBIH MAaKCaThI-OUTIM alymibuIapia Kasipri 3aMaHFbL
CayaTTBUIBIFBIHEIH OHIIPICTIH JKYMBIC ICTEyiH, o0alapibl 0OackapyAbl JXOHE KICIOH| Bel] KK
HETI3AEPIMEH SKOHOMUKA, \cananarpl  cTApTAN-KBI3METTI TYCIHY YINIH KaXKeTTi SKOHOMHUKAIBIK
38. KYKBIK JKOHE KOCIIKCPIIKlyeopne  KyKBIKTBHIK — MPOIECTEpP  Typanmsl — Oasanelk — Tycimikrepmi| IIJ] BK
Kanbinracteipy. Kypc HeriznenreH SKOHOMHKAJBIK JKOHE KYKBIKTHIK
OKOHOMHKaA, TMpaBo H PD ucC

MPpEeANPUHUMATEIILCTBO C

menriMaep KaObulgay JaFabulapblH  JaMBITYFa, OW3HEC-MOJCIbICLY

KOHE XKOHC  HMHHOBALMSJIBIK

HeTi3[epiH  urepyre HHKCHEPITiK
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OCHOBaMH  ()MHAHCOBOM
rPaMOTHOCTH

Economics, law and
entrepreneurship with the
basics of financial literacy

boOanapAblH KapKbUIBIK TYPAKTBUIBIFBIH KaMTaMachl3 €TYre bIKMal
eTe.

Llenb u3ydeHHs AUCUUILIMHBI — (OPMHUpPOBaHHE y OOYHYAIOIIHXCS
0a30BBIX MPEICTABICHUI 00 3KOHOMHYECKHX W TPABOBBIX MpoIleccax,
HEOOXOJMMBIX JUISI TOHUMAaHUsS (YHKIIMOHHPOBAHHS COBPEMEHHOTO
MPOM3BOJICTBA, YIPABICHUS NPOCKTAMHA W CTapTal-JCATEILHOCTH B
npodeccroHanbHOM chepe. Kypc crmocoOCTByeT pa3BHTHIO HaBHIKOB
OPUHATHS OOOCHOBAHHBIX JKOHOMHYECKHX U TPABOBBIX pEIICHHUH,
OCBOCHHIO  OCHOB  OHM3HEC-MOJENUPOBAHUS U  OOECHEUCHHUIO
(UHAHCOBOW  YCTOWYMBOCTM  HHXKCHEPHBIX W MHHOBAI[HOHHBIX
[POEKTOB.

The purpose of studying the discipline is to form students' basic ideas
about economic and legal processes necessary to understand the
functioning of modern production, project management and startup
activities in the professional field. The course promotes the
development of sound economic and legal decision-making skills,
mastering the basics of business modeling, and ensuring the financial
sustainability of engineering and innovation projects.

39.

OHEPKACINTIK
Kayimnci3mik

[IpoMblieHHAS
6e3011acHOCTh

Industrial Safety

[ToHI1 OKBITYIBIH MakcaThl OiLTIM aJyIIbUIAPIBIH OHEPKICINTIK
OHJIpIiCTEpZl KaMTaMachl3 e€Tylde, C€HOCK JKaFaaiiapbiH
bKaKCcapTy JKOHE Kayilci3 >KYMBICTBI YHBIMIACTHIPY OOWBIHIIA
WH)KEHEpJIIK — IIemriMaep KaObuigayda TEOPHSUIBIK — JKOHE
MPaKTUKAIBIK O111iM airy 0oibi Tadbuiagbl. OKBITY HOTHKECIHAES
O1JTIM aTyIIBl OHAIPICTePl KAMTaMaChl3 €TyJIe TCOPUSIIBIK JKOHE
MPaKTUKAJBIK OiTiM amanel, €HOEK KaFailapblH >KaKcaprTy)|
OOMBIHIIA WHXCHEpIiK memimaep amanbl, KP 3agHamacser
HETi31He TEeXHOJOTHUIIBIK KOHE MEXaHUKAIBIK JKa0JbIKTapMeH,
Kayirci3 )KYMBICTBI YHBIMIACTHIPAIBI.

[lenpro  u3ydyeHUs  JUCLMIUIMHBL  SIBJIIETCA  IIOJIy4EHHE
TEOPETHYECKUX W MPAKTHYECKHX 3HAHUN 0OydyalomMuMHUCS B
oOecrieyeHnH  MPOMBIIUICHHBIX ~ NPOW3BOJACTB,  IPUHATHU
MHXCHEPHBIX PEIIEHUH 10 YJIY4IIEHHUIO YCIOBUM Tpyna H
opranuzanuu Oe3omacHoil pa®oTel. B pesymbrare oOyueHms
oO0ydJaromuiics MOJXYYUT TEOpPETHYECKHe M IPaKTHYECKHE
3HaHMS B 00ECTIEYEHUH [TPOU3BO/ICTB, MH)KEHEPHBIC PEILICHHUS 110
YIYUIIEHUIO YCIOBUH TPyZa, OpraHu3alnuy 0e301macHoi paboThl
C TEXHOJIOTHYECKMM M MeEXaHHMYeCKHM OOOpy/lOBaHHEM Ha
OCHOBE 3aKoHogarenbcTa PK.

The purpose of studying the discipline is to obtain theoretical
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and practical knowledge by students in providing industrial
production, making engineering decisions to improve working
conditions and organize safe work. As a result of the training,
the student will receive theoretical and practical knowledge in
the provision of production facilities, engineering solutions to
improve working conditions, organization of safe work with
technological and mechanical equipment based on the legislation
of the Republic of Kazakhstan.

40.

YKobGanb! 6ackapy

'YrpaBiieHue
MpOeKTaMu

Project management

Kypc cryneHTTepain apTypili KbI3MET cajajapbIHIarsl )xobanap-
bl Oackapy olicHamachl Typajbl OUTIMAEPIH KaJbIITaCThIpyFa
DKOHE JKOOanapabl OpbIHIAY cajachlHa JKaHa aKIapaTThIK
TEXHOJIOTHSUIAPbl SHIi3y YLIIH JKarmail jkacayra OarbITTalFaH.
[loHmi OKy HOTIDKECiHIEe OUTiM amymputap skobamapasl 6ackapy
CaJlaChIHIAFbl XaJbIKApalIbIK CTaHAAPTTApFa COMKeC OMIpIiK
UKIIIH OPTYPIIl Ke3eHaepiHae skobanapapl Oackapy oIicTepiH,
Oackapy MoceleliepiH IICIIyOiH MPaKTUKAJIBIK TOCUIIEPiH
MeHrepei

Kypc HampaBieH Ha pOpMUpOBaHHE Y OOyUYarOIUXCsl 3HAHUH O
METOJIOJIOTUY YIPaBJICHUsT NPOEKTaMHU B DPazIM4HBIX chepax
NeITeIbHOCTH W CO3/IaHHMIO0 YCIIOBHMH JUISi BHEIPEHHsS HOBBIX
MHQOPMALIMOHHBIX  TEXHOJIOTHH B cdepy  BBIIOJHEHHUS
NpOeKTOB. B pe3ysbrare U3y4eHus TUCUUILTMHBI, 00yUYaronrecs
OBJIAJICIOT METOAAMH YNPABJICHHS MPOEKTaMH, MPAKTUUECKHUMHU
MNOJXOJaMH K PELICHHIO YIPaBICHYECKHX NpolieM Ha
pasIMYHBIX ~ JTamax  KU3HEHHOrO HMKJIa  COIJIACHO
MEXKIYHAPOIHBIM  CTAaHAapTaM B  OOJNACTH  yIpaBJCHUS
NPOCKTaMH

The course is aimed at forming students' knowledge about
project management method-ology in various fields of activity
and creating conditions for the introduction of new infor-mation
technologies in the field of project im-plementation. As a result
of studying the discipline, students will master project
management methods, practical approaches to solving
management problems at various stages of the life cycle in ac-
cordance with international standards in the field of project
management
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[{udpnpik BamoTa

[{udposas BanroTa

baram III/I(pr'H)IK BaJIFOTAHbI 3JICKTPOHABI aKllld HbICAHbI peTiH,Z[C,
OajamMa HeMece KOChIMIIIa  BaJIKOTa peTinLe 3EpTTCYIC
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Digital currency

OarprTTanraH. [loHmi 3epaeney HOTHKeciHAe OUTM amymibLiap
OUQPIBIK  BATIOTANAPABl  YITTBIK BallOTara OaillIaHBICTHIPY)|
MoceNeNepiH  Wrepeai, YATTBIK LOUQPIBIK  BaJIOTaJIapabl
[IBIFApYAbIH MIETEIIIK TIXIPHUOECiH, HU(PIBIK BamtoTanapablH
TYpJiepiH: OaHKTIK INOTTapJarbl »ka30anapibl, AJIEKTPOHJBIK|
aKIla MEH BHPTYaJibl BANIOTAapAbl TOJEM Kypaibl peTiHzae
3epTTeni

Kypc HaueneH Ha u3ydeHHe HU(PPOBOH BaJIOTHL, Kak (hOPMEI
IIEKTPOHHBIX JICHET, Kak aJbTEPHATHBHON WITH
NONONIHUTENBHOW — BaIOTBL. B pesynpTare  M3ydeHHA
MUCIUIUIMHBL  00ydJaloImuecs OCBOST  BOIIPOCHI  NPHBS3KH
I(POBBIX BAMOT K HAIMOHAIBHBIM BalllOTaM, HCCIEAYIOT
3apyOeKHBIH ONBIT BBIMYCKa HAIIMOHAIBHBIX IH(POBBIX BAIIOT,
BuIbl IMQPOBBIX BaJIOT: 3alMCH Ha OaHKOBCKUX cYeTax,
SJIEKTPOHHbBIE JACHBI'M M BUPTYaJbHbIE BAJIIOTHI, KaK CPEJICTBO
iatexxa Kype HaneneH Ha usydeHue UM(POBOIl BalIOTHI, Kak
(OpMBI  DJIGKTPOHHBIX ~JICHET, Kak albTepHATUBHOW WIH
IOIIOJIHUTENbHOM  BallOThl. B pesynpTate  HU3ydeHMs
MUCUUILIMHBL  00Yy4Yalolluecs OCBOSIT — BONPOCH  IPHBS3KH
I(POBBIX BAMIOT K HAIMOHAIBHBIM BalllOTaM, HCCIEAYIOT
3apyOEeKHBII OIBIT BBITYCKa HAIlMOHAJIBHBIX HU(POBBIX BAJIOT,
BUIBl IM(QPOBBIX BAJIOT: 3alMCH Ha OaHKOBCKMX CYETaXx,
SJIEKTPOHHBIE JIEHBIM M BHPTYaJbHBIE BATIOTHI, KaK CPEICTBO
ruIaTexa

The course is aimed at studying digital currency as a form of
electronic money, as an alternative or additional currency. As a
result of studying the discipline, students will master the issues
of linking digital curren-cies to national currencies, explore
foreign ex-perience in issuing national digital currencies, types
of digital currencies: records on bank ac-counts, electronic
money and virtual currencies as a means of payment
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EHOex HapBIFBIHBIH
YKOHOMHKACHI

DKOHOMHKA PbIHKa
Tpyaa

Labour Market
Economics

Kypc eHOeKk HapbIFbIHBIH JKOHOMHKAJBIK TEOPHSCHIH IKOHE
eHOeK  HapbIFBIHAAFBl  MEMJICKETTIH  peJliH  3epTreyre
OarpITTanFa. [IoHII OKy HOTHIKECIHJE OiLTIM amyIibl CHIPTKBI
DKOHE IMIKI eHOeK HapBIFBIHBIH KBI3MET €TYiHIH Heri3ri
3aH/IBUIBIKTApPbIH MEHrepeli; KOCIMOpBhIHAAFel eHOeKTI Oackapy
bKydenepin, Kasipri KasakcTaH 3KOHOMHKACBIHIAFbl €HOCK|
KaFaaiaapbiH TYCiHen]; JKYMBICHIBUIAPIBIH opTypii

KaTeropusulapblHa KATBICTBI  BIHTAJAHIBIPY JKYHECIH Kypy
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TaFIBIIIAPBIH MEHTEPY

Kypc HampaBieH Ha U3y4y€HUE 3KOHOMHYECKONW TEOPHH PBIHKA
TpyAa M pOJM TrocylapcTBa Ha phIHKEe Tpyda. B pesynbrare
M3y4EeHUs] JUCLUIUIMHBL, OOydarolluecs BIAJEeT OCHOBHBIE
3aKOHOMEPHOCTU (YHKIOHUPOBaHUS BHEIIIHET0 u
BHYTPEHHETO pbIHKA TPyJa; MOHHUMAeT CHUCTEMBl YIpaBICHUS
TpyAa Ha TpeJUpUATHH, YCIOBHS Tpyda B COBPEMEHHOU
Ka3aXCTaHCKOH SKOHOMHKE; OBJIJICIOT HaBBIKAMU
(hopMHpOBaHUS CHCTEM CTHUMYJIHPOBAaHHSA INPHUMEHHUTEIBHO K
Pa3IMYHBIM KaTETOPUAM PaOOTHHKOB

The course is aimed at studying the economic theory of the labor
market and the role of the state in the labor market. As a result
of studying the discipline, he owns the basic laws of the
functioning of the external and internal labor market;
understands the labor management systems at the enterprise,
working conditions in the modern Kazakhstani economy; master
the skills of creating incentive systems in relation to various
categories of workers

43.

Zero Code &Low Code
(PWA) tepeneriiren

Zero Code & Low
Code (PWA)
YTITyOJICHHBII

Zero Code & Low
Code (PWA) in-depth

[ToHai OKBITYIBIH MaKCaThl - OUTIM alylmIbUIapAbIH OUTiMI MEH
TaFIpUTaphIH  UTEepy MOOWIBII JKOHE BeO-KOCHIMINIATIAP/IbI
o3ipyiey KE3iHIEC YaKbITTBI, JHEPIHSHBI KOHE PECYpCTap.Ibl
TUIMJI TalijanaHy ymiH e3zaepiHiy IT jkobanapelH icke achIpy.
[ToHai urepy HoTIKeCiHAe Ginim amymisl it eHiMaepiH MOGHIIBII
bKoHE BeO-KOChIMIIanap, CoHbIH imiHAe eHiMHIH MVP xypyra
apHasFaH NO COde Kypanaapsl peTiHie urepei.

Llenpr0  W3ydeHHWs  OUCHMIUIMHBL  SBISIETCS ~ OCBOCHHE
00yJaromuMuUcs 3HAHWH W HaBBIKOB peanxm3oBaTh cBou IT
MPOEKTHI A IPPEKTHBHOTO UCIIONB30BAHHUSA BPEMECHH, YHEPTUU
1 peCypcoB TP pa3paboTKe MOOMIBHBIX M BeO-TIpHIOKeHUH. B
pe3ysbTaTe OCBOSHMS JUCIHUIUIMHBI oOydaromuiicss ocBouT IT
[POAYKTHl KaK MOOHWIIbHBIC M BEO-TPUIIOKEHHUS, B TOM YHCIIC
MHCTPpYMEHTHI no code mist coznanus MVP npoxaykra.

The purpose of studying the discipline is to master the
knowledge and skills of students to implement their IT projects
for the effective use of time, energy and resources in the
development of mobile and web applications. As a result of
mastering the discipline, the student will master IT products like

mobile and web applications, including no code tools for

bell

10
PD

KK
BK
uc

80




creating an MVP product.

44,

MapkeTHHITI 6ackapy

'Y1rpaBiieHue
MAapKETUHI'OM

Marketing
Management

Kypc wMapkeTHHITIK KbI3METTI Oackapy HOaFgpUIapsl  MeEH
arIbUTApBIH 3epPTTEYre XKOHE KaJbINTACTHIPYFa, KOCIIOPBIHABI
MapKEeTHHITIK OacKapyAblH TNPHHOWAOTEPI MeEH oficTepiH
Urepyre,  CTpaTeTMsJIBIK  JKOHE  TAKTHKAIBIK  IIeIIiMaep
KaObUIIayFa OarbITTaIFaH.

[lonni oKy HoTWKeciHAe OUTIM —adymbuIap MapKETHHITIK
CTpaTerusuiapapl, MapKETHHITiH JKOcCTIapJiapsl MeH
OarnapnamanapbiH (0ara, Tayap, KOMMYHUKAIINS, CaTy CasCaThl)
o3ipyiey  JKOHE  ICKe  achlpy  NPUHIMNTEPIH  MEHIepenl.
Y HBIMIaCTBIPYIIBUIBIK MapKETHHITIK KYpPBUIBIMIApAbl ©374epi
Kypa anansl. CTpaTerHsulbIK ICHrelae oHe Kemen NeHreiine
Mapxerunrtik lemmrimaep xabbuiaay, skocmapiap a3ipiey xKoHe
KOCIMOPBHIHHBIH MAapKETUHTTIK KBI3METIH OaKbUTayIbl JKy3ere
ACBIpy YIIIH OICTEMEINK oImicTep MeEH NpoIeaypaiapIasl
MEHTepesIi.

Kypc HampaBieH Ha u3ydeHne © (HOpPMUpPOBAHHE yYMEHUH H
HABBIKOB 10 YMPaBJICHUIO MAapKETHMHIOBOW JESTENHbHOCTHIO,
OBJIaJIeHUEe TMPUHIMIIAMH W  METOJaMHU  MapKETHHTOBOTO
YOpaBleHUs] TPEANPUSTHEM, TPUHATUS CTPATETUYECKUX W
TaKTUYECKUX pelleHuid. B pesynbrare m3ydyeHUs IUCHUIUIMHBI,
00ydaromuecss OCBOSAT MPUHIUIBI pa3pabOTKU U pean3aiuu
MapKETHHTOBBIX CTpaTeTHi, MJIAHOB W MPOTPaAMM MAapKETHHTA,
(IICHOBOH, TOBapHOH, KOMMYHHMKAIIMOHHOM, cOBITOBOM
nonuTukn). CaMOCTOATENFHO TIOCTPOST — OpPTaHU3aIMOHHBIE
MapKETHHTOBBIE CTPYKTYPBL. OCBOST METOIUYECKUE TPHEMBI U
MpONEeqyphl IS TPUHATHA MAPKCTHHTOBBIX pEIICHWA Ha
CTpaTeTHYeCKOM YPOBHE M OIEPATHBHOM YpPOBHE, pa3paOOTKH
[UIAHOB W OCYILECTBJIEHHUS  KOHTPOJS  MapKETHHIOBOM
e TETLHOCTH MPEATPHUSATHSL.

The course is aimed at studying and developing skills in
marketing management, mastering the principles and methods of
marketing enterprise management, strategic and tactical
decision-making.

As a result of studying the discipline, students will master the
principles of developing and implementing marketing strategies,
plans and marketing programs (price, commodity,

communication, sales policy). They will be able to build
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organizational marketing structures on their own. They will
master methodological techniques and procedures for making
marketing decisions at the strategic and operational level,
developing plans and monitoring the marketing activities of the
enterprise.

45.

Kacinopsia
PKOHOMHKACHI

DKOHOMHKA
[PEAIPUATHS

The economy of the
enterprise

Kypc opTypii CBIPTKBI KoHE iMKi (haKTOpJIapIBIH dCepiH ecKepe
OTBIPBII, HAPBIKTHIK KaThIHACTApP JKarJaiblHIa KOMMEPLUSIIBIK
DKOHE ~ KOMMEpLMSUIBIK ~ eMec  yHbIMIap  KbI3METiHIH
PKOHOMUKAJIBIK MEXaHU3MIH 3epTTeyre; HapblK JKarJaibIHIa
PKYMBIC ICTEHTIH KOCIMOPBIHIAP 3KOHOMMKACHIHBIH TEOPHSCHI
MEH TpaKTHKAachiH, KOCIMOpbIH JKOHOMHKACHIH  THIMII
0acKapyIbIH 9IICTEePi MEH 9MiCTEepiH 3epTTEeyre OaFbITTaFaH.

[loHmi OKy HOTIKECiHAE OUTIM aNymbUIap XaHAa KOCITOPHIH
KYPY, OHBIH KBI3METiH THIMIi YHBIMAACTHIPY KoHE KocHapiay,
WHBECTULMSIIAPIB] TapTy JKOHE OHTAMNBl MaiiaiaHy, ©HIMHIH
camackl MEH Oocekere KaOUICTTLNIrIH apTTBIPY, YHBIMHBIH
HApBIKTBIK OPTaJarbl Kap)KbUIBIK TYPAKTBUIBIFBIH KaMTaMachl3
eTy OOMBIHIIA MPAKTHKAJIBIK JaFabLIapFra ue 00Ja bl

Kypc HampaBiieH Ha HM3y4eHHE 3KOHOMHYECKOTO MEXaHH3Ma
IeSITETPHOCTH KOMMEPUYECKHUX U HEKOMMEPUYECKHUX OpTaHU3aIii
B YCIOBHUAX PBIHOYHBIX OTHOIIEHHH C Y4YETOM BIMSHUSA
MHOT'000Pa3HBIX BHEIIHUX M BHYTPEHHHX ()aKTOPOB; M3yUCHHE
TEOPUH W NMPAKTHKH 3KOHOMMKH NPEeNNpUATHH, paboTaonmx B
YCIOBUSIX pBIHKA; TPHEMOB M MeToJoB 3(ddexTruBHOrO
YIpaBJIEHUS SKOHOMUKON MPEAIpUATHS.

B  pesymbraTe W3y4deHWs ~ AMCLMIUIMHBL,  OOydarommecs
NpUOOPETYyT NPAKTHYECKHE HABBIKM 110 CO3J@HHUIO HOBOTO
npeAnpusIThs, 10 3G (HEeKTHBHON OpraHU3alK 1 TUIAHKPOBAHHIO
€ro JEATEIbHOCTH, II0 IIPUBJICYEHUI0O U ONTHUMAJILHOMY|
MCIIOJIb30BAHUI0 MHBECTULIMM, 110 IOBBILIEHUIO KauyecTBa H
KOHKYPEHTOCIIOCOOHOCTH ~ NPOAYKIMH, MO  0OECHEUCHUIO
(hHAHCOBOH YCTOHYMBOCTH OPTaHU3AIMY B PRIHOYHOH Ccpejie.

The course is aimed at studying the economic mechanism of the
activities of commercial and non-profit organizations in market
conditions, taking into account the influence of various external
and internal factors; studying the theory and practice of the
economy of enterprises operating in market conditions;
techniques and methods of effective management of the
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enterprise economy.

As a result of studying the discipline, students will acquire
practical skills to create a new enterprise, to effectively organize
and plan its activities, to attract and optimally use investments,
to improve the quality and competitiveness of products, to
ensure the financial stability of the organization in a market
environment

46.

OJICYMETTIK
bKeIiTeperi
AKIapaTThIK
Kayirci3Iik

MupopManmoHHas
6e301acHOCTb B
COLIMAIbHBIX CETAX

Information security in
social networks

[loHmi OKBITYIBIH MaKCaThl OUTIM aIyIIbLIApABl aKIapaTTh
KOpFay/IbIH 9/IiCHAMAIIBIK, PICIMIIIK JKOHE YHBIMIACTHIPYIIBIIBIK
HeTi3JepiHe, COHJal-aK KOMIbBIOTEPNIIK  Kypajigap MeH
DKEJIIepAl  naijajgaHy Ke3iHJe KOPIOPAaTUBTIK JKOHE JKEeKe
AKIapaTThl KOPFayIbl YHBIMIACTHIPY YIIIH MaMaHAaHIbIPbLIFaH
OarmapiamManblK  Kypanjgapibl MaiilanaHyra OKbITY OOJBII
TaObUIA L.

[lonmi wrepy HOTIXKeciHAe OULTIM  alTymIel — aKMapaTTHIK,
Kayilci3mik ~ casfcaThlH  KaJbIITACTBIPY  KaFMOaTTaphlH;

AKIapaTTHIK Kayincizmik TETIKTEPiH; aKmapaTThIH
KYNUSUIBLIBIFBIH -~ KOPFAy — KaFWAATTapblH; KPUOTOrPaMsUIbIK
QITOPUTMIEPIIH  MbICAJIApbIH;  XOUI-QYHKUHUAJIAD  MEH

DIIEKTPOHABIK HUGPIBIK KOJTaHOA KOMEriMEH aKMapaTThiH
TYTACTHIFBIH TEKCEPY KaruaaTTapbiH; IHTEPHET JKENICIHIC KOHE
QJIEYMETTIK JKEJIepJe Kayilci3 MiHe3-KYIbIK MOJCbACPiH
MEHIepe/Ii.

L[CJ'IBIO H3Yy4YCHUA JUCHUIIIINHBI SIBJISACTCA O6y‘IeHI/I€
06yqa}01u1/1xcsl METOAO0JIOTHYCCKHM, npoueaypHbIM n
OpPraHnU3allMOHHBIM OCHOBAaM 3alllUThbl I/IH(I)OpMaL[I/II/I, a TaKXeE
HCIIO0JIb30BAHUIO CHCHUATIM3UPOBAHHBIX IIPOIPAMMHBIX CPEACTB
U1 OpraHu3alu  3alluThI KOpHOpaTI/IBHOﬁ H  JUYHOH
I/IH(i)OpMaHI/II/I IIpu UCIIOJIb30BAHUU KOMIIBIOTEPHBIX CPEJACTB U
CCTCH.

B pesynpTate OCBOSHHS AWCIMILIMHBI OOYYAIONIMICS OCBOUT
MPUHIUNE  (OPMHUPOBAHUS  TOJNUTHKH  MH(DOPMAIMOHHON
0e30M1aCHOCTH; MEXaHW3Mbl WH(QOPMAIMOHHONW 0e30macHOCTH;
MPUHIUIBl  3aI0UTHl  KOHQHUICHIMATBHOCTH  HWH(OPMAINH;
NpUMEpbl  KpUNTOrpaUYeCKuX  ITOPUTMOB;  IPHHIIMIIBI
MPOBEPKH LIEJIOCTHOCTH HMH(OpManMy ¢ IOMOLIBIO  X3II-
(GyHKIOMIA M 9JEKTPOHHOW IM(POBOM IONNKCH; MOJEIHN

0e30MacHOT0 IMOBECACHUA B CETU I/IHTepHeT n ColMalJIbHBIX CCTAX.
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The purpose of studying the discipline is to teach students the
methodological, procedural and organizational basics of
information protection, as well as the use of specialized software
for the organization of corporate and personal information
protection when using computer tools and networks.

As a result of mastering the discipline, the student will master
the principles of forming an information security policy;
information security mechanisms; principles of protecting
information  confidentiality; examples of cryptographic
algorithms; principles of verifying the integrity of information
using hash functions and electronic digital signatures; models of
safe behavior on the Internet and social networks.

47.

AKIapaTThIK
DKYHenep iy
CEHIMIIIIIr]
HanexxHocTh
MHPOPMALTMOHHBIX
CHCTEM

Reliability of
information systems

Byn moHHIH Kypchl aKMaparTHIK IKYHEeNepHiH CeHIMILUTITiH
TangayMeH OaiJIaHBICTBI CEHIMIUTIK TEOPWSICHIHBIH HETi3Ti
VFBIMIAPBIH JKOHE MIHIETTEepAi KOK Typanbl OumiM  Oepy
PKYHECiH KaJBIITACTBIPYFa; KYPHACT J>KYHEeNepHIiH CEeHIMIUIIK
CHIATTAaMaJapblH  €CENTEy[iH  aHAINTHKAIBIK  OIICTEpiH
yiperyre; onapAbplH CEHIMAUIIIH  apTThIpy MaKcaThIHAA
AKIapaTThIK XKYHeIepaiH TeXHUKAIBIK KbI3MET KOpCeTy Mpoleci
MEH KYpBUIBIMBIH OHTAWJIaHABIPY JaFJbUIApbIH  HIepyre
OaFbITTaNIFaH.

[ToHai UrepyiH MakcaThl CEHIM/IUTIK TEOPHUSICHIHBIH HETi3IEpPiH
3epTTey JKOHE QJIbIHFAH TEOPUSUIBIK OUTIMII  DKOHOMHMKA
cananapblH/ia aKnapaTThiK XKyHenep/i xobanay, xobanay jKoHe
naiianany — Ke3iHje  TYBIHIAWTBIH  HAKTBl  KOJJaHOAIbI
MoceIeNiep i ey YIIiH KOJIAaHy OOJbIT TaObLIaIb.

[loHmi MeHrepy HOTIDKECIHAE OUTIM  amymbl  CeHIMALUTIK|
TCOPMSICHIHBIH ~ HETi3ri aHBIKTaMalapbl MEH TYCIHIKTEpiH;
AKIapaTThIK ~ OKYWeJIepJiH  CEeHIMALNrIH  Tanjay — KesiHzae
TYBIHAAUTBIH MIHZETTEPII KOIO/bL, aKMapaTThIK >KyHenepiH
CeHIMIUTriHe  ocep  eTeTiH  (aKTopiapAbl;  CEHIMAIIIK
KOPCETKIIITEPiH €CeNTey dIiCTEMECiH; aKIapaTThIK XYHeIepaiH
CEHIMJIUTITiH apTTRIPY TOCUIAEPi MEH KYpalgapslH MEHIepe/Ii.

Kypc nmaHHONH DUCHMIUIMHBI HampaBiieH Ha (OpMUpOBaHHE
CHCTEeMBbl 3HAaHMH y OOydaromuxcst 00 OCBOCHHE OCHOBHBIX
MOHSATHI TEOPUM HANEKHOCTHU U MOCTAaHOBOK 3ajiau, CBSA3aHHBIX

C aHaJIM30M HaJCXKHOCTH I/IH(bopMaIII/IOHHLIX CHCTEM, O6y‘l€HI/I€
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QHATUTHYECKUM METOJaM PacdeTa XapaKTEPUCTHK HaJeKHOCTH
CJIOKHBIX CHCTEM; INPHOOPETCHHE HABBIKOB ONTHMHU3AINN
npolecca TEXHHYECKOTO  OOCIYKMBaHHS M CTPYKTYPBHI
MHQOPMALMOHHBIX ~CHCTEM C  IIeJbl0  MOBBIIICHHS WX
Ha/IeKHOCTH.

LlensiMu OCBOCHMS TUCLUIUIMHBI SBIISIIOTCSI M3YYEHHUE OCHOB
TEOpHUM  HAJSKHOCTH U TPUMEHEHHE  IOJIyYeHHBIX
TEOPETHYECKUX 3HAHUHN ISl PEIICHUS] KOHKPETHBIX TPUKJIaIHBIX
3a7ad, BO3HUKAIOIIUX INPH pPa3pabOTKE, MPOEKTHPOBAHUH H
OKCIUTyaTallid  MHGOPMAIMOHHBIX  CHCTEM B  OTPacisixX
SKOHOMHKH.

B pesynbTaTe OCBOCHHS NUCLMIUIMHBI OOYYarOIIUIICS OCBOHMT,
OCHOBHBIC OINPEACICHHUS M TOHATHA TEOPUH HAICKHOCTH;
[IOCTAaHOBKM 3aJlay, BO3HUKAIOIIUE IPH aHANIU3e HaJICKHOCTH
MHQOPMALMOHHBIX ~ cUcTeM;  (akTopbl,  BIUSIONME  Ha
HaJIe)KHOCTh MH(OPMALMOHHBIX CHCTEM; METOJHMKY pacuera
Mokaszaresield HaJeXKHOCTH; CIOCOOBI M CpeJICTBAa IMOBBILIICHUS
HaJIe)KHOCTH MH(OPMAIIIOHHBIX CUCTEM.

The course of this discipline is aimed at forming a system of
knowledge among students about mastering the basic concepts
of reliability theory and problem statements related to the
analysis of reliability of information systems; training in
analytical methods for calculating reliability characteristics of
complex systems; acquiring skills to optimize the maintenance
process and the structure of information systems in order to
increase their reliability.

The objectives of the discipline are to study the basics of
reliability theory and apply the theoretical knowledge obtained
to solve specific applied problems arising in the development,
design and operation of information systems in economic
sectors.

As a result of mastering the discipline, the student will master
the basic definitions and concepts of reliability theory; problem
statements that arise when analyzing the reliability of
information systems; factors affecting the reliability of
information systems; methods for calculating reliability
indicators; ways and means of improving the reliability of
information systems.
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48.

CaxTaHapIpy
CtpaxoBaHue

Insurance

Kypc  cakrammplpy  iCiH  YHBIMIOACTHIpY,  CaKTaHABIPY
KaTBIHACTAPBIHBIH EPEKIISNIKTepl Typalbl TEOPHSUIBIK JKOHE
MpaKTHKaJIbIK OUTIMI 3epaeneyre, COHOal-aK Kasipri 3aMaHFbl
CaKTaH/BIPDY HAapbIFBl JKQHE OHBIH eJJieri JKOHEe OJaH ThIC
DKEepJiepAeri AaMy TepCleKTHBANaphl Typadbl TYCIHIK allyFa
OarpiTTanFaH. CakTaHAbIpy, OaHK KBI3METI, €CEIKE aly JKOHE
0akpllay calachblHIArbl OFOJDKETTIK, CAJIBIKTBIK, BaJIOTAIBIK
KaTBIHACTAP/Ibl PETTEHTIH HOpMaJap/ibl KOJaHy MYMKIH/IT.

[Tonmi oKy HOTWXeciHAe OUTiM amyImpuiap CaKTaHIBIPY apKbUIBI
ToyeKeJAep i Kaiita 06y TeTIKTepiH MeHrepeIi, CaKTaHaBIpYaa,
0eJIIeK caTyAbIH SPTYPIIl TEXHOIOTHSIIAPHIH AepOec icke ackIpal
amanpl. CaKTaHIBIPY YHBIMBIHBIH OyXTalTepiik eceOiH Kyprizy
DKOHE ecell Oepy JaFAblIapblH MEHIepei.

Kypc HampaBiieH Ha U3y4eHHE TEOPETHUCCKUX U MPaKTHIECKIX
3HaHUH MO OpraHU3aluk CTPAaXOBOTO Jejia, OCOOCHHOCTSIM
CTpaxOBBIX OTHOIICHHUH, a TakXke MOJydeHHE MpeACTaBIeHUl o
COBPEMEHHOM CTPaxXxOBOM PBIHKE U NMEPCIEKTUBAX €ro pPa3BUTHUS
B cTpaHe u 3a ero mnpeaeinamMu. CHOCOOHOCTh NPUMEHSTH
HOPMBI, PETYJIMpYIOlUe O0KEeTHBIC, HAJOTOBbIC, BAJIOTHHIC
OTHOIICHHS B 00JACTH CTPaXxOBOW, OAHKOBCKOHM NESTEIBHOCTH,
yueTa U KOHTPOJIS.

B  pesymbraTe  W3ydeHWS ~ IUCLMIUIMHBI,  OOydJarormmecs
OBIIaJICIOT MEXaHW3MaMH MepepacipesieIeHIsT PHUCKOB
MOCPE/JICTBOM  CTPaxOBaHMS, CMOTYT  CaMOCTOSITEIBEHO
[peann30BBIBATh Pa3IMYHBIE TEXHOJOTHH PO3HHYHBIX MPOJaX B
cTpaxoBaHud. OBNa/CIOT HABBIKAMH BEIEHUSI OYyXraJTepcKOro
ydeTa U COCTAaBIICHHSI OTYETHOCTH CTPaXOBOM OpraHU3alny.

The course is aimed at studying theoretical and practical
knowledge on the organization of insurance business, the
specifics of insurance relations, as well as getting an idea of the
modern insurance market and the prospects for its development
in the country and abroad. The ability to apply the rules
governing budgetary, tax, currency relations in the field of
insurance, banking, accounting and control.

As a result of studying the discipline, students will master the
mechanisms of risk redistribution through insurance, will be able

to independently implement various retail sales technologies in
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insurance. They will master the skills of accounting and
reporting of an insurance company.

49,

Tpeiin-mMapKeTHHT
Tpeiin-mapKeTHHT

Trade-marketing

[lon OimiM adymbUlapAslH —cayAa YHWBIMIApBIH — Oackapy
caJlacbIHIA 0acKapyIIbLIBIK menrimaep KaObUIIayFa
Al bIHIBIFBIH, cayna KOHTpareHTTepiMeH JKOHE
TYTHIHYIIBIApMEH ©3apa ic-kuMbeuiael, B2B  xome B2C
HapBIKTapbIH/Ia HAPBIKTHIK JKaFJaiiapaa Tayapiaap/ sl KbUDKBITY
pKOOaapbIH KAJIBIITACTHIPYFa OarbITTaJIFaH.

[ToHmi OKY HOTHXKECIHZE OULTIM alyliblIap opTYPJii HApBIKTApaa
TayapJap/sl KBUDKBITY caylachIH/Ia 0acKapyIIbUIBIK
mienriMaepai  93ipiey  JaFdpUIapbiH,  Tayap — TaHOaJdaphiH
Oackapy/IblH Ka3ipri 3aMaHfbl TEOPHUSICHI MEH MPAKTUKACHIHBIH
HEri3ri KaruaTTapbl MEH HbBICAHAApPbIH; Tayapiapibl OTKi3y
DKOHE JKBUDKBITY CaJaChIHAAFbl OMEPAIMSIIBIK CHIIATTAFbl iC-
[Iapanap KelIeHIH o3ipiey jKoHE ICKe achlpy Kypaiaapbl MeH
OmiCTepiH MEHIepei.

Kypc HampaBieH HampaBieHO Ha (OPMHPOBAHHE TOTOBHOCTH
oOyvaromuxcsd K IPUHATHIO YIPaBJIEHUYECKUX peIIeHUil B
o0sacTu yIpaBIeHUs TOPTOBBIMU OpTraHM3aALUSIMH,
B3aMMOJICHCTBUSA c TOPTOBBIMU KOHTpareHTaMu u
MOTPEOUTETSIMH, TPOSKTOB MPOJIBHKEHUSI TOBAPOB B PHIHOYHBIX
ycroBHAx Ha peiHKax B2B u B2C.

B  pesynpraTe  M3ydeHHS — JUCLHUIUIMHBI  OOydaromiuecs
MpUOOPETAIOT HABBIKK Pa3pabOTKH YIPaBICHUYECKUX PEIICHUH B
00JlacTH TIPOABWXKEHHUSI TOBAapOB HA PAa3IMYHBIX PBIHKAX;
OCHOBHBIC TIPUHIMIIBI W (OPMBI COBPEMEHHOHW TEOpHUH U
MPaKTUKKA yNpaBJICHUs TOBAPHBIMH MapKaMH; CpEACTBa H
METOJIbl Pa3pabOoTKH M pealu3aluy KOMIUIEKCa MEpONpHUATHH
OIIEPAIIMOHHOTO XapakTepa B 00JacTH cObITa M IIPOJBMKEHUS
TOBapOB.

The study of the discipline is aimed at forming the readiness of
students to make managerial decisions in the field of
management of trade organizations, interaction with trade
counterparties and consumers, projects for the promotion of
goods in market conditions in the B2B and B2C markets.

As a result of studying the discipline, students acquire skills in

developing managerial decisions in the field of product
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promotion in various markets; the basic principles and forms of
modern theory and practice of trademark management; means
and methods of developing and implementing a set of
operational measures in the field of sales and promotion of
goods.

50.

Bpennri 6ackapy-
bpenauHr

'YipaBieHue
TOPTOBBIMU MapKaMH —
bpenauHr

Trademark
Management —
Branding

Kypc OpeHIOTIK 3epTTeyNepHiH TEOpISUIBIK TOCUIAepiH-a)
OpeHIMHIT MeH OpeHIOWIIUHITI 3eprreyre OarbITTajFaH.
BPEH/IMHI' TETT PR-koMMyHUKauusulapAblH €peKIIeTiKTepiH
3epTTey; OpEHIMHITIH THIMAUNCIH OaranayqslH — opTypdi
OiCTEpiH MEHIEPY.

[Tonni oky HoTmkeciHme OuTiM  amymbuiap CTpaTerdsuibiK
Tangay, Oocekere  KaOUIETTUIIKTI  KaMTaMachl3 eTyre
OarpITTanFaH YHBIMHBIH CTPATETHSCHIH o3ipiey XKoHE JKy3ere
acplpy  JaFAbUIapblH  MEHTepen. Maxkp0o3KOHOMHUKAIIBIK
OpPTaHBIH YHBIMIAp MEH MEMJIEKETTIK OacKapy OpraHAapbIHBIH
PKYMBIC iCTeyiHE ocepiH o3 OcTiHIne Oaramail amaabl, HAPBIKTHIK
PKOHE epEKIle TOyeKeNAEp i aHbIKTall, TaJ/lail anaabl, COHMaii-aK
6 OKOHOMHKAJBIK TayapiapJbsl TYTHIHYIIBIIAPABIH MiHE3-
KYJIKBIH JKOHE YHWBIMAApIbIH MiHE3-KYJIKBIHBIH AKOHOMHKAJIBIK
HETi3JepiH,  HapbIK  KYPbUIBIMIAPbIH  JKOHE  CallaHbIH
OocekenecTik ~ OpTrachlH  Olly — HeTi3iHAE  CYpaHbBICTHIH
KaJIBITITACYBIH TaJIJall anajbl.

Kypc HampaBieH  Ha M3Y4€HHE TEOPETHUYECKUX MOIXOI0B

MCClle IOBaHUH TOProBHIMH  MapkaMmu-bpeHmuHra a w
OpennOmnauara. IM3ywenue crerudukn PR-koMMyHUKaImid B
OpeHIWHTE;  OCBOMTH  pAa3NUYHble  METONUKH  OLCHKH

P hexTHBHOCTH OpeHAnHTA.

B pesynbrare U3y4eHUsl JUCHHUILIMHBI, 00YYAIOIIHUeCs OBIAICIOT
HaBBIKAMH  CTPaTETHYEeCKOTO  aHalW3a,  pa3paboTKH U
OCYILECTBIICHHMSI CTPATETHH OpPraHM3aI[MK, HANpPaBICHHONH Ha
obecrieueHne KOHKYPEHTOCIIOCOOHOCTH. CaMocCToATensHO
CMOT'YT OILICHHMBAThH BOSHeﬁCTBHC MaKpOaKOHOMH‘{eCKOﬁ Cpeabl
Ha (yHKITMOHHPOBAHUE Oopranuzanui U OpraHos
TOCYOJAapCTBEHHOI'0 YIHPABJICHUA, BBIABIATL W aAHAJIU3UPOBATH
PBIHOYHBIC W CHCHU(PHYCCKHE PUCKH, a TAKKE aHATH3UPOBATH
MOBEJCHHE TOTpeOuTeneidi 6 9SKOHOMHUYECKHX Onar H
(opMupoBaHHE CIpoca HA OCHOBE 3HAHUS IKOHOMHYECKHX

OCHOB TOBEJICHMs OpraHM3alii, CTPYKTYp PpBIHKOB W
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KOHKYPEHTHOH CpeZIbl OTPACIIH.

The course is aimed at studying the theoretical approaches of
trademark research-Branding and brand building. To study the
specifics of PR communications in branding; to master various
methods of evaluating the effectiveness of branding.

As a result of studying the discipline, students will master the
skills of strategic analysis, development and implementation of]
the organization's strategy aimed at ensuring competitiveness.
They will be able to independently assess the impact of the
macroeconomic environment on the functioning of organizations
and public administration bodies, identify and analyze market|
and specific risks, as well as analyze the behavior of consumers
of 6 economic goods and demand formation based on
knowledge of the economic fundamentals of the behavior of
organizations, market structures and the competitive
environment of the industry.

51.

CaHasIK OM3HECTI
e3repTy

[udposas
TpaHcopmaIus
Ou3Heca

Digital business
transformation

Kypc kaHa  akmapaTThlK — TEXHOJOTHSUIAPIBIH — OCEpiHEH
KOMITaHMSUIApJarbl  ©3repicTep/i TalKbliayFa OarbITTajFaH.
[ckepIik OPTaHBIH ©3repyi, 3aMaHayH OpTaja >KaHa MOJICIbIep
MEH CLEHapuiliepaiH maiaa OoJysl, OH3HEC-MOJCIbACPIIH
TpaHChOPMAIIUACHI, TUPPIIBIK TEXHOJIOTHSIIAP IBOIIOIHUSICHIHBIH
KOMITaHUSUTAPIbIH MepCOHAJBIHA acepi, 0oceKenecTik
CHIIATHIHBIH ©3repyl KapacTbipbuianbl. OKBITY HOTHIKECIHAE
OiTiM anmyiibl KOMIAHUSIHBIH CHIPTKBI OpTaja yCbiHbuFaH EVP

a1y bIH ’Kacam b, KOMIIAHUSHBIH UQpIIBIK
rTpaHchopmanusira [ICUXOJIOTUSUIBIK, JKOHE MOJIEHH
TalbIHIBIFBIHBIH (haxToprapeH TYCiHei, TUPPITBIK

TpaHchopManus KOMIIaHUSIIAPABIH OU3HEC MOJIENbIEPiHe Kaai
oCep eTETiHIH koHe NMUDPIBIK TEXHOJIOTHSIIAP apKBUIBI KaHmai
KaHa OM3HEC MOJIENbIep Mmaiiaa 60IaThIHBIH Oinei

Kypc nampaBieH Ha oOCyXIeHHE H3Me-HEHUH B KOMITAHHSX,
MPONCXOIAINX MOJ  BIUSHHEM MOSBISIOIIMXCS  HOBBIX
MHQOPMALMOHHBIX TEXHOJIOTHH. PaccmaTpuBaercs M3MEHEHHE
cpensl Om3HEca, MOSBICHHE HOBBIX MOJENEH W CIIeHapHeB B
COBpeMEHHOH  cpene, TpaHcopmanmu  OH3HEC-MOJEIeH,
BIIMSTHUIO OSBOJIIOIMH IM(POBBIX TEXHOJOTWH Ha IepCoHal
KOMIIaHUI, M3MEHEHHIO XapaKTepa KOHKYPEHLUH. B

pesynbTare 0o0yueHMs oOydarommiics aHanmusupyror EVP
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KOMIITAaHWM  TPEACTAaBICHHBIH BO  BHEUIHEM  OKPYXXCHUH,
MOHUMAIOT  (PAKTOPBI  TICHXOJIOTHYECKOH W  KyJIbTypHOU
roToBHOCTh Kommanuu k Digital Tpanchopmanmu, 3HaOT Kak
dposast TpaHcopmanus BIUsET Ha OU3HECMO/IENTN KOMITAHUN
M Kakue HOBbIE OHM3HEC-MOJENIM BO3HUKAIOT Ojarogaps
dpoBoii TpaHchopmManyu Or3Heca

The course is aimed at discussing the changes in companies that
occur under the influence of emerging new information
technologies. The change in the business environment, the
emergence of new models and scenarios in the modern
environment, the transformation of business models, the impact
of the evolution of digital technologies on the personnel of
companies, and the changing nature of competition are
considered. As a result of training, the student analyzes the
company's EVP presented in the external environment,
understands the factors of the company's psychological and
cultural readiness for Digital transformation, knows how digital
transformation affects the business models of companies and
what new business models emerge through digital business
transformation
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52.

CaHJbIK MApPKETUHT
L poBoif MapKeTHHT
Digital Marketing

Kypc MapKeTHHITIK CTpaTerusHbl OHTAMIAHIBIPY, KIHMEHTTEP.Ii
TapTy, ayIUTOPUSIMEH 63apa dPEeKeTTECYi KaKcapTy MaKcaThIHIa
OUAGPIBIK  TEXHOJOTHSIIAPALI  KOJAAHYIbl KO3JCHUTIH IHQPIBIK
MapKeTHHI TIPOLIECTEpiH 3epTreyre OarpiTTanrad. [loHIml OKy
HOTIDKECiHAEe ~ OUTIM  amymsl  BeO-CAWTTBI  KYpy  MEH
OHTaMIaHABIPYAbI, KITUCHTTEPIIH MiHE3-KYJIKBI Typallbl AepeKTepIi
DKIHAY MEH Taliay[abl, aBTOMATTAHABIPY OarmapiaMaiapbl MeH
KypalgapelH KOJIaHYAbl, JKaCaHAbl HHTEIUIEKT IT€H MOOMIbII
MapKETHHT HETi37epiH MEHIepei.

Kypc HampasiieH Ha U3y4eHHE MPOIECCOB LU(POBOTO MapKETHHTA,
[PEIoNararIiuX MpUMEHEeHHe MU(POBBIX TEXHOJOTHH C IEIBIO
ONITIMHU3AINHA MAapKETHHTOBOM CTPATETHH, IIPHUBJICUCHUS KIIHEHTOB,
VAYJIICHUsS B3aMMOICHCTBUS ¢ ayauropueir. B pesymbprare
M3yYCHUs TUCHUIUIMHBI OOYYalONIMICA OCBOMT CO3JaHUEC U
ONTUMU3AINI0 BeO-caiita, cOOp M aHAU3 JAaHHBIX O IMOBEIACHUU
KITICHTOB, MIpUMEHEHHUE IIpoTrpaMm u HHCTPYMEHTOB
aBTOMaTHU3alluu, OCHOBBI HUCKYCCTBEHHOI'O HHTCIIJICKTA nu
MOOWJIBHOTO MapKETHHTA.

The course is aimed at studying digital marketing processes
involving the use of digital technologies in order to optimize
marketing strategy, attract customers, and improve interaction with
the audience. As a result of studying the discipline, the student will
master the creation and optimization of a website, the collection and
analysis of data on customer behavior, the use of automation
programs and tools, the basis of artificial intelligence, mobile
marketing
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TP IB 07 [Uurapsan s xoba’Teopsecxuhi npoext/C reative prosect b s 30015 30 75 TP IB 06 PB 4306 Ownepxacnmx xayina yvux/TIposasaneras Geronacnoct/Industnal Safety I S 30/0/1 S 30 75 OAK 2101 1
KBU 4302 |Byxrasrepax ecernm xoumuorepasnpy (1 C)/Konmusorepsams Gyxrasrepexor] Predp 2302 PPEB 03 Oreopicrie npasniecacu 3 / INpowmaacTscnas npaxTixa 3 / Producnon practce 3 n 12 007108 12 240 PPEB 02
EP 3301 Kecmopumm Jsmec M Insnnmes spowpunm The ecemny of the Predp 2302 IA Kopasmuigaw arrecrarray / Hroroeas arrecrauus/ Final examination HA g 0 15 228
e B s 300ns | 30 | 7
PMar 4304 |Ouepxaannx mapxenonr/TIposaaasemad mapxermnr industnal Marketng MMar 4304 Bapawrwy Beero/ Total 30 60/0/138 87 615
[BSS 4307 |OFOYMETIX xemsACT SMPSTTM KADCIIEX/Hudopuaipionuas KF 3305, BD
GesomacuocTs B cowam x ceTay/Informanaon secunty m socal networks n 5 30/15/0 30 7 32131
NEEE 43071 [/\NBSPETIAR YERARAIN SERCRNY TEMMENESCE. SUQIFMMNOM SOV KF 3305
Relubility of information systems
Bpasurm Gackapy-Bpercusnr/Y npasacane TOproasdes MIprasn- SM 3213 2
i Bpesgpinr/Trademark Management ~ Brandng n b Joans 30 75
TM 4308 Tpefa-sapxerwnr/ Tpelin-smaprerunr/Trade-markceng UVK 3213
anasap AOCTAPATY TLRAHMPOBIN SAOE 32152
BrO4pe1: [SAAAmp Galiama fnsecn — o n| s soons | 30 | 7 [SEEINT
orpacam/Business planrung by industry
ZOLCU 4300 [0 Codo & Low Code (FWA) vpssmesiarenZom Cods & LowCobs PWA) | 1 | 5 soiso | 30 | 7 | cmBRR207
vryGaesnmit/Zero Code & Low Code (PWA) in-depth
bapiwrsy Beero/ Total 30 18030/60 | 180 | 450




Oryasim Gapanix seremine apmasran wpeantrep (asxases wwmix carar) camst / Koanwecrno kpeastos (scasesmmseccux 9aces) 1a pech nepraa oywenns / The manber of ¢redits (academic hours) for the entire period of study

Mamaep | | P a/Disciplines cycles Kpeasr (axanesmunax carar) / Kpeanma (axcasemwsecxwe =acki) / Credits (academic hoors)
Aasuni Givin Gepy namacp mmcny Luxs obmeobparons remmns aAncansans / Cycie of general ———— e “t:"_:_:'m::nmml t T e st S
education disciplines (0) $6 (1680) . 56 (1680)
Basamm momzep wmcn/ Ilneca 6asossn: amcnnnann / Cycle of baske disciplines () > $5(1650) $6(1630) 111(3330)
Mamanzanasipiiaran mansep mesany lmcs podasupysomes ancannsnn / Cycle of majors (11) - 45(1350) 20(500) 65(1950)
Bapaesy Beere/ Total 56 (1680) 108(3240) 76(2230) 23269%60)
Keparmuma arrecranus/ Mrorosas arvecrames / final examination (HA) § (240) - - & (240)
bapmuesy Hrere/ Total 64 (1920) 108(3240) 76{2280) 240 (7200)
Yunsepcrrernn Frumivm vewecimn mennsn / Pemeuse Y senoro cosera Y umsepenrera / Decision of the Acadenuc Council Xarrasma / INporoson / Protocol Ne9, 30 04 2025

YwusepcrTeTnin OXy-amcTeMemx xenecin mennsy/Pemenne Ywebuo-meTomrecsoro coseta ynmaepcurera/ The decision of the Educational and Methodological Council of the Umversity poroxon MeS, 16 04 2025

Bipmini apopexTop ~ AXASCMEEILIK XyMALIC X3¢ IAIMKAPAIMK SailmusscTap xeamaeri
npopextop/llepasii npopexTop - npopexTop 0o axazemuvocxoll pafore ¥ MEXIyBEpoTILN Cawisew/
First Vice-Rector - Vice-Rector for Academic Affairs and International Relations

AKAZCMRAIMK MICEACACP XMOSTLICT] ZCUAPTAMENT ANPEXTO Pt/ IHPCXTOP ACDAPTAMCHTA 00 AKAICMNIOCKINM
sonpocam/ Director of the Department of Academic Aflairs

/

/)
/7
/ ‘ A. Kenicona / A. Kenucona / A. Zbenissova

" BRoEMIRILK NHKencpis” KAPCAPACcLIE M Menrepy iy 3ancyoumil xadespoll “buoxnmuiecxan moxencpua” /
Head of Department "Biochemical engineering™

" DACYMCTTIK-TYMANNTAPAMK DHIACP XIBE 2aem Thaepi”

* ConBaILNO-TYMARNTAPHLIC AHCUNOIMUL W Mupossse sisixn” / Head of Départment "Social and humanitarian
disciplines and world langmages™
A Kannacos /A Kaanacos / Zh Zhappasov

A Asnanberos / JI. Axnanberon / D. Akpanbetov

"Ixonosmuxa xae Gumec” kadeapacrmnm menrepymicy 3asexyromuil xadeapoil “Ixonosuxn u Guwec” / Head of Department " Economics and
business”
W XK. InmacSacsa /K. flumacbaesa / Zh. Dildebayeva

“Baraapaamamix mioxcacpus” Ka@eapacinam

pymicy 3ascayrommii xadpenpoht “Ilporpavsnan nmxenepun”™ / Head of Department
“Software engincering”

M. Capcembacn / M. Capcesbaces / M. Sarsembayev




KASAKCTAH PECTTYRIMKACHI
FBUTHIM XXOHE XOFAPFbI BUIIM MUHHMCTPJIIIN

XAJILIKAP AJIBLIK HHKEHEPJTIK-
TEXHOJIOMMAJILIK YHUBEPCHTETI

BUIIM BEPY BAT IAPJAMACBIHBIH
MOAYJABLIAIK OKY KOCHAPH

6BO4106 - IT Mapxerunr

Oxy Typt xymoiszs

Qopaa obycrmx: Onesnas

Full-time study

MHHHCTEPCTBO HAYKM H BBICHIETNO OBPA3OBAHHMA
PECITYBJIMKH KAJAXCTAH

MEXJTYHAPO/IHBIA HHXEHEPHO-
TEXHOJIOTHYECKHA YHHBEPCHTET

METU

MO A VHAPO AN DA PO E T PO
TE YROADS P MMM YERREPTWTEY

MOAYALHLI YYEBHBIN IUIAH
OBPAZOBATEJALHOM ITPOI'PAMMBI

6B04106 - I'T Mapxerunr

Oxy Mepaima 4 xcnn

Cpox ofywcrmx: ¢ poda

Study duration: 4 years

MINISTRY OF SCIENCE AND HIGHER EDUCATION
OF THE REPUBLIC OF KAZAKHSTAN

INTERNATIONAL UNIVERSITY
QF FNGINEERING AND TECHNOLOGY

giadxora/T” CapceenGexona/G. Sarsenbekova

WGDULAR CURRICULUM ON
NAT PROGRAM EDUCATIONAL PROGRAM

6B04106 - IT Marketing

Jlopexcea. "6B04106 - IT Mapxenair * Gunm Gepy Garnaprasacu Gosunuana Gioiec xae Gacxapy

WH

Crencws Gaxasasp Guweca u ynposserus no ofipazosamesenoli "6804106 - IT Mapxemunz®

Degree: bachelor of business and management in educational "6B04106 - IT Marketing”

-~ o ; e
h ~ «n -]
KORM /0N . a3 4 - -9 ~ - ]
N /) oy Rty Mownin atayws / Hameenosa e ancummnanid /Name of OB ;g s ; K g 5. 3 o E g gt' -
v / Motynn/ Modues s e : - - <2 =3 §
m /Code of g ~ 3 5 - 'E } 8 ; 3
disaphne % : =
3 g 3 3 :::a ~ 8 L =
AL BLIIM BEPETIH HOHIEP / OBILEOBPA3OBATEJALHBIE IHCUMILIHHBI / GENERAL EDUCATION DISCIPLINES 54 1620 126 345 15 210 924
MiraerTi xomnonent/obsnatearnmil xomnoencuv/obligatory component 25 750 15 195 15 75 450
IYa 1101 |Dler mi Hmoctpanmii sosix / Foreign language | 5 150 0 45 0 15 90 BTN / SEstemm ¢
exam
IYa 1105  |lller ria’ Hsoctpammadii saux / Foragn language 2 s 150 0 45 0 1S 90 emmixans / ycsamen /
exam
K(R)Ya |Kasax(opwc) rum /Kasaxcxwit (pyccxmil) swx / Kazakh 1 5 150 0 45 0 s 50 emmiocan / axsasen /
M1. Axnaparmux 1i1 soxyal/ Hudopsammonno-aiuIxosok MOy AW/ 1102 (Russan) language i
Information Language Module K(R)Ya Kazax (opasc) Tou /Kasaxcxnh (pyccxnii) sy / Kazakh 2 s 150 0 a o & = prp— p———
1106 (Russan) language - s
AXNEPATTIK- KOMMY MIA LHOUILEK TETOI0NOUap (ariammy
ainac) / Hudopaa w0 nHo-BOMMY MK L0 NHME TEXHOAOTHM exrrxan / scsaraen /
Krne (s anrauicxom muaxe ) Information and communication . ’ 130 13 3 15 15 %0 JR—
technology (in english)
ba pasire moay.as Goitsnuma / Beero no soay.mo / Total module 28 750 15 195 15 75 450
Minaerti Komnonent/obmiaresuinaii xomnoenenr/obligatory component ) 240 0 72 0 24 144
eMTIxan / acsamen /
M2, Jlene munamsaxkriapy soxyai / Mogyas @uinwseckoi noarovosxw/ Moxym FK 1103 |®wmecxas xymtypa/Physical education/Jlene wmwnuaxmupy 2 b 150 0 45 0 1S s
GmintecKkoil nOArOTOBKN FK 1108 | ®mirecxas xynurypa/Physical education//lene i MuxTipy 3 3 90 0 27 0 9 ” esmxan / axsamen /
cxam
bapasirs moay 1e Golamma / Beero no moayaw / Total module X 240 0 72 0 24 144




Minaerri KomnencenT/o6mavenning
i nnnoomnlobhglloq component I8 540
%6 66 0 96
K110 |MoaxcTan vapiay Hicropra Kasaxcrana/ History of -
stan | S 150 30 15 0 10 75 enmican / sxsamen /
il exam
211 | Dwmocodun’ Suaocodun’ Philosophy s ; 190 i » . % 75 | e / xsaseen
exam
50¢ 2109 | Daeymerrany/Commosormn/ Sociology 3 2 60 9 9 0 9 33 |evmoan/oxsmen /
exam
Pol2110 CascarranyMoawrasormPolitical science 3 2 60 9 9 0 0 13 emMTIan / dx3amen
£xam
— Kul 2112 Maneinerray/ Kymvrypororsm/ Culturology 4 2 60 9 0 0 9 13 emmican / acsamen /
v -mcnikmanmp‘-.ux ¢ ca . » cxam
S o S 3..::.“/ llca‘l'l:.: :ulu smoayai/Coumannmo- [P22113  |Mesxosorns] larxo oo Psychology 4 > 60 9 9 0 9 13 emmiccan / xsamen /
Social ’ exam
olitical Knowledge Module Tanaay xounoueuri/Kosnonenrs no smbopy / Flective 3 90 5 12 0 15 48
OAK CurGalinac xerowpasxxa EAPCM MazenieT nenazepi AOconu
2101 1 ANTRROPP YO Mol xyasTypst/ Bases ofmmmwon emmcxan / axsamewn /
culture exam
JE0ROTHE XxIne 2aam TIpuAIn N KAYInciamn / Dxosorus x
EBZhCh R k) 90 15 2 5 4
21012  [CIOTACHOCTE AmsmesexTeaLMOCTH Yesonexa / Ecology and : 0 . 8 |eseriocan / ycvamen /
Human Life Safety
MNIEB |Faumamn eprTey amcTepi/MeToa maywmax emTIxan / axsamen /
21013 [mccmesosanmiVScientific research methods exam
bapasarss scoxy . Goiinasma /Beero 10 moxymo / Total module 21 630 111 78 0 111 330
BASAJILIK NMOHEP HHEKJIBI / LMK BA3OBBIX IHC IUIHH /
BASIC DISCIPLINES. e i - o . . s
AOO womuoueni / Byroncxmil xomnonenr / University component 10 300 60 30 0 60 150
M4, Maresarmcamax Moayan/Maremarusecxuii moaym/ Math module :;:'ﬂ) Maresaria-I'Maresarixa-'Mathematics-1 1 5 150 30 15 0 30 75 cmmal:mmul
IROHOMMKANZN MITCMATHED/ MITEMITIES B exTixan / Jxsasec /
ME 1203 sxomosmxe/Metheatis in E i ” S 150 30 15 0 30 75
bapmars soaxya Golwanma /Beero no smoxy.o / Total module 10 300 60 30 0 60 150
BASAJIBIK NOHAEP LIHKJILI / HHEKJ BA3OBBLIX JHCIMILTHH / 22 660 120 78 0 129 333
A OO xomnencuTi / Bysoscxnit xomuduenr / University compenent 22 660 120 78 0 129 333
MacMic  |[Muxpo-Maxporxomos sa/ Muxpo-maxposxomsosaa/ Micro- 2 5 150 30 (s 0 10 75 exmiccan / yxsamewn /
2206 MACIOCCONOMRCS
MS. Ixonosuca ik nanaep Goinamma Moxyas: Koram Men MesLTeReTTIN IROHOMMELILIK TEOPRA HET13AcP/OCHOBM I KONOMHHECKOTi emriccan / yxsamen /
. . OET 1203 . 1 -] 150 30 15 0 30 75
IKOHOMHKANMK AaMy HerACPUM Xy Ik N0 IKOHOMMNICCKIM I CIURILTIHIEAM: Teopuw/Bascs of economic theory exam
Ocnonus yxomommvecxoro paisuTHR obmecTea 1 rocysapcrsa/ Module on VS Ef Masaiunooa upcne/Becacsine B COCUHanLHOCTY l p 150 30 s 0 10 75 exmiocan / csamen /
economic disciplines: Fundamentals of economic development of society and the |;202 Introduction to the specialty exam
state IKOHOMMEL M MEMICKCTTIK perrey/I'ocyaspcrsennoe " 15 0 30 75 emmioan / yxsamen /
GRE 2303 YAMpOBanRe Ix0soMuk i/ State regulation of the economy 3 3 30 - exam
ecen Gepy /oTuer/
UP 1205 |Oxy npaxmiacas/ YueOuan npaxtuxa / Educational practice 2 2 60 0 18 0 9 33 s
ba pasiret moayas Goitkanma /Beero no moxymo / Total module 22 660 120 78 0 129 333
BASAJIBIK ITOHAEP ITHKJILI / MK BA3OBBIX JHCUMHILIHH / 33 990 195 102 0 195 493
A OO xosmnouenti / Bysoscxkmil xomnonewr / University component 15 450 S0 45 0 S0 225
esTxan / acamen /
Fin 2301 |Kapaas/@mancu/Finance 3 S 150 30 15 0 30 75 AR
1Ya 1103 KaciOn anuawen navTlpodecc sosannm i anrawhcxmi xsum/ 4 s i = s " - s e ey
ofesssonal English cv;am :
Onepracirmx xayl ncrauw/TlposMuinnesinas . s 150 30 1S 0 30 75 emmioaan / axsames
FR4306 | csomenocr/Indusirial Safety £am
Tamaay xomnoneuri/Komnoneurs no suibopy / Elective 18 540 105 57 0 105 273
Onupicn ylsaacrupy/Opranioains npoMIsoacTea eMTHXAN / axaamen /
OR300 | sesnisation of roductic mn“;‘n";om /
TP IB 07 |Mwrapmawsasx x06a/Teopuecknii npoext/Creative project 7 S 150 30 1S, 0 30 75 R ol




BYXraatepaix ccenm KOMMEoTepACHIPY

escryoaan / yxsasen [

KBU 4
g (1C)YKommuorepisaums Gyxrasrepcroro ysera a/‘m r
EnGex rapadrumdi{ Yxonosmcacss /Ixonosuxa puia Tpyas/ s 12 0 15 48 o e
ERT 3211 fibicr aats - 3 90 exam
Kacnopsn sxomomuxaci Ixomomnes npeanpustin/ The
EP 3301 exmyrcan / moasen /
Daomy of the slerpEMe 5 150 30 s 0 30 7 : "
PMar Onepraciimix smapreruur/Tiposeamacnsnil MapreTmnr —
4304 /Industrial Marketing
. Cutnn rypraaan oisay/Kpumisecxoe sunnenne/Cnical
A : KM 2301 2 thinking /
- Kacimkepaix moxyai/Moxyan npeanpumimnarem.cxoit aesremnocry =g . : s 150 10 15 0 30 qg |SAEIn/amen
Entreprencurship module TP EB rapsatasanx »oba/Teopuecxnil npoext/Creative project cxam
OCHK ARAM PECYPCTAPMN DACKEPY Y NPABACHHE CHOBCHOCKHMMN
pecypcamHuman Resource Management -
NPOPHIBAIK HOHAEP LIHKL / KT HNPOOHIHPYIOHIHX 20 600 %0 45 0 105 360
JIMCTIHTLTHH / MAJOR DISCIPLINES
Tanmay xesmonenti/Kemnonenrst no sambopy / Elective 5 150 15 0 30 75
Str3212 | |Crpaxosanne/Caxramnupy/Insurance exTioan / yxcsanen /
o BromecTen M Oy ReMeancy/ FOpRAIECKoe 5 150 30 15 0 30 75
conposoxacune 8 Granece/Legal support in business
KOO xosmonenti / Byyoncxuii xomnoncur / University component 15 450 60 30 0 75 285
Kap®id CRySTTIUMMNN N BETTISCPMEH K0 BOMITKA, KYXMK
AI0¢ KIC NECpuiE IEOHOMMKD, NPABO W / /
g‘;ﬁBFL NPEAND HIMITEAMCTBO € OCNoBaMN Grnancosol 5 150 30 15 0 30 75 P "
rpadorrocTiVEconomucs, law and entreprencurshap with the
bascs of fimncial teracy
Cana 6o fsuna Gsanec-xocnapasy/ bussec-nuanmposase B exmioan / ycasen /
BPO 4301 0 oTpacasu / Business Planning by Industry s 150 30 15 0 30 5 T
Owpicrix npaxecacs UV lNpoiosoacTeenman npaxyuxa ecen Gepy /oTyer/
PPI 2301 VProduction practice | 5 150 0 0 0 15 135 report
Bapasarst moxy/ e Golisonmna /Beero no moxymo / Total module 53 1590 285 147 0 300 858
CHEIHAJTH3HPOBAHHBLIE MOJLY.JIH ol . e e ‘ 240 s 27 0 as 123
Tanzay xosmnsuncuTVKomoonenta ne asbopy / Elective 8 240 45 27 0 45 123
IB 3306 | Humosaiounex Guanec’ Hurnosausownd it Gxaned/ Innovative esmiecan / axcamen /
business exam
Hapmasanux smesepxmer/Pecsasoadil
RM 3307 5 150 30 15 0
M7. Mapxermmrtix 3eprreyacpal raaaay moayal Moayas anatina e neme w7/ Advertisng management ¥ ” emmicaan / 3xsasecs /
MapKeTunronsx uecreaonamuit / Marketing Rescarch Analysis Module MI 3302 2 MapxeTmrmk seprieyacp/MapreTunrosue exam
nccacaosans/Marketing rescarch
™ 321072 Taprerwsm sapeeTing Taprernposanus i
saprerrTargeted Marketng 3 90 s 12 0 emrioan / yxsamen /
Menepmment nermaep/Ocosn mencamenta/Basics of 13 “ cxam
OM 2207 2
ba pasars: moayas Golisinma / Beero no moaymo / Total module 8 240 45 27 0 45 123
BASAJTBIK NOHAEP HHEJB / HHEKJ BA3OBLIX JHCUHILUIMH / BASIC
DISCIPLINES 30 900 180 0 90 180 450
Tamaay xomnonesti/Komnosenr no suibopy / Elective 20 600 120 0 60 120 300

DVSS 3304

Ecenrey myheaept M xemacpin yilmmacrupy/
Opraumsaums susHCanTesLikix crcTem 1 ceteli /Organization
of computing systems and networks

RLPMII2

Landing page aupacy/PaspaGorea Landing page/Landing page
Dcvdopmeu

150

30

15

30

75

esrraxan / dasew /
exam




0T 4303 3 Hsoma unsaax WHTEpMET TEXHOAOTHER2D/H Mo Ba110 Minge
HHTEPHET Texmomoruwlnnovative Internet technologies
eMT [ ysamecy /
——_— Onepauwnmx aryfiesep xame KOMIOTEp AIK R &
<HE T | xemeep/Onepa unomase CHCTEMM o KD MOMOTEPHME S ) 150 J0 0 15 JO 75
cern/Operating systems and computer networks
TP EB 05 Msrapsaimunx »ota/Teopuecxnit npoext/Creative project ecen Gepy /orwer/
report
anmu ACARCPACT AKNAPATTHIK
IBSS 4307 NG Hudopuauwo nmas Gesomciocts » COTMANL ITLIX
cerodlnformation security i social networks 7 5 150 30 0 15 10 7$ eumccan / mcasen /
. : exam
NISE AxnaparTru xyieseprin cenisgrimin/ Hasexmocn,
MS. Digital-mapaessany / Digitak-seap ur /Digital hating 43071 MIPOPMALIMO HMMIX cucreas’ Relusbility of mformation systems
CTB 3207 |- "X Giomecn owepry/Lmpponas Tpancdopuainns
6mneca/Digital busness transformaton / /
P Mapxeanrren wepanx rpancpopranIlbposas 6 5 150 30 0 s 0 | s ORI
43091  [PAedoprauns s sapreruire Digital transformation in exam
Marketing
KOO xomuonenri / Bysoscxmii xomnomesr / University component 10 300 60 0 30 &0 150
Al 3108 lﬂltmmu M ) umai s 5 150 30 0 15 30 75 eMTHRAN / 2xasen /
gence eaam
M3 Excel xzwe Power Bl aryhicacpnach
cid PR ittt o el BUAnalytics in s s 150 30 0 15 30 7s | SvTean/scmas/
2 |MS Excel and Power By eun
HNPODHILIIK MOHIEP LMKILI / TIHET NPODHIHPYIOIIHX s 240 - 5 18 o o
JAUCIHILTHH / MAJOR DISCIPLINES
AOO xommoucnri / Bysowcxuit xomnomnenr / University compoaent b3 240 45 12 15 45 123
CV 2301 Lingpaux samora/lndposas samora/Digtal currency 3 3 90 15 12 0 1S 48 . .c:un“ —
ZCLCU esriocan / ycoamess /
Zero Code & Low Code A 7 b 150 30 0 1S 30 75
4203 ¢ g exam
bapasan moxyas Goiinimma / Beero no soaymo / Total module 38 1140 225 12 105 225 573
BAZAJINK NOHAEP HHEJS / IIHKT BAJOBBIX JHCUHILUIHH / BASIC ° p 126
DISCIPLINES 20 600 12 5 15 Joo
Tamaay xomnoneutVKomnonenna no swbopy / Elective 20 600 120 45 15 120 300
Mapxermr sermzepyOcnonis Mapxerunra/Basics of
OM 2207 1 . /
Markcting , _ 4 5 150 30 15 0 30 9. [T -
IMTU Tayapaap men xuIMeTICDTIN NUTCPAKTINTI
3210 1 sapreTHr/Hurepaxris muili MapxeTunr 1osapos M
MMar XAAMKapanha MapreT wnr/Meary Hapo i il
4304 sapxermir/International marketing e eI / Sxsasen /
6 5 150 30 () 0 30
MRTU Tayapasp men ) IMETTEPIH AACMUK HAPWIW/MEposo i -
3421 punoK TOBapOs M yeryr/World market of goods and services
Mapxerinrn Gacapy/Y npassenne maprermros/Marketing
UM 3302 Management emrioan / sxsamen /
exam
; 6 S 150 30 0 15 30 75
TP EB 06 |Mlurapsamnuinux 206a/Tsopuecknii npoext/Creative project
ecen Gepy forwer/
OVP 3212 Mepranaafiynr/Mepsarmaafma/Merchandising repon




( Kancwrrepse n kapus-xamanacti Gacxapy/Y npansenne
MS. MapweTunrrix crpa o M UVK 3213 [saanmooriomenmmy ¢ xanenrasw/Customer Relationship :
. Termm meay. an KeTUNTOR — Management eMTHEan / xcsamen
sw-'r::loa:;p L 6 5 150 30 15 0 10 7 s
SM 3213 2 |CTPATENIARMK MapxeTHnr/Crpaterseaecont
MapeeTunr/Strategxe marketing
NMPO®MILAIK NOHAEP UMK TR / LUK NPOOHINPYIOLLIMX
JIMCUMILIIE / MAJOR DISCIPLINES 27 810 60 78 12 176 457
KOO xosmouenTi / Byroscxwil xosuenerry / University component 22 660 30 60 12 146 412
UP €205 ehinmadie : et “ s 150 30 15 0 30 g | ST
management exam
Onaipicnix npasTincacu [V MNMposasoscreennas npaxraxa ecen Gepy forwer/
o3 240
PP23303 |\ roduct sce 11 g 12 360 0 0 12 1
Owupicrin npaxrxacs 1V MNposasoscTsesnan npaxTixa ecen Gepy /orser/
K 97
PP2 3304 [/Product " 6 5 150 0 45 0
Tarcay xesnoneo VK omnonenrua no ssbopy / Elective 5 150 30 15 0 30 75
UTMB Bpewan Gecxapy-Bpescuun /Y npasscune TOPro s i
3621 b rademark - i
saapas n-bpesgywnr/T) Management - Branding 9 s 150 30 s 0 10 75 esrixan / ncamen /
T™ 4308 Tpeia-sapxerion’Tpeiia-saprerunr/Trade-marketing
bapasra moayas Goiissnma / Beero no maxymo / Total medule 47 1410 180 120 27 2% 787
KOO xomnoneuri/Byroncxniixomnoncnt/University component
M10. Koparmunan Garansy saxyai / Moayas svorosod arrecranun/ Final assessment IA Kopumumaw arrecrarray / Hrorosas arrecrauns/ Final 3 N 240 0 0 0 15 225 K&/ HA/ FA
medule examination
Bapasrag moayas Goftsinma /Beeres ne mogyme /Total module 8 240 0 0 0 15 225
BAPJALIK OKY MEP3IIMI BOﬁl:lllll!A /HTOIO 3A BECH NEPHOA OBYMEHHA / TOTAL FOR THE WHOLE PERIOD 240 7200 1041 759 147 1280 3973

Yimepewrerning Faimanm xeseciion wenns / Paucroe Yvasoro cosera Yismepenrera / Deasion of the Academic Counal. Xarrama / Iporoxon / Protocol N9, 30.04.2025
Yismepeurerny oxy-amcrememx keiecTii wemnmy/Pewerne Y uyehno-meromrieckoro conera ywsepenrera/ The deasion of the Educational and M

Oxy xame rmuunasms xymeic xemieri npopexvop/TlpopexTop 0o aKaEMATCCKMM BONIPOCAM M
npomasoacTaennoit npaxruxe/ Vice Rector for Academic and Scientific Work

AKAZSMMRALIK MICEaCIep xouinacri aens prasent gupexToput//lupexTop acnaprasmenra no
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